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A  man  of 
many  hats  . 

W  hen  John  Seigenlhaler 
IS  not  lending  to  duties 
as  puhlisher  and  editor  ol 
I  he  Nash\ille  l  ennessi'an 
or  as  editoruil  direetor 
of  I 'S A'  fOI)  \V.  lie  IS 
leading  tlie  Ameriean  ,  ^ 
SoeielN ,()!'  Newspaper 
lAlilors.  As  ASNl 
liresidenl  this  \ear. 
Seigenlhaler  has  holli 
delended  press  freedoms 
and  urged  lournalists  to 
adopt  liiglier  standanls 
of  ethies,  I'airness  and 
openness,  (  ianliett  salutes 
the  etforis  ol  Seigenlhaler 
and  ASNh  on  hehtilf  of 
all  I  I.S.  journalists.  , 


c'^GAWETT 

John  Sci^cullhilcr.  in  ihv  ncn  srooni  ol  I  he  .\ush\  illi'  I  cnin'wcan. 


•^Investing 
in  our  readers 


At  the  San  Antonio  Light,  we  believe  that  one  of  the  fastest-growing 
cities  in  the  nation  deserves  the  nation’s  fastest-growing  newspaper. 

For  the  six-month  period  ending  September  30,  1988,  the  Sunday 
Light  outpaced  all  other  metropolitan  newspapers,  and  experienced  a 
growth  rate  of  7.5%.  We  recorded  a  circulation  increase  of  16,747  dur¬ 
ing  this  time  period,  bringing  total  Sunday  circulation  to  24 1 , 1 1 4. 

Yet  this  is  but  the  most  recent  surge  in  a  three-year  trend.  Since  Sep¬ 
tember  of  1985,  The  Light  has  experienced  a  19.8%  growth  in  Sunday 
circulation. 

Being  the  fastest  growing  metropolitan  Sunday  newspaper  in  the  na¬ 
tion  demonstrates  our  acceptance  among  San  Antonio  newspaper  readers. 
We’re  proud  that  our  investment  is  paying  off  for  our  advertisers  and  our 
community. 


SOURCE:  Calculations  by  San  Antonio  Light  Research  Department  based  on  ABC  Publisher’s  Statement  for  6  months 
ending  9-30-85,  3-31-88  and  ABC  Fas-Fax  report  for  6  months  ending  9-30-88. 


GOSS* 

FLEXOLINER 

PRESS 


PERFORMING  DAILY  1 

N 

MODESTO 

The  Modesto  Bee  has  raised  the  stacked-couple  configuration  lets 
curtain  on  a  newworld-class  per-  you  put  color  where  you  want  it 
former,  the  Goss  Flexoliner  press.  without  sacrificing  paging.  Its 
Serving  an  affluent  and  quality-  modular  design  lets  you  expand 
conscious  market  of  readers  and  to  increase  color  and  paging, 
advertisers,  The  Bee  needed  a  And  its  advanced  automation 
press  that  would  deliver  vibrant  simplifies  setup,  provides  unit 
flexographic  color  and  consis-  protection  and  delivers  cost  effi- 
tent  print  quality.  The  Flexoliner  cient  operation, 
press  is  meeting  these  demands.  We  worked  closely  with  The 

without  compromising  produc-  Bee,  coordinating  all  training  and 
tivity  or  ease  of  operation.  Its  installation,  to  bring  the  Goss 

Flexoliner  press  on  edition.  We 
can  do  the  same  for  you.  For  infor¬ 
mation,  contact  Goss  Newspaper 
Products,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650 
312/656-8600. 

Rockwell  International 

...where  science  gets  down  to  business 

Aerospace/Electronics/Automotive 

General  lndu$tries/A-B  Industrial  Automation 
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MARCH 

19>21— SNPA  Production  Conference,  Nashville. 

22-24— New  England  Newspaper  Association,  Annual  Winter  Meeting, 
Westin  Hotel,  Boston. 

29-31 — American  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

31-4/2— Foundation  for  American  Communications,  Conference  for  Journal¬ 
ists,  Cities  in  Crisis:  Economic  Growth  &  the  Quality  of  Life;  Cospon¬ 
sored  with  the  Gannett  Foundation,  Asilomar  Conference  Center, 
Pacific  Grove,  Calif. 

31-4/2— Ohio  News  Photographers  Association,  Marriott  Inn  North,  Cincin¬ 
nati. 

APRIL 

3-S — The  Press:  On  the  Leading  Edge,  1989  Glennan  Lecture  Series. 

Programs  free,  open  to  the  public;  Old  Dominion  University,  Norfolk. 
3-6— Inter  American  Press  Association,  Asuncion,  Paraguay. 

4 —  Canadian  Daily  Newspaper  Publishers  Association;  and  April  4-5 
Canadian  Press,  L’Hotel,  Toronto. 

5—  New  England  Associated  Press  News  Executives  Association,  Sher¬ 
aton  Inn,  Boxborough,  Mass. 

5-7— Suburban  Newspapers  of  America,  Advertising  Conference,  Dallas. 

5- 8— Asian  American  Journalists  Association,  Second  Annual  Conven¬ 

tion,  San  Francisco. 

6- 8— Iowa  Newspaper  Association,  Annual  Convention  and  Trade  Show, 

Des  Moines  Mariott. 

6-8— Midwest  CMA  Conference,  Arkansas  Excelsior  Hotel,  Little  Rock. 

8-9— New  Jersey  Press  Association,  Spring  Conference  and  Trade  Show, 
Sheraton  International  Crossroads  Hotel,  Mahway,  N.J. 

9-12— Newspaper  Research  Council,  General  Conference,  Fairmont  Hotel, 
New  Orleans. 

10—  “Women,  Men  and  Media,”  Conference  Part  Two,  Sponsored  by  the 
Gannett  Foundation  and  the  University  of  Southern  California. 
National  Press  Club,  Washington,  D  C. 

11 —  Newspaper  Features  Council  Inc.,  Directors  Meeting,  Marriott  Hotel, 
Washin^on,  D.C. 

11-14— American  Society  of  Newspaper  Editors.  Marriott  Hotel,  Washington, 
D.C. 

13-14— Tennessee  Press  Association,  Advertising/Circulation  Conference, 
Airport  Quality  Inn,  Nashville. 

13- 15— Sunday  Magazine  Editors  Association  Conference,  Adolphus  Hotel, 

Dallas. 

14- 16 — Pacific  Northwest  Association  of  Journalism  Educators,  Conference 

of  College/University  Journalism  Instructors  and  Media  Advisers, 
Holy  Names  Center  at  Fort  Wright,  Spokane.  Wash. 

14- 18— Inter-State  Circulation  Managers  Association,  Hotel  Hershey,  Her¬ 

shey,  Pa. 

15- 19— Organization  of  News  Ombudsmen,  Balboa  Bay  Club,  Newport 

Beach  Calif. 

SeminarsIWorkshopsIClinics 

MARCH 

20-21 — The  Gannett  Center  for  Media  Studies  Seminar,  “Media  Technology: 
The  Next  Generation,”  for  Middle-Level  Newsroom  Managers, 
Columbia  University,  New  York  City. 

31-4/1— NENA,  Classified  Sales  Clinic,  Lafayette  Hotei,  Boston. 

APRIL 

1- 8 — J.C.  Penney-UnivFtrsity  of  Missouri,  Annual  Workshop.  Columbia, 

Mo. 

2- 5— SNPA  Seminar,  Eradicating  Illiteracy,  Chattanooga,  Tenn. 

2- 7— American  Press  Institute,  Circulation  Sales  and  Marketing  Strate¬ 

gies,  Reston,  Va. 

3- 6— ANPA,  Management  Development  Workshop,  Knickerbocker  Hotel, 

Chicago. 

4- 7— Poynter  Institute  for  Media  Studies,  Graphics:  Design  for  Publishers, 

St.  Petersburg. 

6-8— Newspaper  Research  Council  Workshop,  Advanced  Newspaper 
Research  Applications,  Fairmont  Hotel,  New  Orleans. 

7— NENA  &  Georgetown  University  Workshop,  Covering  Nutrition 
Issues,  Tufts  University,  Boston.  NENA  Strategic  Planning  Seminar, 
Park  West  Hotel,  Marlborough,  Mass. 
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By  Doug  Borgstedt 


About  Awards 


SPJ  Award.  George  N.  Gill,  president  and  publisher  of 
the  Louisville  (KyJ  Courier-Journal,  has  received  the 
first-place  award  from  the  Louisville  chapter  of  the  Soci¬ 
ety  of  Professional  Journalists  for  fostering  freedom  under 
the  First  Amendment.  Gill  is  only  the  fourth  person  to 
receive  the  first  prize. 

Boston  photographer  of  the  year.  Boston  Globe  photog¬ 
rapher  Suzanne  Kreiter  was  named  the  1988  recipient  of 
the  Boston  Press  Photographers  Association’s  Photogra¬ 
pher  of  the  Year  award.  She  is  the  second  woman  to  win 
the  award  in  its  64-year  history. 

Kreiter  also  won  four  first-place  awards  in  the  features 
personality,  feature  picture  story  and  picture  story  catego¬ 
ries.  She  also  won  two  second  places,  two  third  places  and 
four  honorable  mentions,  for  a  total  of  12  awards  out  of  14 
categories. 

Paul  Miller  Fellowships.  Fifteen  Washington-based 
reporters  have  won  1989-90  Paul  Miller  Washington 
Reporting  Fellowships.  The  program  is  designed  to  help 
journalists  assigned  to  Washington  enhance  their  ability  to 
cover  the  capital. 

The  1989-90  winners  are;  Charles  Babington,  Raleigh 
(N.C.)  News  and  Observer',  Mary  Benanti,  Gannett  News 
Service;  Jennifer  Brooke  Dixon,  Associated  Press;  Wil¬ 
liam  W.  Eby,  Morris  News  Service;  Adama  Gaye,  Pan- 
African  News  Agency;  David  L.  Haase;  Indianapolis 
(Ind.)  News',  John  David  Kimelman,  Charleston  (W.Va.) 
Daily  Mail',  Joan  Andrea  Lowy,  Rocky  Mountain  News, 
Denver;  Laura  Mecoy,  McClatchy  Newspapers;  Jane 
Norman,  Des  Moines  (Iowa)  Register,  Gary  Nurenberg, 
Gillett  Television;  Robert  R.  Rehg  Jr.,  Hearst  Newspa¬ 
pers;  Robyne  Robinson,  WMAR-TV,  Baltimore;  David 
Schaefer,  Seattle  (Wash.)  Times;  and  Joycelyn  Winnecke, 
Scripps  Howard  News  Service. 
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CoastalllainhasiKitDc^puttobed 

The  100th  Con^s  Why  do  we  need  be  a  public  discussion  of 

did  not  act  on  a  biU  that  Alaska  oil?  the  issue,  it  must  hap- 

would  allow  oil  explo-  How  can  oil  from  pen  now  Hence,  we 

ration  and  development  the  Coastal  Plain  create  want  to  share  important 
on  the  small,  isolated  jobs  and  reduce  our  information  with  you. 

Coastal  Plain  of  the  Arc-  trade  deficit?  Just  call  either  of  the 

tic  National  Wildlife  Ref-  Armed  with  the  numbers  below  Take 


uge  in  Alaska.  So  the  facts,  you  can  begin  to 
issue,  which  has  caused  answer  these  questions, 
sleepless  nights  for  both  So  can  the  public, 
proponents  and  oppo-  which  deserves  the 
nents  of  oil  develoi>  opportunity  to  influ- 

ment,  falls  to  the  101st  ence  how  Congress  acts 
Congress.  on  the  bill. 

Is  this  a  classic  con-  One  thing  is  certain. 
fix)ntation  as  it  some-  The  issue  hasn’t 
times  has  been  depicted?  been  put  to  bed.  A  deci¬ 
sion  could  be  made  this 


the  information.  Use  it. 
Your  readers  deserve  to 
know. 

You’ll  be  helping 
America  explore  a 
timely  issue. 

In  the  East:  Joe  Lastelic  (202)682-8125 
In  the  West:  Ardie  Merbs  (907)  272-1481 

AladtaC^^Gas 

Association 


year.  And  if  there  is  to 
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Insult  to  foreign  governments 

Our  press  is  protected  when  it  reports  official  statements  from 
U.S.  government  offices.  The  information  is  privileged. 

Official  information  fi:*om  foreign  governments  is  not  so  protected, 
says  the  Foimth  Circuit  Court  of  Appeals,  and  the  U.S.  Supreme 
Court  agrees.  They  can’t  be  trusted,  the  Court  is  saying.  “Foreign 
governments,  like  non-govemmental  sources  of  information,  are  not 
necessarily  familiar,  open  reliable,  or  accountable,”  the  Court  said.  A 
lot  of  foreign  governments  will  find  that  hard  to  swallow,  particularly 
our  friends  in  NATO,  for  instance. 

The  Court  admitted  this  decision  might  have  some  chilling  effect 
by  putting  a  burden  on  the  press  to  verify  reports  from  foreign 
governments  just  as  they  must  do  now  with  information  from  domes¬ 
tic  non-official  sources.  There  is  a  basic  difference,  however.  Domes¬ 
tic  information  is  not  too  dificult  to  double-check.  Information  from 
many  governments  overseas  is  almost  impossible  to  check. 

The  result  will  be  that  the  American  people  will  be  deprived  of 
considerable  information  the  media  cannot  verify  and  are  afraid  to 
publish.  That  might  be  true  especially  with  news  from  governments 
in  this  hemisphere  which  would  be  of  interest  to  a  growing  Hispanic 
population. 

This  dilemma  will  confront  the  press  until  our  courts  are  willing  to 
admit  that  our  government  doesn’t  have  a  comer  on  honesty  and 
truthfulness. 

Moonlighting  reporters 

For  some  strange  reason  the  executive  committee  of  the  Periodical 
Press  Gallery  in  Congress  has  reversed  itself  and  now  believes  it  is 
ethically  OK  for  magazine  and  newsletter  reporters  who  cover  Con¬ 
gress  to  moonlight  for  government  agencies. 

We  now  have  a  double  standard.  The  Correspondents  Press  Gal¬ 
lery,  which  includes  daily  newspaper  and  wire  service  reporters, 
forbids  the  practice  of  moonlighting  for  government  agencies,  while 
the  Periodical  Press  Gallery  sees  nothing  wrong  with  it  for  magazine 
and  newsletter  reporters. 

It  raises  the  question  of  when  is  a  journalist  not  a  journalist?  Is  it  all 
right  for  one  group  of  reporters  to  give  the  appearance  of  a  little 
conflict  of  interest  while  the  other  group  believes  it  to  be  unethical? 

They  are  all  doing  basically  the  same  job  but  with  different  em¬ 
ployers.  There  ought  to  be  one  set  of  rules. 


Let’s  not  forget  Terry  Anderson 

It  is  four  years  this  week  (March  16)  that  Teny  Anderson,  chief 
Middle  East  correspondent  for  the  Associated  Press,  was  kidnapped 
in  Beirut.  He  has  been  held  hostage  ever  since.  He  must  not  be 
forgotten  by  his  friends  and  associates  nor  by  the  government  of  the 
United  States  which  must  never  relax  its  efforts  to  gain  his  release  as 
well  as  that  of  the  other  15  hostages,  nine  of  whom  are  Americans. 
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Letters  to  the  Editor 


Discusses  the  use  of  'one’ 


ject.  The  word  can  quite  properly  be 
used  to  introduce  deliberate  ambi¬ 
guity  or  discreet  obfuscation. 


Roy  H.  Copperud’s  piece,  “Crit¬ 
ic’s  choice,”  published  in  your  Feb. 
11  issue  under  the  standing  head, 
“Editorial  Workshop,”  raised  some 
issues  about  imprecise  use  of  English 
by  critics  of  the  arts. 

He  argued  that  the  word  one  is 
often  misused,  but  did  not  delve  into  a 
broader  discussion  of  the  correct 
usage  of  voice.  He  implied  that  one 
could  refer  to  anyone  or  perhaps 
everyone,  as  if  the  word  did  not  have 
a  real  meaning. 

I  think  most  writers  and  editors  will 
agree  that  I  tells  the  reader  that  the 
narrator  is  speaking  as  a  single  voice, 
you  refers  to  absolutely  all  of  the 
audience  out  there,  and  one  implied 
that  at  least  some  of  the  audience 
would  agree  with  the  statement. 

Thus,  “I  was  born  on  June  27, 1880, 
in  Tuscumbia,  a  little  town  of  north¬ 
ern  Alabama,”  refers  to  Helen  Kel¬ 
ler’s  origins  and  no  one  else’s. 

When  Jack  Kennedy  admonished, 
“Ask  not  what  your  country  can  do 
for  you,  but  ask  what  you  can  do  for 
your  country,”  he  spoke  to  every 


U.S.  citizen  without  exception. 

“One  wouldn’t  like  to  see  that  hap¬ 
pen,”  an  anonymous  phrase  from 
Webster’s  Third  International,  gives 
the  impression  that  most  people, 
including  the  writer,  would  rather  the 
event  were  averted.  However,  the 
phrase  leaves  open  the  possibility  that 
some  people  in  the  audience  might  in 
fact  desire  the  outcome. 

One  comes  out  of  the  same  tradi¬ 
tion  that  generated  “on”  in  French 
and  “man”  in  German,  both  express¬ 
ing  a  vague  third-person  singular  sub- 


Congratulations 

We  want  to  be  among  the  first  to 
congratulate  E&P  on  the  new  “Syndi¬ 
cates/News  Services”  slug  for  the  old 
Syndicates  section. 

E&P  becomes  the  first  major  trade 
publication  to  focus  on  a  long-stand¬ 
ing  but  sometimes  overlooked  aspect 
of  our  industry:  news  services  and 
syndicates  are  not  always  one  and  the 
same.  In  fact,  they  rarely  are. 


Of  course,  Mr.  Copperud  makes 
the  valid  point  that  one  is  often  used 
incorrectly  in  the  place  of  I,  but  that  is 
not  an  argument  for  the  ejection  of  the 
word  from  the  vocabulary. 

Roger  L.  Kay 

(Kay  is  former  editor  of  the 
Winchester  Star,  a  Massachusetts 
weekly.) 


Wants  to  clarify 

Jennie  Buckner  (Shop  Talk  at 
Thirty,  Feb.  18)  eloquently  describes 
the  importance  to  newspapers  of  con¬ 
verting  young  people  to  more  regular 
readership  but,  in  saying  that  only 
33%  of  the  18-  to  29-year-olds  read  a 
paper  yesterday,  she  is  mistakenly 
citing  the  proportion  who  say  in  a 
NORC  survey  that  they  read  the 
paper  “every  day.” 

The  frequency  of  reading  has 
declined,  but  nearly  nine  out  of  10 
young  people  define  themselves  as 
newspaper  readers,  and  both  major 
syndicated  research  services  show 
that  a  majority  read  the  paper  yester- 


Doug  Gripp 

(Gripp  is  editorial  director  of  the  Los 
Angeles  Times/Washington  Post  News 
Service.) 


day. 

Leo  Bogart 

(Bogart  is  executive  vice  president  of 
the  Newspaper  Advertising  Bureau.) 


X  Berry 
Brazelton,M.D. 

America’s  Leading  Pediatrician 


Weekly  advice  on  the  most 
important  issues  facing  parents 
today — from  sibling  rivalry  and 
sleep  problems  to  day  care  and 
discipline. 

For  details  on  Dr.  Brazelton’s 
new  column  “Families  Today,” 
call  Sue  Sawyer  at 
The  New  York  Times 
Syndication  Sales  Corp., 
800-972-3550  or  (212)  645-3000. 
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Both  Sides 
of  the 
Story. 


As  the  Soviet  withdrawal  from  Afghanistan  ground 
toward  its  conclusion,  Cox  Newspapers’  correspondents 
told  each  side’s  compelling  story,  from  perspectives  that 
were  only  miles  distant,  but  worlds 
apart. 

Moscow-based  T.  Elaine  Carey 
,  watched  at  the  Afghan  border  as 
withdrawing  soldiers  crossed  over  at 
the  Soviet  town  of  Termez.  The  faces 
of  withdrawal  were  filled  with  relief. 
Carey  told  of  the  Soviet  failure, 
unexpected  when  they  had  marched 

Kinto  Afghanistan  in  1979. 

On  the  other  side  of  the  war,  but 
just  a  few  hundred  miles  away,  Tokyo- 
based  Bob  Deans  followed  the 
victorious  Mujahedeen  rebels  into 
Afghanistan  from  their  Peshawar, 
Pakistan,  staging  base.  Ferocious 
nationalism  had  won  an 
unconventional  victory. 

One  war.  But  with  two  very 
different  faces. 

Cox  Newspapers’  correspondents  were  there  to  tell 


Photo:  Bob  Deans 
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Double  duty 

TV  newsman  is  serving  as  intermediary  between  the 
judge  and  the  press  during  the  triai  of  Oliver  North 


By  George  Garneau 

Carl  Stern  has  developed  a  split 
personality:  Simultaneously  he  is 
NBC’s  law  correspondent  and  U.S. 
District  Court  Judge  Gerhard  Gesell’s 
media  flak. 

“I’m  a  public  information  officer 
without  a  portfolio,”  said  Stern,  a 
longtime  member  of  the  District  of 
Columbia  bar  conscripted  into  ser¬ 
vice  by  Gesell  to  cope  with  reporters’ 
calls  to  the  judge  presiding  over  the 
triai  of  Oliver  North. 

The  court  has  no  public  relations 
staff  and  Gesell,  managing  one  of  the 
most  complicated  and  controversial 
trials  in  years,  has  inadequate  staff 
and  time  to  field  calls,  often  mundane. 

“I  simply  was  asked  to  come  in  to 
see  the  judge,”  Stern  said.  “He  said 
he  would  like  me  to  serve  as  interme¬ 
diary  between  him  and  the  press.” 

Stern  suggested  three  journalists 
represent  the  press,  but  was  over¬ 
ruled. 

“I’m  not  suggesting  I  am  a  prisoner 
of  Judge  Gesell,”  Stern  observed.  “I 
acceded  to  his  wish.” 

Acknowledging  his  legal  role  as 
lawyer  and  officer  of  the  court,  he 
said  he  would  have  agreed  anyway. 

“I’m  willing  to  help  in  any  way  as 
long  as  it  is  appropriate  to  do  so,” 
Stem  commented. 

In  drafting  Stern,  Gesell  sought  to 
avoid  repetitive  inquiries  about 
schedules,  mlings  and  evidence. 

“Neither  he  nor  his  staff  has  time  to 
spend  with  the  press,”  Stern  said. 
“It’s  a  question  of  using  the  judge’s 
time  wisely.  If  the  judge  had  to  handle 
all  the  calls,  he  wouldn’t  have  time  to 
handle  the  hard  work  of  the  case.” 

North,  the  former  Marine  lieuten¬ 
ant  colonel  and  White  House  national 
security  advisor  —  villain  to  some, 
hero  to  others  —  is  accused  of  crimi¬ 
nal  wrongdoing  in  his  management  of 
a  covert  war  against  Nicaragua’s  rev- 
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Carl  Stern 


olutionary  government. 

His  is  the  first  of  several  trials  stem¬ 
ming  from  the  Iran-contra  affair,  the 
Reagan  administration’s  diversion  of 
profits  from  Iranian  arms  sales  to 
Nicaraguan  counterrevolutionaries. 


The  case  raises  constitutional  ques¬ 
tions  at  the  core  of  U.S.  power.  It 
involves  nearly  daily  claims  that  testi¬ 
mony  and  disclosure  of  thousands  of 
government  documents  threaten 
“national  security.”  And  it  stars  the 
photogenic  North,  whose  1988  con¬ 


gressional  testimony  riveted  televi¬ 
sion  audiences  nationwide. 

The  start  of  the  trial  Jan.  31 
attracted  hoards  of  tv  crews.  Weeks 
later  several  crews  remained  staked 
out  at  the  federal  courthouse  awaiting 
the  exits  and  entrances  of  players  in 
the  courtroom  drama. 

Rules  prohibit  cameras  and  tape 
recorders  in  federal  courts. 

Stern  directs  information  both 
ways  between  the  court  and  the  press. 
He  lists  reporters’  questions  and 
directs  them  to  Gesell  or  his  staff.  He 
relays  information  from  the  court  to 
reporters.  He  distributes  evidence  to 
the  reporters. 

With  court  staff.  Stem  created  pro¬ 
cedures  to  manage  59  courtroom 
press  seats,  though  only  about  40 
reporters  and  nine  artists  regularly 
cover  the  trial.  He  has  mediated  dis¬ 
putes  between  the  press  and  U.S. 
marshals  over  seating  and  entrances. 

In  one  instance,  Gesell,  concerned 
the  press  might  not  understand  why 
he  excused  an  alternate  juror,  sum¬ 
moned  Stern  for  a  “background 
briefing.” 

Stem  said  Gesell  called  him  in  twice 
to  deal  with  journalistic  misbehavior. 


Once  a  television  producer  inadver¬ 
tently  entered  the  jury  room  and  once 
a  producer  called  jurors’  homes  to 
arrange  post-trial  interviews.  Both 
times  Stem  took  the  matter  to  report¬ 
ers,  who  passed  the  word  to  their 
(Continued  on  page  8) 


“Ethically,  I  do  not  feel  I  can  profit  from  that 
relationship  by  withholding  from  the  press  corps 
anything  the  judge  tells  me,”  he  said.  “I  feel  an 
obligation  to  share  with  the  press  corps  anything  the 
judge  says  to  me.” 


Double  duty 

(Continued  from  page  7) 


bosses  to  solve  the  problem. 

“I  think  it’s  working  fine,”  said 
Anne  Saker,  who  has  been  covering 
the  trial  for  United  Press  Interna¬ 
tional.  She  and  other  reporters  would 
prefer  talking  with  Gesell  directly,  but 
are  satisfied  with  the  arrangement. 

“This  is  an  extremely  unusual 
case,”  Saker  noted. 

It  is  rare  but  not  unprecedented. 
Gesell  used  a  similar  setup  during 
Watergate  hearings  he  presided  over, 
and  Stern  said  he  has  played  a  similar 
role  in  other  celebrated  trials. 

He  said  there  were  minor  conflicts. 


but  nothing  ethical.  Media  relations 
cuts  into  his  reporting  time  occasion¬ 
ally. 

“I  can’t  think  of  any  instance  in 
which  something  the  judge  asked  me 
to  do  diminished  my  role  as  journal¬ 
ist,”  he  remarked. 

He  said  he  briefs  other  reporters  on 
developments  even  before  he  calls  his 
office  and  has  never  concealed  any 
information  gained  from  Gesell 
through  his  representative  role. 

“Ethically,  I  do  not  feel  I  can  profit 
from  that  relationship  by  withholding 
from  the  press  corps  anything  the 
judge  tells  me,”  he  said.  “I  feel  an 
obligation  to  share  with  the  press 
corps  anything  the  judge  says  to  me.” 

For  Stern,  it  has  not  been  a  vaca¬ 
tion. 

“I  spend  half  the  break  time  waiting 


in  the  courtroom  for  copies  of  the 
documents.  It  is  to  that  extent  a  diffi¬ 
culty.” 

He  also  gets  calls  at  home. 

Stern  praised  the  access  allowed 
Gesell  and  his  staff.  Though  he  does 
not  always  talk  to  the  judge  person¬ 
ally,  Stern  said,  Gesell  “has  been 
wonderful  about  making  himself 
available.  I’ve  never  gotten  an  answer 
back  saying,  ‘It’s  none  of  your  busi¬ 
ness.’  He’s  been  extremely  conscien¬ 
tious  about  informing  the  press.” 

Stern,  51  years  old  with  22  years  in 
Washington,  said  the  system 
“doesn’t  always  work  flaw¬ 
lessly  .  .  .  but  by  and  large  it’s 
worked  successfully.  What  Judge 
Gesell  has  done  here  could  be  copied 
and  used  by  other  judges  without 
fear.” 


Reuters  gets  a  seat  on  Air  Force  One 

Wire  service  buiks  up  its  White  House  coverage; 
aiso  plans  to  expand  its  science  and  technology  coverage 


By  Andrew  Radolf 

Reuters  will  become  the  third  news 
service  to  be  given  a  guaranteed  seat 
on  Air  Force  One  when  the  new  Boe¬ 
ing  747  being  readied  for  the  president 
begins  flying  this  summer,  said 
Andrew  Nibley,  editor  of  Reuters 
America. 

Previously,  only  two  wire 
services  —  the  Associated  Press  and 
United  Press  International  —  had 
been  assured  seating  on  the  presi¬ 
dent’s  plane. 

“We  also  asked  to  be  included  in  all 
the  tight  travel  pools  and  [presidential 
spokesman  Marlin]  Fitzwater  said 
‘Yeah,’  ”  said  Nibley,  who  became 
editor  on  Jan.  1 . 

Nibley,  an  American,  worked  for 
UPI  for  six  years  before  he  joined 
Reuters  in  1980.  He  succeeds 
Desmond  Maberley,  who  took  early 
retirement. 

The  new  arrangements  mean  Reu¬ 
ters  will  be  “with  the  president  seven 
days  a  week,”  Nibley  said. 

Reuters  has  also  increased  its, 
White  House  staff  to  three  correspon¬ 
dents:  Mike  Gelb,  Gene  Gibbons  and 
Lawrence  McQuillan. 

“All  three  are  well  known  around 
the  White  House,”  the  editor  said. 

Reuters  now  has  14  U.S.  bureaus, 
Nibley  said,  including  its  recently 
“restaffed”  ones  in  Dallas  and  Pitts¬ 
burgh  and  its  just-opened  bureau  in 
Atlanta. 

One  reason  for  choosing  Atlanta  as 
the  site  of  its  newest  bureau,  Nibley 


said,  was  to  cover  more  closely  the 
Centers  for  Disease  Control  head¬ 
quartered  there. 

“I  personally  want  to  make  a  big 
push  for  science  and  technology,” 
Nibley  said.  “I  think  that’s  where  a 
lot  of  the  action  is  going  to  be.” 

Other  plans  at  Reuters  include 
bringing  in  a  Washington,  D.C-based 
diplomatic  correspondent  who  will 
cover  the  entire  Western  Hemi¬ 
sphere.  Nibley  said  he  expects  to 
announce  the  person’s  name  shortly. 

Reuters  is  also  adding  a  third  corre¬ 
spondent  in  Miami  with  the  idea  of 
having  a  “swat  team”  in  place  that 
can  be  sent  to  cover  trouble  spots 
around  the  Caribbean. 

In  New  York,  where  Reuters 
America  is  headquartered,  the  news 


service  has  added  a  foreign  exchange 
analyst,  an  energy  specialist,  and  a 
sports  editor  who  will  concentrate  on 
sending  news  of  U.S.  sports  over¬ 
seas,  Nibley  said. 

Reuters  also  recently  began  its 
U.S.  Transcript  Service  which  pro¬ 
vides  transcripts  of  government 
hearings,  press  conferences  and  other 
functions,  as  well  as  of  national  televi¬ 
sion  talk  shows. 

The  transcripts  service  can  be  sub¬ 
scribed  to  separately  or  in  a  package 
with  the  news  service’s  Day  Book  as 
part  of  the  Reuter  Washington 
Report. 

“We’re  a  profit-oriented  com¬ 
pany,”  Nibley  said.  “We  have  to 
come  up  with  innovative  products.” 


Canadian  official  says  free  trade 
pact  is  no  bar  to  journalists 


The  recent  Free  Trade  Agree¬ 
ment  with  the  United  States  actually 
enhances  the  ability  of  Canadian  jour¬ 
nalists  to  work  in  the  States,  a  Cana¬ 
dian  government  official  argues. 

In  a  letter  to  the  Ontario  Press 
Council,  International  Trade  Minister 
John  Crofbie  said  the  treaty’s  defini¬ 
tion  of  a  journalist  as  someone  with  a 
baccalaureate  degree  and  three  years’ 
experience  is  “a  considerable 
improvement  over  the  current  state  of 


affairs.” 

“Under  the  current  procedure,  for 
a  non-accredited  Canadian  journalist 
to  temporarily  enter  the  United  States 
to  work  or  free-lance,  that  journalist 
must  first  obtain  an  ‘H-l’  temporary 
work  visa,”  Crosbie  wrote. 

“To  qualify  for  such  a  visa,”  he 
continued,  “the  journalist  would  first 
have  to  demonstrate  that  he  or  she  is  a 
journalist  of  ‘distinguished  merit  or 
ability’  to  the  United  States  Immigra- 
(Continued  on  page  39) 
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Strikers  given  ownership  of  Wiikes-Barre  daiiy 

Unions  transfer  ownership  of  strike  newspaper,  the  Citizens’  Voice, 
to  union  members  who  waiked  out  of  the  Times  Leader  10  years  ago 


By  George  Garneau 

The  Wilkes-Barre,  Pa.,  Citizens’ 
Voice  was  born  a  strike  newspaper 
Oct.  9,  1978,  to  204  unionists  who 
three  days  earlier  had  walked  out  of 
the  Times  Leader  rather  than  bow  to 
the  demands  of  new  owners. 

On  Feb.  11,  1988,  the  Citizens’ 
Voice  was  born  again  —  this  time  as 
an  independent,  for-profit  corpora¬ 
tion  owned  and  operated  by  the  for¬ 
mer  strikers. 

The  change  officially  ended  a  long, 
and  initially  violent,  strike  against  the 
Times  Leader  and  its  then  new 
owner,  now  called  Capital  Cities/ 
ABC  Inc.  The  Times  Leader  halted 
publication  temporarily  following  the 
walkout,  but  resumed  publishing  10 
days  later. 

At  10  years  of  age  and  with  a  47,000 
circulation  that  is  on  a  par  with  its 
“nemesis,”  the  Citizens’  Voice  is  one 
of  the  oldest  and  most  successful 
strike  newspapers,  union  representa¬ 
tives  asserted. 

Today  it  employs  150  full-time  staff 
and  owns  free  and  clear  its  own  means 
of  production.  Estimated  to  be  worth 
$6  million,  the  properties  include  a 
headquarters  in  a  converted  former 
warehouse  a  block  from  the  Times 
Leader,  a  seven-unit  Goss  Urbanite 
offset  press,  Compugraphic  computer 
system  and  a  fleet  of  trucks.  The  six- 
day  tabloid  has  never  missed  an  issue. 

“This  isn’t  any  kind  of  ramshackle 
operation,”  Paul  Golias,  Voice  man¬ 
aging  editor  and  company  spokes¬ 
man,  said.  “This  is  a  real  newspaper 
and  it’s  a  success  story.” 

The  incorporation  of  Citizens’ 
Voice  Inc.  was  approved  on  a  97-15 
vote  after  a  different  package  was 
narrowly  rejected  last  December. 
With  no  change  of  money,  ownership 
transferred  from  the  Wilkes-Barre 
Council  of  Newspaper  Unions,  an 
association  of  the  Newspaper  Guild, 
Graphic  Communications  Interna¬ 
tional  Union  and  International  Typo¬ 
graphical  Union  (now  part  of  the 
Communications  Workers  of  Amer¬ 
ica). 

The  company  is  owned  entirely  by 
the  original  strikers.  Each  received 
two  shares  for  every  month  of  active 


striking.  All  shareholders,  including 
retirees  and  heirs  of  deceased  strik¬ 
ers,  got  a  one-time,  $25-a-share 
dividend.  The  120  strikers  still  at  the 
paper  earned  $6,200  each  on  their  248 
shares.  They  elected  five  of  their  own 
and  three  local  businesspeople  to  the 
Voice  board  of  directors. 

Of  40,000  shares  distributed,  strik¬ 
ers  still  working  hold  Class  A  voting 
and  retirees  and  heirs  hold  Class  B 
non-voting  stock.  To  prevent  take¬ 
overs,  the  company  has  first-pur- 
chase  rights. 

Golias  said  the  Voice  is  profitable 
and  debt-free,  but  declined  to  give 
details.  It  has  received  no  union  sup¬ 
port  since  last  October,  he  said,  esti¬ 
mating  unions  contributed  $5.5  mil¬ 
lion  over  10  years  in  strike  payments 
and  special  assistance.  The  Guild 
Reporter  said  the  Guild  chipped  in 


vania  and  the  staffs  deep  local  roots. 

“We  are  all  natives  ....  We  have  a 
better  grasp  on  local  news,”  said 
Golias,  also  citing  the  Voice’s  tabloid 
format  and  strong  sports  section.  He 
plans  to  improve  weaknesses  in  fol¬ 
low-up  coverage,  analysis  and  busi¬ 
ness  news. 

One  of  the  new  company’s  first  jobs 
was  labor  negotiation.  So  far  three- 
year  contracts  have  been  approved 
with  two  of  three  unions  in  what  was 
described  as  an  atmosphere  of 
“phenomenal  cooperation  and 
spirit.” 

The  Guild  deal  for  90  editorial, 
advertising,  circulation  and  mainte¬ 
nance  staff  raises  top  minimum  for 
reporters  to  $410  week.  GCIU-repre- 
sented  platemakers  and  press  opera¬ 
tors  will  go  to  $385.  Talks  were  con¬ 
tinuing  with  the  CWA. 

Golias  acknowledged  pay  scales 


“This  isn’t  any  kind  of  ramshackle  operation,”  Paul 
Golias,  Voice  managing  editor  and  company 
iipokesman,  said.  “This  is  a  real  newspaper  and  it’s  a 
success  story.” 


$3.7  million. 

The  Voice  started  out  with  nothing. 
It  rented  press  and  typesetting  time 
from  the  weekly  Wyoming  Valley 
Observer.  Offices  were  spread 
around  the  city. 

It  took  personal  sacrifice.  Until 
recently,  strikers  earned  $295  a  week, 
compared  with  1978  pay  of  $370  a 
week  for  reporters,  $340  for  craft 
workers.  The  Guild  contributed  $100 
a  week  per  worker  in  strike  pay  and 
Voice  revenues  supplied  the  rest. 
Other  unions  paid  far  less. 

Strikers  took  second  jobs.  Their 
wives  worked.  Many  were  older  and 
managed  by  having  less  expenses. 

“You  just  had  to  cut  back  on  your 
lifestyle,”  said  Golias,  who  teaches 
part  time. 

A  standing  joke  defines  a  striker’s 
new  car  as  a  10-year-old  automobile 
with  rust  trim. 

Voice  executives  attribute  its  suc¬ 
cess  to  strong  support  from  the  blue- 
collar  community  in  eastern  Pennsyl¬ 


are  below  those  of  similar-sized 
papers,  but  said  they  beat  strike  pay. 

The  Voice,  which  was  seeking  a 
permanent  publisher,  is  performing 
“extremely  well”  and  is  positioned  to 
improve,  Golias  said,  but  he  doubted 
whether  the  feat  —  a  union  starting  a 
successful  second  newspaper  —  could 
be  duplicated,  since  competitive  U.S. 
newspaper  towns  are  under  two 
dozen  and  dropping. 

“It  appears  now  Wilkes-Barre  is  a 
two-newspaper  town.  That’s  the  way 
it’s  gonna  be,”  he  declared. 


Fortenberry  book 

Ken  Fortenberry,  who  purchased 
the  McCormick  Messenger,  a  small 
South  Carolina  weekly,  and  was  later 
driven  out  of  town  by  those  opposing 
his  in-depth  coverage  of  county  cor¬ 
ruption  {E&P,  Jan.  24,  1987),  has 
written  Kill  the  Messenger,  a  book 
about  his  experience  there. 
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Radical  defends  his  revelation 

Ex~newspaper  reporter  A.  Kent  MacDougall  says  while  he  may  have  chosen 
‘left-wing’  topics  to  cover,  his  articies  were  aiways  ‘fair’  and  ‘accurate’ 


By  M.L.  Stein 

A.  Kent  MacDougall,  who  con¬ 
fessed  to  being  “an  undeclared 
Socialist  in  the  capitalist  press  for 
nearly  25  years,”  accused  right-wing 
critics  of  having  “no  sense  of  humor” 
in  condemning  him  for  it. 

In  an  E&P  interview,  MacDougall, 
who  created  a  media  furor  with  his 
revelations  in  the  Socialist  magazine 
Monthly  Review  late  last  year,  said 
“radicals  had  sense  enough  to  know” 
that  the  title  of  the  piece,  “Boring 
From  Within  the  Bourgeois  Press,” 
was  “tongue-in-cheek.” 

“I  was  surprised  that  the  right-wing 
ax-grinders  saw  evidence  in  the  arti¬ 
cle  that  Marxist  agents  could  slip 
propaganda  past  unwary  editors,” 
MacDougall  remarked.  “They  did 
this  by  selecting  quotes  from  the 
memoir  and  misconstruing  the  con¬ 
fessional  tone  of  the  opening”  of  the 
article. 

MacDougall,  currently  a  tenured 
professor  on  sabbatical  from  the  Uni¬ 
versity  of  California,  Berkeley,  Grad¬ 
uate  School  of  Journalism,  revealed 
in  the  Monthly  Review  article  that,  as 
a  reporter  for  the  Wall  Street  Journal 
and  Los  Angeles  Times,  he  took 
advantage  of  the  “wide  latitude  I 
enjoyed  in  choosing  story  topics  to 
introduce  readers  to  radical  ideas.” 

Among  the  Journal  efforts,  he 
recalled,  were  front-pagfe  stories  on 
radical  historians  and  economists  and 
leftist  journalist  I.F.  Stone.  At  the 
Times  he  wrote  extended  profiles  of 
Marxist  economists. 

Another  of  MacDougall’s  Times 
series,  “The  Vanishing  Forests,” 
was  criticized  for  lack  of  objectivity 
and  possibly  being  “anti-private- 
enterprise”  by  the  American  Forest 
Council. 

However,  George  H.  Weyer¬ 
haeuser,  president  of  the  huge  Weyer¬ 
haeuser  forest  products  company, 
wrote  Times  Mirror  chairman  Robert 
F.  Erburu  that  he  considered  the 
series  “a  fairly  balanced  and  well- 
written  story  that  obviously  required ' 
extensive  research,”  despite  some 
omissions  and  a  “misconception  or 
two.” 

MacDougall  began  his  career  on  the 
Passaic  (N.J.)  Herald  News  and  said 


that  during  his  five  years  on  that  paper 
he  contributed  more  than  30  major 
articles  to  various  left-wing  publica¬ 
tions  under  different  pen  names. 

However,  he  asserted  in  the 
Review  article,  “Despite  my  strong 
convictions,  I  remained  a  journalist 
first  and  a  radical  second  throughout 
my  career.  I  stuck  to  accepted  stan¬ 
dards  of  newsworthiness,  accuracy 
and  fairness  regardless  of  whether  my 
stories  were  prompted  by  a  press 
release  or  by  a  pressing  problem  of 
society.” 

Asked  why  he  decided  to  “tell  all” 
after  so  many  years,  MacDougall,  57, 
replied,  “To  assess  and  sum  up  what 
was  important  in  25  years  of  newspa¬ 
per  reporting.  This  is  something  that 
most  professionals  would  like  to  do  at 
the  end  of  their  career  —  to  figure  out 
what  it  all  meant  beyond  the  pay- 
check.” 


of  a  newspaperman  and  made  a  career 
decision  to  enter  journalism.  I  was 
obviously  acting  on  my  own.” 

MacDougall’s  father  was  the  late 
Curtis  MacDougall,  a  Midwestern 
newsman  who  later  became  a  long¬ 
time  journalism  professor  at  North¬ 
western  University.” 

The  Berkeley  professor,  who  has 
received  warm  support  from  Dean 
Tom  Goldstein  of  the  journalism 
school,  said  he  never  introduces 
ideology  into  his  classes,  but  added, 
“My  students  are  gratified  by  my 
defense  of  diversity  in  the  news¬ 
room.” 

MacDougall’s  revelation  article 
would  likely  have  received  little 
notice  had  it  not  been  for  its  disclo¬ 
sure  by  media  critic  David  Shaw  in 
the  Los  Angeles  Times. 

In  the  wake  of  Shaw’s  story,  Mac¬ 
Dougall  has  been  condemned  for  his 


[MacDougall]  asserted  In  the  Review  article: 
“Despite  my  strong  convictions,  I  remained  a 
journalist  first  and  a  radical  second  throughout  my 
career.  I  stuck  to  accepted  standards  of 
newsworthiness,  accuracy  and  fairness  regardless  of 
whether  my  stories  were  prompted  by  a  press  release 
or  by  a  pressing  problem  of  society.” 


MacDougall  also  stated  that  he  felt 
it  was  time  to  “openly  identify  myself 
as  a  radical  of  the  Monthly  Review 
stripe.  After  25  years  of  being  a  jour¬ 
nalist  first  and  a  radical  second,  it  was 
time  to  be  a  radical  first.” 

He  said  he  also  wanted  to  demon¬ 
strate  to  other  such  radicals  in  jour¬ 
nalism,  who  have  a  “conspiratorial, 
simplistic  notion  of  how  the  press 
works,  how  newspapers  really 
work  —  how  a  good  reporter  can  get 
a  lot  of  things  printed  in  good  newspa¬ 
pers  and  that  good  journalism  is  good 
business  for  the  newspapers.” 

MacDougall  dismissed  fears  of  con¬ 
servative  critics  that  he  was  part  of  a 
Marxist  conspiracy  to  slip  left-wing 
ideology  into  the  press. 

“Any  careful  reader  of  the  memoir 
can  see  that  I  was  a  professional  jour¬ 
nalist,”  he  explained.  “1  was  the  son 


so-called  duplicity  and  praised  for  his 
courage  and  candor. 

The  Wall  Street  Journal  issued  a 
statement  expressing  “outrage”  over 
MacDougall’s  memoir,  and  the 
Times,  according  to  Shaw,  said  the 
former  business  writer  “exagger¬ 
ated”  and  “romanticized”  his 
attempts  to  subvert  the  newspaper. 

Reed  Irvine,  chairman  of  the  con¬ 
servative  Accuracy  in  Media  (AIM), 
wrote  that  MacDougall  had  shown 
“once  more  how  easy  it  is  to  hood¬ 
wink  our  media  elite.” 

In  a  letter  to  the  Times,  Irvine 
charged  that  Shaw’s  piece  “revealed 
his  liberal  bias  just  as  clearly  as  Mac- 
Dougall’s  stories  in  the  Times  and 
Journal  has  revealed  his.” 

In  the  interview  with  E&P,  Mac¬ 
Dougall  termed  Shaw’s  article 
“snide.” 
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The  right-leaning  weekly.  Human 
Events,  speculated  that  the  former 
business  writer’s  divulgences  were 
bound  to  raise  concerns  about  the 
ability  of  Marxist  agents  to  infiltrate 
mainstream  media,  but  NBC  News 
president  Michael  Gartner,  who 
edited  MacDougall  on  the  Wall  Street 
Journal  in  the  1960s,  described  him  as 
a  “very  thorough,  very  careful,  very 
good  reporter.” 

Time  magazine  quoted  Gartner  as 
saying  the  presence  of  socialists  on 
the  Journal  staff  probably  benefited 
its  readers. 


Bill  Thomas,  who  recently  retired 
as  editor  of  the  Los  Angeles  Times, 
told  Shaw  that  it  was  known  on  the 
p^r  that  MacDougall  was  on  the  “left 
side  of  the  spectrum  .  .  .  Never¬ 
theless,  he  met  every  journalistic 
standard  .  .  .  He  was  a  profes¬ 
sional.” 

MacDougall  also  was  upheld  by 
Nation  columnist  Alexander  Cock- 
burn,  who  urged  him  to  tell  his  stu¬ 
dents  they  should  openly  challenge 
the  establishment,  rather  than  “by 
stealth.” 

He  advised  MacDougall,  “Say  it  is 


ridiculous  for  the  mainstream  media 
in  this  country  to  seclude  themselves 
from  50%  of  what  is  happening  or 
being  thought  in  the  world.  Make 
your  case  forthrightly  on  that  basis.” 

Washington  Post  columnist  Col- 
man  McCarthy  wrote  that  MacDou- 
gall’s  Monthly  Review  articles 
“aren’t  about  infiltration.  They  are 
press  criticism.  The  media  are  being 
asked  to  examine  why  they  tend  to 
stay  within  the  boundaries  of  the  con- 
ventional,  why  they  are  more 
standardizers  than  radicalizers.” 


UPl  transmits  its  first  iive  eiectronic  photos 

Wire  service  reports  mixed  success  with  photos  of  space  shuttie  iaunch 


By  George  Garneau 

United  Press  International  had 
mixed  success  with  its  first  live  elec¬ 
tronic  photos  —  of  the  space  shuttle 
Discovery’s  launch  from  Cape 
Canaveral,  Fla. 

The  experiment  with  a  Nikon  still- 
video  recorder  and  transmitter  suc¬ 
cessfully  captured  and  moved  on 
UPI’s  picture  network  two  photos  of 
the  9:57  a.m.  launch  March  13.  A  less- 
than-perfect  picture  moved  in  90  sec¬ 
onds,  followed  by  a  better  shot  10 
minutes  later,  in  time  for  East  Coast 
afternoon  papers,  UPI  executives 
announced. 

The  black-and-white  photos  were 
sent  directly  to  clients  without  benefit 
of  enhancement  on  electronic  dark¬ 
rooms. 

“It’s  not  up  to  what  I  consider  UPI 
standards,”  said  Allan  Papkin,  UPI 
general  manager  of  news  pictures  and 
graphics.  He  said  the  camera  could  be 
used  again  in  similar  time-critical  situ¬ 
ations. 

Electronic  pictures,  captured  on 
two-inch  magnetic  disks,  can  be  pre¬ 
viewed  on  a  tiny  screen  before  being 
transmitted  electronically  through 
phone  lines.  They  save  about  30  min¬ 
utes  it  takes  to  process  silver-based 
film,  but  they  lose  about  30%  in  sharp¬ 
ness. 

“This  is  still  for  us  very  experimen¬ 
tal,”  said  Papkin.  There  were  no 
immediate  plans  to  use  the  camera 
regularly,  but  UPI  would  continue  to 
work  with  Nikon. 

“I  love  what  they  did,”  observed 
George  Geers,  editor  of  the  12,000- 
circulation  afternoon  Willimantic 
(Conn.)  Chronicle,  praising  UPI  for  a 
“great  job”  on  the  speedy  electronic 


photos.  He  lamented  only  that  UPI 
failed  to  give  advance  notification 
about  the  experiment. 

Bill  Cranford,  UPI  Southern  Divi¬ 
sion  news  pictures  editor,  said  prob¬ 
lems  with  the  first  shot  were  his  fault, 
not  the  camera’s.  The  system  tested 
well,  but  he  was  not  prepared  for  the 
intense  light  of  the  rocket  fire,  which 
tricked  the  camera’s  automatic-expo¬ 
sure  system  into  underexposing. 


on  a  tight  deadline.” 

Referring  to  deadline  crunches, 
where  30  minutes  for  film  processing 
could  mean  missed  press  starts,  Cran¬ 
ford  said  an  electronic  picture  of 
reduced  quality  is  better  than  none  at 
all. 

The  launch,  nearly  two  hours  late, 
neared  deadlines  for  East  Coast 
papers. 

The  Associated  Press,  which  trans- 


“i  think  it’s  the  way  of  the  future,”  he  said.  “It  might 
not  be  100%  there  currently,  but  I  honestly  believe 
there  are  applications  for  it  in  its  current  state.” 


“I  think  it’s  the  way  of  the  future,” 
he  said.  “It  might  not  be  100%  there 
currently,  but  I  honestly  believe  there 
are  applications  for  it  in  its  current 

With  a  zoom  lens,  from  120  to  480 
millimeters,  he  photographed  from  a 
trailer  at  the  press  site,  3'/’  miles  from 
the  launch  pad. 

Gauging  the  quality  of  the  elec¬ 
tronic  pictures  at  60%  to  75%  of  silver 
photography,  Cranford  called  them 
“certainly  acceptable  for  newspapers 


Notice 

The  special  advertising  section, 
“Newspapers:  The  Key  to  Automo¬ 
tive  Advertising,”  originally  sched¬ 
uled  to  appear  in  Editor  & 
Publisher  this  week,  has  been 
rescheduled  for  next  week’s  issue 
(March  25). 


mined  its  first  live  electronic  pictures 
in  January  from  the  Inauguration  of 
President  George  Bush,  repeated  the 
feat  with  its  Nikon  gear. 

Its  blast-off  photo  was  “a  little  flat” 
due  to  atmospheric  haze  and  camera 
position  atop  a  trailer  at  the  press  site, 
George  Mikulec,  AP  deputy  news 
photo  editor,  commented. 

He  said  the  picture  began  moving 
directly  to  members  within  approxi¬ 
mately  65  seconds.  Using  a  3(^mil- 
limeter  lens,  magnified  to  the  equiva¬ 
lent  of  1,2()0  millimeters,  Washing¬ 
ton-based  photographer  Bob  Daugh- 
tery  recorded  images  and  then  passed 
the  disk  into  the  van  for  transmission. 

The  Nikon  transmitter,  which  can¬ 
not  adjust  contrast,  forces  agencies  to 
send  pictures  as  they  are  or  to  lose 
time  moving  them  to  electronic  pic¬ 
ture  desks  for  enhancement. 

“Three-and-a-half  miles  is  a  long 
way  no  matter  what  kind  of  camera 
you  have,”  Mikulec  remarked. 
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Dutch  firm  presses  bid  to  acquire  UPl  parent 

Avacus  Partners  LP.  increases  its  Infotech  holdings  to  9.27%; 
Infotech  confirms  it  is  listening  to  bidders  for  Financial  News  Network 


By  George  Garneau 

In  an  unsolicited  takeover  bid  for 
the  corporate  parent  of  United  Press 
International,  a  Dutch-financed  com¬ 
pany  has  raised  its  stake  in  Infotech- 
nology  Inc. 

Avacus  Partners  L.P.  increased  its 
Infotech  holdings  from  8.03%  to 
9.27%,  according  to  Securities  and 
Exchange  Commission  filings  on 
March  7. 

Avacus  said  it  spent  $811,000  to 
add  88,000  Infotech  shares  to  its  port¬ 
folio  between  Feb.  23  and  March  6,  at 
prices  from  $7.45  and  $9.75  each, 
boosting  its  investment  in  Infotech  to 
$4.3  million  for  678,200  shares.  It  filed 
papers  a  week  earlier  announcing 
plans  to  seek  controlling  interest. 

Formed  in  March  1988  to  buy 
Infotech  stock,  Avacus  is  registered 
in  Delaware,  headquartered  in 
Washington,  D.C.,  and  financed  by 
Netherlands-based  Reiss  &  Co.  B.  V., 
a  computer  and  investment  company, 
as  a  limited  partner. 

A  spokesman  in  Amsterdam  said 
Avacus  “is  aware  of  UPFs  far-from- 
ideal  track  record,  but  the  fact  that  the 
news  agency  is  part  of  Infotechnology 
has  been  an  important  consideration 
in  the  decision  to  prepare  a  bid”  for 
Infotech,  according  to  an  Associated 
Press  story. 

Spokesman  Joop  de  Jong  said  Ava¬ 
cus  sees  opportunities  to  improve 
Infotech’s  management  and  stock 


Fourth  year 
of  captivity 
for  Anderson 

Associated  Press  chief  Middle 
East  correspondent  Terry  Anderson 
recently  marked  his  fourth  year  as 
a  hostage  in  Lebanon. 

Anderson  was  kidnapped  at  gun¬ 
point  by  the  Islamic  Jihad,  or  Islamic 
Holy  War,  on  a  Beirut  street  on 
March  16,  1985. 

E&P  is  planning  to  run  a  chronol¬ 
ogy  of  Anderson’s  ordeal,  as  well  as 
coverage  of  events  marking  the 
anniversary,  in  its  March  25  edition. 


performance,  but  has  not  finished 
plans  to  do  so  and  has  no  plans  to 
curtail  UPFs  independence. 

In  its  latest  SEC  filing,  Avacus  said 
it  would  likely  finance  the  takeover,  if 
successful,  by  selling  some  or  all  of 
Infotech’s  assets. 

Infotech  is  a  New  York-based 
investment  firm  headed  by  Dr.  Earl 
Brian,  a  surgeon  and  appointee  under 
former  California  Gov.  Ronald  Rea¬ 
gan.  A  year  ago  in  a  deal  whose  details 
remain  sketchy,  Infotech  acquired  an 
irrevocable  10-year  proxy  to  UPI 


tial-Bache  Securities  Inc.  advised 
that  the  WNW  acquisition  was  fair  to 
Infotech  shareholders. 

Brian  said  in  a  statement  Infotech 
“determined  at  the  beginning  of  this 
year  that  it  was  strategically  an  oppor¬ 
tune  time  to  exercise  control”  over 
WNW  “at  this  critical  juncture”  in 
UPFs  turnaround.  It  was  a  vote  of 
confidence  in  UPI,  he  said. 

In  a  letter  to  UPI  clients,  Brian, 
who  is  also  UPI  chairman,  said  the 
Avacus  offer  was  “unsolicited”  and 
pledged  continued  support  for  UPI 


To  manage  UPI,  Infotech  and  secret  investors  set 
up  WNW  Group  Inc.  which,  according  to  SEC  filings, 
is  registered  in  the  Caribbean  Islands  of  Turks  and 
Caicos. 


stock  held  by  Mexican  publisher 
Mario  Vazquez  Raha,  who  in  1985 
bested  Brian  in  a  bid  to  buy  UPI  from 
bankruptcy. 

To  manage  UPI,  Infotech  and 
secret  investors  set  up  WNW  Group 
Inc.  which,  according  to  SEC  filings, 
is  registered  in  the  Caribbean  islands 
of  Turks  and  Caicos. 

Avacus’  latest  filing  said  the  Feb. 
28  transaction  in  which  Infotech 
bought  out  the  investors'  100  WNW 
shares  for  1.4  million  Infotech  shares 
“may  involve  violations  of  state  cor¬ 
porate  laws  and  federal  securities 
laws.”  It  called  the  transaction 
“unfair”  to  Infotech  shareholders 
and  said  it  was  considering  taking 
actions  to  undo  the  deal. 

In  its  own  SEC  papers,  Infotech 
said  the  stock  swap  boosted  its  stake 
in  WNW  to  100%  from  20%.  Valued 
at  $16  million,  or  $10.80  per  Infotech 
share,  the  deal  gave  Infotech  full  own¬ 
ership  of  a  company  whose  principal 
assets  are:  proxy  rights  to  stock  in 
New  UPI  Inc.,  which  Vazquez 
created  to  reincarnate  UPI  from 
bankruptcy;  and  a  previously  undis¬ 
closed  option  to  acquire  99%  of  New 
UPI.  UPI  cut  losses  from  $24  million 
in  1987  to  $16  million  last  year  and 
plans  to  turn  an  operating  profit  by 
next  year. 

Infotech’s  SEC  filings  said  Pruden¬ 


efforts  to  reorganize  and  turn  a  profit. 

Spearheading  the  takeover  bid  was 
Johannes  M.K.  Nyks,  president  and 
chairman  of  A.C.A  Inc.,  Avacus’ 
Washington-based  general  partner. 
Nyks,  a  former  president  and  chief 
executive  of  the  Dutch  magazine 
publisher  VNU’s  U.S.  subsidiary,  in 
a  Feb.  27  letter  called  Infotech  stock 
undervalued  and  sought  a  meeting 
with  Brian  to  discuss  “opportunities 
to  increase  shareholder  value” 
through  a  “mutually  agreeable” 
transaction. 

Two  scheduled  meetings  had  not 
materialized  as  E&P  went  to  press. 

The  filings  follow  reports  that 
Financial  News  Network,  a  cable 
television  business  news  network 
owned  45%  by  Infotech,  was  to  be 
sold  to  Dow  Jones  &  Co.,  CBS  Inc.  or 
Capital  Cities/ABC  Inc.  for  $200  mil¬ 
lion.  Brian  confirmed  talks,  but  no 
announcements  were  forthcoming. 

News  of  Avacus’  intentions  was  “a 
complete  surprise,”  according  to 
Dwight  Geduldig,  an  officer  of 
Infotech  and  UPI.  “We  had  never 
heard  of  the  company,”  he  said. 

“This  is  an  unsolicited  bid  and  until 
we  hear  what  they  have  to  say  there  is 
no  position,”  he  asserted. 

Reiss  &  Co.,  Avacus’  Almere, 
Netherlands-based  limited  partner, 
has  been  involved  in  computers,  man- 
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agement  buyouts  and  other 
investments  —  but  not  media  opera¬ 
tions.  One  of  its  major  shareholders  is 
J.J.  Kuijten,  a  high-profile  investor 
tied  to  controversial  stock  deals. 

Reiss  has  invested  $4.4  million  plus 
102,000  Infotech  shares  in  Avacus, 
while  Nyks  contributed  27,000 
Infotech  shares  bought  for  $140,000  at 
an  average  price  of  $5.22,  SEC  docu¬ 
ments  said. 


Morris  Kramer,  Avacus’  New 
York  attorney,  declined  to  elaborate 
on  its  intentions.  Nyks  could  not  be 
reached  for  comment. 

Infotech  disclosed  in  SEC  papers  it 
loaned  WNW  $2  million  at  1 1%  inter¬ 
est  during  1988.  It  reported  net  oper¬ 
ating  losses  rose  steadily  since  1984  to 
$2.1  million.  It  raised  $17.5  million  in 
1987  by  floating  stock  at  $10  a  share 


and  last  year  increased  “investment 
income”  to  $2.3  million,  with  the  help 
of  fees  from  its  companies  for  “man¬ 
agement  services.” 

Since  1982,  Infotech  has  received 
$12  million  in  unsecured  loans  guar¬ 
anteed  by  the  Small  Business  Admin¬ 
istration,  according  to  SEC  filings.  In 
addition,  Brian  has  raised  $15  million 
for  UPI  from  private  investors,  UPI 
officials  have  said. 


Reporter  resurrects  feud  with  New  York  Daily  News 

Hardy  urges  National  Association  of  Black  Journalists’  committee 
to  reject  an  offer  by  the  newspaper  to  sponsor  a  convention  banquet 


By  Andrew  Radolf 

The  convention  committee  of  the 
National  Association  of  Black  Jour¬ 
nalists  has  voted  to  recommend  that 
the  New  York  Daily  News’  offer  to 
sponsor  a  banquet  at  NABJ’s  annual 
meeting  this  summer  in  New  York 
City  be  rejected  by  the  parent  organi¬ 
zation. 

The  move  by  the  committee  came 
after  David  Hardy,  a  Daily  News 
reporter  who  was  one  of  four  plain¬ 
tiffs  who  won  a  federal  jury  verdict  of 
race  discrimination  against  the 
tabloid  in  1987,  charged  that  the 
newspaper  was  still  not  doing  enough 
affirmative  action  hiring  of  minori¬ 
ties. 

Hardy  said  at  the  meeting  that  he 
was  considering  bringing  the  matter 
back  to  federal  court. 

Hardy  told  E&P  that  the  Daily 
News  “was  a  convicted  racist  by  vir¬ 
tue  of  the  trial”  and  should  not  be 
given  an  opportunity  to  “buy  public 
absolution”  by  sponsoring  an  NABJ 
banquet. 

The  Daily  News  has  increased  the 
number  of  blacks  working  in  the 
newsroom.  Hardy  said,  but  there  are 
“still  no  black  executives;  no  blacks 
at  the  City  Hall  bureau  or  on  the  city 
desk.” 

Placing  minorities  in  those  posi¬ 
tions  was  not  required  by  the  affirma¬ 
tive  action  agreement  that  was  part  of 
the  lawsuit’s  damages  settlement. 
Hardy  said.  But  those  “key  areas” 
remaining  “lily  white”  shows  the 
News  is  “not  in  keeping  with  the 
spirit  of  affirmative  action,”  he  said. 

Editor  Gil  Spencer  said  the  Daily 
News  has  “in  all  cases  exceeded”  the 
specific  affirmative  action  orders 
established  by  the  court  and  the  Equal 
Employment  Opportunity  Commis¬ 


sion  as  a  result  of  the  discrimination 
lawsuit. 

In  the  area  of  what  he  termed 
“broad  affirmative  action,”  Spencer 
said  the  Daily  News  is  “moving 
along,  and  we  don’t  think  we  have  to 
be  embarrassed  about  our  effort.” 

The  convention  committee  mem¬ 
bers  were  also  concerned  by  reports 
that  a  Daily  News  official  had  sug¬ 
gested  that  columnist  Bob  Herbert, 
who  is  not  an  NABJ  member,  be 
given  an  award  and  that  News 
publisher  James  Hoge  and  other  Daily 
News  executives  be  seated  on  the 
dais  in  return  for  the  newspaper’s 
sponsoring  the  banquet. 


reached  that  satisfies  the  concerns  of 
our  members.” 

In  response  to  being  approached 
several  months  ago  by  the  NABJ’s 
convention  committee,  the  Daily 
News  agreed  to  provide  $35,000 
toward  the  cost  of  the  banquet,  which 
would  be  held  in  the  New  York  Hil¬ 
ton.  The  News  also  said  it  would  help 
find  additional  sponsors  to  cover  the 
balance  of  the  banquet’s  $70,000  cost. 

Wickham  said  it  is  in  “the  normal 
course  of  activity”  for  most  organiza¬ 
tions  to  give  banquet  sponsors  seats 
on  the  dais,  but  stated  he  had  no  direct 
knowledge  of  anyone  at  the  Daily 
News  suggesting  Herbert  be  given  an 


Editor  Gil  Spencer  said  the  Daily  News  has  “in  all 
cases  exceeded”  the  specific  affirmative  action  orders 
established  by  the  court  and  the  Equal  Employment 
Opportunity  Commission  as  a  result  of  the 
discrimination  lawsuit. 


DeWayne  Wickham,  a  columnist 
for  Gannett  News  Service  who  is 
president  of  NABJ,  said  he  is  still 
awaiting  the  “written  recommenda¬ 
tion”  of  the  convention  committee. 
However,  Wickham  said  he  and  other 
NABJ  officers  have  scheduled  a 
meeting  with  Daily  News  editor  Gil 
Spencer  “to  determine  if  there  is  a 
factual  basis  to  the  charges”  Hardy 
raised  at  the  meeting. 

“It  is  the  goal  of  the  NABJ  to  try  to 
bring  some  positive  resolution  to  the 
issues  involved  in  the  conflict,” 
Wickham  said.  “We  just  don’t  think  it 
serves  any  useful  purpose  to  continue 
to  be  at  loggerheads  with  the  Daily 
News  if  in  fact  an  agreement  can  be 


award  by  NABJ. 

Charles  Moses,  formerly  with 
Newsday,  and  co-chairman  of  the 
convention  committee,  said  John 
Campi,  head  of  promotion  for  the 
Daily  News,  did  raise  the  matter  with 
him  of  an  award  for  Herbert  when 
they  were  “informally  discussing” 
sponsorship  of  the  banquet.  Moses 
said  he  told  Campi  it  was  “not  appro¬ 
priate  to  convey  those  sentiments.” 

Campi  denied  suggesting  to  Moses 
that  Herbert  be  honored  at  the  ban¬ 
quet.  He  and  Moses  were  discussing 
the  four  columnists,  including  Her¬ 
bert,  that  the  News  had  been  promot¬ 
ing  in  the  wake  of  Jimmy  Breslin’s 
(Continued  on  page  50) 
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Anatomy  of  a  newspaper  closing 

Former  columnist  at  the  100-year-old  semiweekly  Pullman 
(Wash.)  Herald  theorizes  on  what  caused  the  paper  to  fold 


By  Terence  L.  Day 

Failure  to  respond  to  changing  cul¬ 
tural  and  business  environments  and 
intense  competition  in  a  crowded 
newspaper  market  apparently  caused 
the  Pullman  (Wash.)  Herald'^  death 
after  a  hundred  years  of  publishing  in 
the  southeastern  Washington  com¬ 
munity. 

The  semiweekly  newspaper  pub¬ 
lished  its  last  issue  Saturday,  Feb.  4. 
Closure  caught  its  staff  by  surprise, 
even  though  its  financial  troubles 
were  well  known  in  the  community. 

Employees  had  no  inkling  that  the 
paper’s  death  was  near  when  three 
Scripps  League  executives  arrived 
unannounced  at  the  newspaper  Fri¬ 
day  afternoon  as  it  neared  deadline 
for  its  Saturday  edition. 

After  a  brief  meeting  with  publisher 
Bob  Lama,  closure  was  announced  to 
about  20  full-  and  part-time  employ¬ 
ees  who  were  searched  as  they  left  the 
office.  Full-time  employees  received 
two  weeks’  severance  pay. 

In  a  brief  article  below  the  fold  on 
Page  One  of  the  final  edition,  Greg 
Stevens,  a  Scripps  League  vice  presi¬ 
dent,  blamed  “declining  advertising 
revenue”  for  the  paper’s  death. 

The  Pullman  Herald  had  struggled 
for  years  against  intense  competition 
in  a  newspaper  market  crowded  by 
four  daily  newspapers  that  provide 
some  degree  of  local  coverage  and  a 
fifth  daily,  the  Seattle  Post-Intel- 
ligencer,  which  carries  no  local  cov¬ 
erage. 

Many  observers  believe  the  Pull- 
mari  Herald  was  doomed  when  it 
failed  to  convert  to  a  daily  in  the  mid- 
1970s.  At  that  time  the  paper  was 
owned  jointly  by  Couer  d’Alene, 
Idaho,  magnate  Duane  B.  Hagadone 
and  Scripps  League. 

Jay  Shelledy,  publisher  of  the  Ida- 
honian  (Moscow,  Idaho)  and  the 
Daily  News  (Pullman),  calls  the 
paper’s  failure  “a  classic  study.” 


(Day  is  a  newswriter  on  the  faculty  of 
the  Washington  State  University  Col¬ 
lege  of  Agriculture  and  Home  Eco¬ 
nomics  and  wrote  a  twice-weekly  news¬ 
paper  column  for  the  Daily  News  for 
three  years.) 


Pullman  and  Moscow  are  the  heart 
of  Washington’s  and  Idaho’s 
“Palouse  Country.”  They  are  just 
eight  miles  apart.  Pullman  is  the  prin¬ 
cipal  city  of  Whitman  County,  as 
Moscow  is  of  neighboring  Latah 
County. 

Both  are  home  to  major  universities 
in  rural  settings.  Pullman  has  about 
8,000  permanent  residents  and  16,000 
students.  Moscow,  1 1 ,000  permanent 
residents  and  8,000  students. 


the  Palouse  in  1978  when  the  Moscow 
Mall  opened.  A  year  later  the  much 
larger  Palouse  Empire  Mall  also 
opened  in  Moscow. 

Apparently  Pullman  could  have 
beaten  Moscow  in  the  mall  race,  but 
developers  met  a  hostile  community 
and  city  government  in  Pullman.  Pull¬ 
man  would  not  gain  a  mall  until  1986, 
and  even  then  it  was  opposed  by  some 
downtown  interests,  including  the 
publisher  of  the  Pullman  Herald. 


Employees  had  no  inkling  that  the  paper’s  death 
was  near  when  three  Scripps  League  executives 
arrived  unannounced  at  the  newspaper  Friday 
afternoon  as  it  neared  deadline  for  its  Saturday 
edition. 


Pullman  and  Moscow  are  about  30 
miles  north  of  Lewiston,  Idaho,  and 
Clarkston,  Wash.,  which  have  a  com¬ 
bined  population  of  about  50,000.  The 
next  nearest  city  of  commercial  con¬ 
sequence  is  Spokane,  Wash.,  with  a 
population  of  171 ,000,  about  75  miles 
northward. 

Pullman  and  Moscow  each  have 
university-associated  public  televi¬ 
sion  stations,  but  no  local  commercial 
television,  which  leaves  newspapers 
the  primary  mass  media  in  the  local 
market. 

The  Kearns-Tribune  Corp.,  which 
owns  the  Salt  Lake  (City)  Tribune, 
bought  controlling  interest  in  the  Ida- 
honian  and  Lewiston  (Idaho)  Tribune 
in  1982. 

The  Lewiston  paper  had  owned 
controlling  interest  in  the  Idahonian 
since  the  mid-1960s,  and  in  1981  had 
moved  Shelledy  from  executive 
editor  of  the  Lewiston  paper  to 
publisher  of  the  Idahonian  as  part  of 
its  decision  to  exercise  administrative 
control  of  the  paper’s  daily  activities. 

Shelledy  says  at  that  time  the  busi¬ 
ness  and  cultural  environments  of  the 
Palouse  Country  were  changing 
rapidly,  but  that  Scripps  League 
failed  to  respond.  That  was  true  also 
of  much  of  Pullman’s  old-establish¬ 
ment  businessmen  and  businesswo¬ 
men. 

The  mall  shopping  concept  came  to 


Moscow  now  has  two  shopping 
malls  and  half  their  sales  come  from 
Pullman  and  Whitman  County. 

Shelledy  reports  that  Hagadone 
had  perceived  Pullman’s  changing 
environment  and  had  urged  Scripps 
League  to  convert  the  Pullman  Her¬ 
ald  to  a  daily.  Although  there  may 
have  been  other  factors,  Scripps 
League’s  failure  to  respond  to  the 
changing  environment  apparently 
was  a  factor  in  Hagadone’s  selling  his 
interest  to  Scripps. 

When  it  became  apparent  to  him 
that  the  Pullman  Herald  was  not 
adapting  to  Pullman’s  changing  envi¬ 
ronment,  Shelledy  invaded  the  Pull¬ 
man  newspaper  market  in  1981  with 
creation  of  the  Daily  News. 

It  was  a  move  that  Shelledy  now 
says  may  have  saved  the  Idahonian. 
He  says  if  the  Pullman  Herald  had 
gone  daily  it  would  have  put  heavy 
pressure  on  the  Idahonian,  but  it  did 
not  make  the  move  and  Shelledy 
opened  an  office  in  Pullman  and 
staffed  it  with  three  full-time  report¬ 
ers,  an  advertising  salesperson,  and  a 
circulation  manager.  Specialized  cov¬ 
erage  was  provided  by  the  Idahonian 
staff  in  nearby  Moscow. 

“We  spent  a  lot  of  time  and  effort 
and  resources  to  ensure  that  we  were 
well  connected  in  Pullman,”  Shelledy 
remarked.  The  publisher  himself 
moved  to  Pullman  for  three  years.  He 
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made  sure  that  his  editors  and  report¬ 
ers  were  as  knowledgeable  about 
Pullman  as  they  were  about  Moscow. 
(As  a  consequence  of  growth  and  the 
folding  of  the  Herald,  Shelledy  plans 
to  add  a  fourth  full-time  reporter  in 
Pullman.) 

The  Idahonian  and  Daily  News 
share  the  same  editors  and  are  printed 
on  the  same  press,  in  Moscow.  The 
Daily  News  has  a  paid  circulation  of 
2,500  in  Pullman  and  an  additional  400 
in  the  surrounding  Whitman  County. 
The  Idahonian  has  just  over  6,000 
circulation. 

Shelledy  says  when  he  moved  into 
Pullman  provincialism  was  dying  fast, 
but  Scripps  League  executives 
“failed  to  realize  that,  for  better  or 
worse,  the  two  communities  were 
becoming  one  region.” 

The  1980s  dealt  the  Pullman  Herald 
a  series  of  staggering  blows.  About 
1980,  local  supermarkets  withdrew 
their  advertising  in  favor  of  direct 
mail. 

That  was  a  blow  also  to  the  Idaho¬ 
nian,  which  publishes  a  shopper, 
Palouse  Living. 

“The  problem  was,”  Shelledy  has 
noted,  “the  Herald  didn't  respond,” 
but  his  paper  did,  and  eventually  won 
back  all  of  the  grocery  ads. 

Another  heavy  blow  fell  in  1984 
when  it  lost  its  exclusive  hold  on  the 
printing  contract  for  the  Daily  Ever¬ 
green,  the  Washington  State  Univer¬ 
sity  student  newspaper. 

At  that  time  WSU  put  the  paper’s 
printing  up  for  bid  and  the  Daily  News 
has  won  the  contract  every  year 
since,  primarily  because  the  Idaho¬ 
nian  invested  in  more  sophisticated 

equipment  and  a  larger  press,  making 
its  bid  more  economical.  Shelledy 
says  loss  of  this  contract  was  an  espe¬ 
cially  severe  blow  to  the  Pullman  Her¬ 
ald  because  the  old  Evergreen  fran¬ 
chise  had  been  very  lucrative. 


The  Daily  News’  current  contract 
is  for  a  base  price  of  $85,000  but  the 
year-end  total  usually  exceeds 
$100,000  a  year.  “It’s  now  being 
printed  for  about  the  same  amount  as 
the  Herald  received  in  1979,”  Shel¬ 
ledy  pointed  out. 

“It  was  worth  probably  about 
$30,000  to  $40,000  —  bottom  line  — 
to  the  Pullman  Herald  when  there 
was  no  competition.” 

In  1984,  the  Empire,  Pullman’s 
only  department  store  closed  its 
doors  after  decades  of  operation  as  a 


Total  advertising  linage  fell  from 
95,849  column  inches  in  1981  to 
53,299  in  1986,  48,041  in  1987,  42,240 
in  1988. 

Of  that,  local  retail  advertising 
totaled  57,142  in  1981, 29,356  in  1986, 
30,934  in  1987,  28,333  in  1988. 

“The  last  four  or  five  years,  the 
Herald  went  from  publisher  to 
publisher  and  lost  its  focus,”  Shel¬ 
ledy  said.  “It  showed  no  signs  of  sta¬ 
bility.  Scripps  [League]  left  it  to  fend 
for  itself  with  antiquated  equipment 
and  no  corporate  creativity  or  long- 


“Once-proud  newspapers  continue  to  fold  because 
they  don’t  respond  to  the  changes  in  readers  or  the 
marketplace. 

“A  lesson  for  us  all.” 


locally  owned  business.  Pullman  also 
lost  its  J.C.  Penney  and  other  stores 
that  were  important  advertisers. 

The  Pullman  Herald  lost  heavily 
when  Washington  changed  a  law 
requiring  city  legal  notices  to  be 
printed  as  well  as  published  in  the  city 
that  was  advertising. 

Since  the  Daily  News  is  printed  on 
the  Idahonian’s  presses  in  Moscow, 
the  Pullman  Herald  had  a  lock  on 
Pullman’s  legal  advertising. 

After  the  law  changed,  Shelledy 
won  the  bid  for  fiscal  1987-88,  “and 
the  cost  to  the  city  fell  significantly,” 
he  has  reported. 

Although  the  Pullman  Herald  won 
the  bid  back  for  the  current  fiscal 
year,  it  did  so  at  a  much  lower  figure 
than  it  had  enjoyed  previously. 

Over  the  years,  Shelledy  kept  a 
finger  on  the  Pullman  Herald’s  pulse, 
charting  it  as  the  heartbeat  of  the 
newspaper  slowed  and  weakened. 
The  figures  dramatically  tell  the 
story. 


range  commitment.” 

As  publishers  came  and  went,  the 
Pullman  Herald  changed  publication 
days  and  vacillated  between  standard 
and  tabloid  formats.  Paid  circulation 
dropped  from  a  peak  of  more  than 
4,000  when  a  Pullman  owner  sold  to 
Hagadone  and  Scripps  League  in  the 
1960s  to  1,652  when  it  folded. 

Although  proud  of  his  own  papers’ 
success,  Shelledy  is  not  celebrating 
the  death  of  the  Allman  Herald.  In  a 
lengthy  editorial  in  the  Idahonian  and 
Daily  News,  Shelledy  acknowledged 
that  Scripps  could  not  be  expected  to 
sustain  the  paper’s  losses  indefi¬ 
nitely. 

He  estimated  that  the  chain  had  lost 
more  than  $1  million  on  the  Pullman 
Herald  during  the  1980s,  but  lamented 
that  Pullman  had  lost  a  once  “grand 
lady”: 

“Once-proud  newspapers  continue 
to  fold  because  they  don’t  respond  to 
the  changes  in  readers  or  the  market¬ 
place. 

“A  lesson  for  us  all.” 


Panamanian  govt,  refuses  permits  for  new  newspaper 


The  Panamanian  government  has 
refused  permits  for  the  opening  of  a 
new  newspaper  to  fill  the  gap  left  by 
the  forced  closure  of  La  Prensa,  the 
San  Diego  Union  reported. 

Meanwhile,  more  than  1,000  for¬ 
mer  employees  of  La  Prensa  and  four 
other  newspapers  shut  down  by  Pana- 
ma’s  government  last  February 
remain  out  of  work.  Union  staff  writer 
Arthur  Golden  reported  from  Panama 
City. 

Golden  added  that  the  regime 
headed  by  Gen.  Manuel  Antonio 
Noriega  has  turned  down  pleas  to 
reopen  three  dailies  and  a  weekly 
financial  paper  that  were  closed  for 


committing  crimes  against  the  “per¬ 
sonality  of  the  state,”  a  euphemism 
for  alleged  subversion. 

According  to  the  story,  only  about 
100  of  the  approximately  1,100 
employees  of  the  publications  have 
found  work,  usually  at  far  less  pay 
than  their  newspaper  jobs. 

Recently,  Golden  said.  La  Prensa 
city  editor  Migdalia  Fuentes  and 
some  of  her  colleagues  scraped 
together  $9,000  in  seed  money  for  a 
new  daily  paper,  but  the  government 
has  denied  them  operating  permits. 

At  the  annual  meeting  of  the  Inter 
American  Press  Association  meeting 
in  Salt  Lake  City  last  year.  La  Prensa 


publisher  Roberto  Eisenmann  Jr., 
who  lives  in  exile  in  Miami,  started  a 
fund  drive  among  members  to  help 
journalists  start  a  new  paper,  pledging 
$1,000  himself. 

Known  for  its  combative  style.  La 
Prensa  began  publishing  in  1980, 
eventually  reaching  a  circulation  of 
50,000.  Since  that  time,  its  modem 
plant  has  been  shot  at,  raided  and  its 
staffers  physically  attacked. 

The  paper  was  shut  down  in  mid- 
1987  but  reopened  six  months  later. 
It  was  in  business  for  just  a  few  weeks 
before  it  was  locked  up  again  on  Feb. 
25,  1988. 

(Continued  on  page  50) 
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Coping  with  AIDS  coverage 

Key  West,  Fla.,  newspaper  offers  extensive  coverage, 
but  some  advertisers  in  the  resort  town  threaten  a  boycott 


By  Garry  Boulard 

When  Jim  Tucci,  the  managing  edi¬ 
tor  of  the  Key  West  (Fla.)  Citizen,  dis¬ 
covered  he  had  tested  HIV  positive 
for  AIDS  recently,  he  felt  the  diagno¬ 
sis  confirmed  his  journalistic  sensi- 
bilites. 

“I  have  been  saying  for  years  now 
that  AIDS  is  going  to  become  a  prob¬ 
lem  of  major  proportions  both  here 
and  in  hundreds  of  communities 
across  the  country,”  said  Tucci,  who 
announced  his  retirement  from  the 
Citizen  in  a  front-page  story  on  Feb. 
26.  “I  am  just  one  more  person  who 
has  been  affected  by  what  some  peo¬ 
ple  think  is  the  impossible.” 

In  his  12  years  at  the  Citizen,  first  as 
a  reporter  and  later  as  the  managing 
editor,  Tucci  has  spearheaded  an 
effort  to  provide  more  coverage  of  the 
disease  in  his  paper,  much  to  the  cha¬ 
grin  of  the  local  business  and  tourist 
community. 

“I  started  running  regular  stories 
on  AIDS  around  five  years  ago,”  said 
Tucci,  “and  it  was  about  that  time 
that  we  got  a  lot  of  pressure  from  the 
local  Chamber  of  Commerce  not  to 
print  any  AIDS  articles  on  Page  One. 
They  said  tourists  did  not  want  to  read 
about  such  things,  that  it  would  drive 
business  away.  They  just  plain 
wanted  us  to  stop  the  Page  One  sto¬ 
ries  but  there  were  times  when,  in  my 
judgment  —  I’m  sorry  —  but  I  just 
felt  it  had  to  go  on  Page  One.” 

Tucci’s  positive  HIV  test  is  only 
the  latest  in  a  lengthy  list  of  AIDS- 
related  stories  of  tragedies  in  this  one¬ 
time  vacation  spot  for  Ernest 
Hemingway  and  President  Harry  Tru¬ 
man,  among  others. 

With  a  gay  community  that  makes 
up  from  25%  to  35%  of  the  island’s 
permanent  population.  Key  West  is 
also  the  home  to  one  of  the  largest 
AIDS  rates  per  population  in  the 
nation. 

Such  dynamics  have  only  spurred 
Tucci  on. 

“We  have  people  dying  on  this 
island  and,  damn  it,  I  think  it’s  the 


(  Boulard  is  a  free-lance  writer.) 


responsibility  of  the  only  daily  to 
report  on  it,”  Tucci  declared.  “It’s 
simply  a  matter  of  reflecting  our  read¬ 
ership.” 

Some  island  business  interests  dif¬ 
fer.  After  Tucci  ran  an  exclusive  fea¬ 
ture  on  how  AIDS  is  contracted  and 
the  effects  it  could  have  on  Key  West, 
the  Citizen’s  publisher  received  calls 
from  some  private  interests  angered 
over  the  attention  the  paper  was  giv¬ 
ing  the  disease  and  threatening  to 
withdraw  ads  with  the  Citizen  if  simi¬ 
lar  reporting  continued. 

“The  Chamber  never  came  to  me 
personally  and  said  don’t  run  stories 
on  Page  One  about  AIDS,”  said 
Tucci,  “but  I  know  they  put  pressure 
on  our  publisher.  We  continued  to  run 
the  stories  anyway.” 


business  community  has  come 
around.” 

Tucci  said  he  noted  the  shifting  atti¬ 
tudes  in  the  Key  West  business  com¬ 
munity  when  a  local  investor  recently 
told  him,  “Your  stories  forced  us  to 
think  about  it.  None  of  us  wanted  to 
take  AIDS  seriously,  and  we  all 
should  have  taken  it  seriously  long 
before  now.” 

Tucci,  who  plans  to  pursue  a  free¬ 
lance  writing  career  in  Key  West,  said 
his  story  and  the  story  of  his  island  — 
which  calls  itself  the  “Southernmost 
Point”  in  the  U.S.  —  should  serve  as 
a  useful  reminder  to  publishers  and 
editors  everywhere:  AIDS  is  a  fact 
of  life  that  more  newspapers  must 
heed. 

“The  fight  we’ve  had  in  Key  West 


“The  Chamber  never  came  to  me  personally  and 
said  don’t  run  stories  on  Page  One  about  AiDS,”  said 
Tucci,  “but  i  know  they  put  pressure  on  our  pubiisher. 
We  continued  to  run  the  stories  anyway.’’ 


On  a  regular  basis,  since  at  least 
1985,  the  Citizen  has  also  run  AIDS 
updates,  highlighting  the  latest 
research,  treatment,  and  education 
programs  concerning  the  disease.  The 
paper  has  also  profiled  local  residents 
afflicted  with  AIDS  and  given  promi¬ 
nent  play  to  AIDS  benefits  and  con¬ 
certs  in  the  paper’s  society  pages. 

Although  such  coverage,  according 
to  a  recent  Detroit  News  profile,  has 
left  “Key  Westers  divided  on 
whether  to  cry  out  for  help  or  hide  the 
problem  from  tourists,”  Tucci  said  he 
believes  the  local  tide  has  turned 
toward  continued  reporting  on  AIDS 
in  Key  West. 

“I  think  at  first  people  just  weren’t 
willing  to  admit  it  was  a  problem,” 
said  Tucci,  “but  now  I  think  many 
more  people  —  straight  as  well  as 
gay  —  are  coming  to  grips  with  it. 
Key  West  is  a  model  community  in 
dealing  with  AIDS  now.  We’re 
always  trying  to  raise  more  money  for 
treatment  and  research,  and  even  the 


over  this  is  just  the  first  shot  in  a  war 
that  will  be  heard  in  communities 
across  the  country,”  Tucci  believes. 
“This  is  a  disease  that  is  going  to 
affect  everyone,  one  way  or  the  other, 
and  editors  and  publishers  have  the 
responsibility  to  become  informed 
about  AIDS  and  educate  their  reader- 
ship.” 

Although  Key  West  is  demographi- 
cally  atypical,  with  its  large  gay 
population  and  the  extent  to  which 
members  of  the  gay  community  have 
become  involved  in  real  estate  invest¬ 
ment  on  the  island  as  well  as  local 
politics,  Tucci  believes  that  eventu¬ 
ally  communities  with  no  known  gay 
communities  at  all  will  be  contending 
with  the  AIDS  phenomenon. 

“When  that  happens,  the  newspa¬ 
pers  in  those  cities  should  be  prepared 
to  cover  AIDS  as  a  regular  beat,” 
Tucci  asserted.  “The  journalism 
community  has  a  major  role  to  per¬ 
form  and,  right  now,  most  newspa¬ 
pers  just  aren’t  doing  it.” 
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NEVER  HAD  IT  so  GOOD. 


As  night  follows  da^  as  regular  as  clockwork, 
a  phenomenon  occurs. 

As  soon  as  a  Northwest  Herald  hits  the 
front  porch  or  the  newsstand,  our  advertisers 
come face  to  face  with  a  great  marry  valuable 
readers.  Approximately  80, 000  such  readers— 
fully  54%  of  the  adult  population— each  and 
every  day,  Monday  through  Sunday.  ^Hjjj 

Affluent,  acquisitive,  educated,  white- 
collar,  married  readers  with  single-family 
homes,  several  children  and  a  common  j 

pursuit— buying  into  the  good  life. 

Th^  reside  in  the  fastest-growing'^tlKtKtKIlt 

One  Herald  Square,  Crystal  Lake, 


area  in  all  of  Illinois,  McHenry  and  northern 
Kane  counties,  where  last  year  alone  retail  sales 
amounted  to  a  billion  dollars. 

Does  that  make  the  Northwest 
Herald  an  especially  smart  media  buy? 
1^  All  we  know  is  that  when  a 

Northwest  Herald  newspaper  gets  read, 
ringing  cash  registers  aren’t  far  behind. 

New  on  Sunday. 

*  ^  *  The  news  from  home. 

Illinois  60014  m/459-4040 


Covering  pro  football 

It  is  now  a  seven-day-a-week,  12-n)onth  assignment 


By  Jim  Haughton 

Pro  football  beat  writers  and  their 
editors  have  learned  that  covering  the 
28  National  Football  League  teams  is 
now  a  12-month  assignment  and  often 
a  seven-day-a-week  responsibility. 

Increasing  television  coverage  of 
the  sport,  plus  the  expanding  number 
of  radio  sports  talk-shows,  have 
forced  newspapers  to  play  their 
strong  editorial  hand  —  the  ability  to 
provide  in-depth  coverage  that  tv  and 
radio  cannot  match. 

“Television  has  forced  us  to  give 
the  reader  more,”  explained  Ralph 
Bernstein,  veteran  Pennsylvania 
sports  editor  for  the  Associated  Press 
in  Philadelphia.  “In  the  early  days,  all 
you  did  was  go  to  the  game,  report  on 
it  and  give  the  reader  the  benefit  of 
your  expertise.  The  philosophy  has 
changed.  We  give  them  everything  tv 
can’t  reach.  We  have  changed  philos¬ 
ophy.  We  probe  the  psyche  of  the 
players.” 

Bernstein  has  covered  pro  football 
since  1946,  including  a  period  when 
the  NFL  headquarters  under  the  late 
Bert  Bell  were  located  in  suburban 
Philadelphia. 

The  biggest  problem  football  writ¬ 
ers  face  now  is  finding  more  time  dur¬ 
ing  the  week  for  interviews  with  play¬ 
ers  and  coaches,  says  Glenn  Sheeley, 
past-president  of  the  350-member 
Professional  Football  Writers  Associ¬ 
ation  of  America.  Sheeley,  a  Penn 
State  graduate  out  of  Hershey,  Pa., 
has  been  covering  the  Atlanta  Fal¬ 
cons  since  1979  and  reports  for  the 
Atlanta  Journal  and  Constitution.  He 
reported  on  the  Pittsburgh  Steelers 
for  the  Pittsburgh  Press  from  1975 
through  1978. 

“They  don’t  want  to  make  you 
accessible  to  their  plays.  Tv  is  paying 
the  bill.  It  is  not  as  open  as  baseball 
and  pro  basketball,”  Sheeley  said. 

Jim  Heffernan,  director  of  public 
relations  for  the  National  Football 
League  and  a  former  Philadelphia  pro 
grid  writer,  said  the  league  is  working 
constantly  to  make  life  easier  for  beat 
writers. 

“We’re  progressing.  We’ve 
worked  very  hard  on  it  and  we  think 
we’re  achieving  it.  Pro  football  is  dif- 


(Haughton  is  a  free-lance  writer.) 


ferent  from  baseball.  They  play  every 
day.  In  football,  coaches  need  time  to 
prepare,”  Heffernan  observed. 

The  NFL  invited  top  officials  of  the 
pro  writers’  organization  to  its  confer¬ 
ence  of  league  public-relations  direc¬ 
tors  held  the  past  two  years  at  San 
Diego  and  Fort  Lauderdale  “to 
express  their  beefs.” 

Heffernan  said  that  league  presi¬ 
dent  Pete  Rozelle  is  “very  much 
aware  of  the  newspapers  and  their 
time  restraints.  We  have  never  played 
a  Super  Bowl  at  9  p.m.  [Eastern  time] 
because  Pete  is  very  much  aware  of 
newspaper  deadlines.” 

An  informal  survey  of  some  league 
cities  indicates  that  conditions  vary 
from  team  to  team.  How  clubs  deal 
with  writers  depends  chiefly  on  the 


Press  International. 

Sansevere  is  in  his  fifth  season  cov¬ 
ering  the  Vikings,  having  moved  from 
AP  sports  editor  for  New  Jersey 
(Newark).  Earlier  he  had  worked  on 
papers  in  Asbury  Park  and  Atlantic 
City.  “Conditions  have  changed 
under  Jerry  Burns,  things  have 
improved,”  he  has  found. 

Teams  in  major  markets  such  as 
Los  Angeles,  New  York,  Chicago  and 
Philadelphia  can  have  from  10  to  20 
beat  reporters  covering  them  during 
the  week,  plus  large  tv  and  radio  rep¬ 
resentation.  The  press  list  can  grow  to 
several  dozen  on  game  days  as  writers 
and  columnists  from  papers  five  to  six 
hours  away  by  car  arrive. 

The  New  York  Giants  and  Jets 
draw  beat  writers  in  the  area  from 


“Television  has  forced  us  to  give  the  reader  more,” 
explained  Ralph  Bernstein,  veteran  Pennsylvania 
sports  editor  for  the  Associated  Press  in  Philadelphia. 
“In  the  early  days,  all  you  did  was  go  to  the  game, 
report  on  it  and  give  the  reader  the  benefit  of  your 
expertise.  The  philosophy  has  changed.  We  give  them 
everything  tv  can’t  reach.” 


head  coaches  and,  sometimes,  gen¬ 
eral  managers.  During  the  Bud  Grant 
era  with  the  Minnesota  Vikings,  he 
wanted  to  meet  print  reporters  sepa¬ 
rately  from  the  radio  and  tv  reporters. 
Coach  Jerry  Burns  has  a  much  more 
relaxed  attitude,  and  conditions  with 
the  writers  have  improved. 

Merrill  Swanson,  Vikings  public 
relations  director  and  a  former  Min¬ 
neapolis  Tribune  beat  writer  from 
1967  to  1972,  said  players  are  avail¬ 
able  from  11:45  a.m.  to  12:15  p.m. 
during  lunchtime  at  their  Eden  Prairie 
training  facility,  outside  Minneapolis. 
The  club  has  a  pressroom  for  report¬ 
ers  at  the  center. 

The  Vikings  have  one  of  the  small¬ 
est  press  contingents  in  the  league. 
Robert  Sansevere  of  the  Star  Tribune 
of  Minneapolis  and  St.  Paul  and  Curt 
Brown  of  the  St.  Paul  Pioneer  Press 
and  Dispatch  regularly  cover  the 
team,  joined  by  writers  from  the 
Duluth  (Minn.)  Herald  and  the 
Rochester  (Minn.)  Post  Bulletin,  plus 
the  Associated  Press  and  United 


Bridgeport  to  Asbury  Park  and  Tren¬ 
ton.  A  Philadelphia  Eagles  home 
game  will  attract  print  representatives 
from  Scranton  to  Atlantic  City,  Tren¬ 
ton  to  Wilmington  and  Harrisburg. 

Covering  the  Pittsburgh  Steelers  is 
usually  a  pleasant  assignment 
because  of  the  policy  fostered  by 
team  founder,  Arthur  Rooney  Sr., 
who  died  last  year. 

“We  have  an  excellent  relationship 
with  the  press.  It  began  with  Mr.  Roo¬ 
ney.  He  loved  to  talk  with  reporters,” 
said  Steelers’  public  relations  head 
Don  Edwards.  Pittsburgh  players  are 
available  from  noon  to  1:30  p.m.  and 
from  4:30  to  5  p.m.  after  practice.  In 
addition  to  reporters  from  papers  in 
the  immediate  Pittsburgh  area,  the 
Steelers  attract  writers  from  Altoona 
and  Johnstown,  Uniontown  and 
Washington,  Pa. 

Most  NFL  teams  schedule  their 
team  interview  periods  for  midday, 
but  the  New  England  Patriots  hold 
theirs  after  practice  ends  at  3: 15  p.m. 

{Continued  on  page  40) 
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THE  CRISIS  IN  AMERICAN  EDUCATION. 
CAN  OUR  SCHOOLS 
KEEP  AMERICA  COMPETITIVE? 


Japanese  and  other  high  school  students 
graduate  with  significantly  greater  math  and  sci¬ 
ence  skills  than  American  students.  The  children 
of  many  low  income  American  families  are 
doomed  to  failure  before  they  ever  enter  a  class¬ 
room.  American  teachers  “burnout.”  Every  year 
there  are  dramatic  advances  in  technology,  but 
schools  are  left  behind.  Why?  How  will  this 


affect  America’s  future?  What  can  we  do? 

In  a  five-part  series  of  one-hour  programs, 
Learning  in  America  will  examine  in  unsparing 
depth  the  crisis  in  American  education.  Its  vic¬ 
tims,  culprits,  heroes  and  consequences. 

Roger  Mudd  is  the  host  of  this  MacNeil/ 
Lehrer  Productions-WETA,  Washington,  D.C., 
Coproduction  for  P.B.S. 


Five  Mondays  starting  March  27  at  9PM  (EST)  on  RB.Sb  Television. 

The  Chrysler  Corporation  is  the  sole  underwriter  of  the  series. 

CHRYSLER 
W  MOTORS 


CHRYSLER-PUrMOUTH-DODGE 
DODGE  TRUCKS  •  JEER  •  EAGLE 


Bee  ombudsman  tracks  his  paper’s  mistakes 


By  M.L.  Stein 

Sacramento  (Calif.)  Bee  ombuds¬ 
man  Art  Nauman,  who  keeps  track  of 
such  things,  noted  in  a  recent  column 
that  the  paper  published  355  correc¬ 
tions  in  1988,  compared  with  288  the 
previous  year  and  197  in  1986. 

Did  the  Bee  make  more  mistakes 
last  year,  or  was  it  more  aggressive  in 
acknowledging  them? 

“Before  we  start  wagging  fingers, 
tsk-tsking  or  wringing  hands  over  the 
state  of  Bee  journalism,  let’s  keep  an 
open  mind,”  Nauman  advised  read¬ 
ers. 

Executive  business  editor  Dave 
Jensen,  whose  staff  fixed  51  mistakes 
last  year  but  only  29  the  year  before, 
told  Nauman  that  his  department 
made  more  goofs. 

Entertainment  editor  Scott  Lebar 
was  quoted  as  saying,  “I  don’t  feel 
we’re  making  more  mistakes.  Why?  I 
couldn’t  tell  you.  I  don’t  really  know 
why  I  feel  that  way  ...  I  go  about  my 
job  in  the  same  fashion  I  have  ever 
since  I  entered  this  business.  The 
approach  every  day  is  to  get  it 
right  .  .  .  Also,  our  attitude  toward 
running  corrections  hasn’t  changed. 
If  we  make  a  mistake,  we  try  to  set  it 
straight.” 


Nauman  said  he  found  no  firm  con¬ 
sensus  on  the  issue  among  editors, 
but  all  agreed  it  was  “absolutely 
essential  for  the  paper  to  continue 
fixing  mistakes  quickly  and 
forthrightly  —  even  when  it  hurts  or 
embarrasses  (as  most  corrections 
do).” 

The  ombudsman’s  analysis  of  the 
1988  mistakes  showed  that  a  quarter 
of  them  involved  numbers,  statistics. 


ages,  times  and  dates. 

Nearly  17%,  he  noted,  concerned 
names  —  misspelled,  misidentified 
or  omitted,  and  1 1%  were  wrong  tele¬ 
phone  numbers,  addresses  and  loca¬ 
tions  or  other  geographic  problems. 

Almost  10%  of  the  mistakes  were 
linked  to  photos,  captions,  maps  or 
other  kinds  of  graphics ,  N  auman  said . 

Twenty-one  percent  of  the  355  mis- 
cues  were  errors  of  fact  outside  the 
categories  described,  Nauman 
reported  — facts  wrong,  misinter¬ 


preted,  misquoted,  etc. 

He  asserted,  however,  that  the  Bee 
is  not  always  to  blame  for  blunders, 
noting  that  it  receives  a  heavy  load  of 
material  from  public  relations  sources 
and  there  is  not  always  time  to  verify 
statements. 

Nauman  had  sobering  news  for 
readers: 

“Chances  are  that  as  the  paper 
grows  in  sheer  volume  —  and  thus 


handles  more  pieces  of  data  —  the 
corrections  figures  will  also  grow,” 
he  observed. 

In  fact,  Nauman  went  on,  city  edi¬ 
tor  Mike  Flanagan  predicted  even 
more  mistakes  this  year  in  view  of  his 
order  that  reporters  provide  more 
complete  identification  of  individuals 
mentioned  in  stories  —  middle  ini¬ 
tials,  ages  and  nicknames  when 
appropriate. 

According  to  Nauman,  Flanagan 
(Continued  on  page  39) 


The  ombudsman’s  analysis  of  the  1988  mistakes 
showed  that  a  quarter  of  them  involved  numbers, 
statistics,  ages,  times  and  dates. 


TMFORMCR? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Upstate  New  York  papers  praise  college  intern  program 


While  some  journalism  professors 
and  programs  spend  more  time  in  the 
classroom  with  workshops  than  out  of 
it,  Utica  College  professor  John  Beh¬ 
rens  has  always  felt  that  beginning 
sports  writers,  more  than  other  edito¬ 
rial  staffers,  need  real  assignments 
and  exposure  to  the  variety  of  recrea¬ 
tion  people  play  and  watch  today. 

He  arranged  with  Paul  Loughridge, 
sports  editor  of  the  Utica  (N.Y.) 
Observer-Dispatch,  John  Zych, 
sports  editor  of  the  Oneida  (N.Y.) 
Dispatch,  Jim  Mott,  sports  editor  of 
the  Herkimer  (N.Y.)  Telegram,  and 
Barbara  Crane  of  the  Oneida-Madi- 
son  Pennysavers  for  his  sportswriting 
class  to  spend  a  semester  rotating 
from  daily  to  daily  to  weekly  and 
monthly,  handling  different  kinds  of 
assignments. 

For  more  than  two  months,  the  stu¬ 
dent  sportswriters  worked  high 
school  football  and  soccer  games 
within  a  50-mile  radius  of  the  college, 
preparing  same-day  or  next-day  sto¬ 
ries  for  stringer  fees  and  expenses. 

In  class,  they  discussed  and  exam¬ 
ined  sports  from  harness  racing  to  the 
Olympics  with  coaches,  sports  PR 
directors,  and  a  member  of  the  1988 
NBC-TV  Olympic  broadcasting  staff. 

“They  gave  me  expanded  coverage 
that  I  wouldn’t  have  had  and  they 
provided  good  stories  for  the  most 
part,”  commented  Herkimer’s  Mott. 

It  was  a  successful  marriage 
between  classroom  and  sports  depart¬ 
ment,  Utica  Observer-Dispatch 
executive  editor  Jack  Marsh  said. 
“From  our  perspective,  it  is  a  pro¬ 
gram  we  want  to  continue.” 

It  was  far  from  simple.  The  logis¬ 
tics,  which  Behrens  began  three 
months  before  the  course  started,  was 
“like  planning  the  Normandy  inva¬ 
sion,”  he  recalled.  In  addition  to 
enlisting  newspaper  sports  staffs  (two 
turned  him  down  because  they  would 
not  pay  expenses),  he  had  to  find 
ways  to  match  students  who  had  no 
transportation  with  games  near  the 
college  and  sports  editors’  needs  for 
coverage  with  student  schedules. 

Within  three  weeks,  a  class  of  10 
became  a  class  of  five. 

“I  wasn’t  disappointed  as  much  as  I 
was  surprised.  Here  was  a  real  oppor¬ 
tunity  for  upper-class  students  to  get 
professional  experience  on  real  dead¬ 
lines,  doing  bylined  stories  and  get¬ 
ting  paid  for  it.  What  surprised  me 
was  that  the  students  who  dropped 
were  primarily  student  athletes,”  he 
observed. 

Those  who  stayed  earned  up  to  $25 


Since  radar  displays  only  one  number,  the  operator  has  the  responsibility  to  decide  which  vehicle  is  being  clocked. 

Why  radar  makes  mistakes. 
How  to  protect  yourself. 


It's  hard  to  believe,  but  traffic  radar  does 
not  identify  which  vehicle  is  responsible 
for  the  speed  displayed.  It  shows  only  a 
speed  number.  The  radar  operator  must 
decide  who  to  blame. 

How  radar  works 

The  radar  gun  is  aimed  at  traffic  and  it 
transmits  a  beam  of  invisible  radar  waves. 
Moving  objects  reflect  these  waves  back 
to  the  radar  gun.  Using  the  Doppler  principle, 
the  radar  calculates  speed  from  the 
reflected  waves.  But  there’s  a  problem. 

The  host  guess 

Remember,  these  reflections  are  in¬ 
visible.  And  truck  reflections  can  be  ten 
times  stronger  than  car  reflections.  How 
can  the  operator  know  for  sure  which  vehicle 
is  responsible  for  the  number? 

The  truth  is,  in  many  cases  he  can't 
be  sure.  The  result?  You  can  be  ticketed 
for  somebody  else’s  reflection. 

The  only  way  to  defend  yourself 
against  these  wrongful  tickets  is  to  know 
when  radar  is  operating  near  you. 


meter.  You’ll  know  when  the  radar  unit  is 
near  enough  to  have  you  under  surveillance. 

Car  and  Driver,  Popular  Mechanics 
and  Roundel  magazines  have  each  tested 
radar  detectors.  And  each  gave  us  their 
highest  ratings.  Call  toll-free  and  we’ll  send 
reprints  of  the  complete  tests. 

Wa’ru  at  cloaa  aa  your  phona 

To  order,  call  toll-free.  Orders  in  by 
5:00  pm  eastern  time  go  out  the  same  day 
by  UPS  and  we  pay  the  shipping. 

And  we  guarantee  your  satisfaction. 
If  you’re  not  entirely  satisfied  within  30  days, 
return  your  purchase.  We’ll  refund  your 
money  and  shipping  costs. 

The  best  defense  against  wrongful 
tickets  can  be  in  your  car  tomorrow. 

TOLL  FREE  Ir«00«4»-1B08 

(Cat  Mon-Hi  Sam-Upm,  Sat-Sun  9;30e  EST) 

ESCORT 

RADAR  WARfONG  RECEIVER 


a  game  in  some  instances  and  a  port¬ 
folio  of  10  to  12  stories  about  some  of 
New  York  state’s  top  high  school 
teams.  The  final  weeks  of  the  course, 
the  group  worked  a  schedule  of  six 
features  for  the  Oneida-Madison  Pen¬ 
nysavers  that  involved  everything 
from  deaf  basketball  players  to  club 
skiing.  The  students  were  paid  $10  a 
feature. 


A  former  Pacific  Stars  &  Stripes 
and  Ohio  sportswriter/editor,  Beh¬ 
rens  believes  the  biggest  problem  his 
graduates  face  is  that  they  spend  col¬ 
lege  years  writing  about  what  they 
like,  major-league  teams  or  major 
college  athletics. 

“When  they  get  out,  they  really 
don’t  understand  the  communities 
(Continued  on  page  41) 


ESCORT  $248 (OH  res.  add  $13.48  tax) 


Saif  Oafensa 

We  specialize  in  radar  warning.  Escort 
and  Passport  have  a  unique  warning 
system  that  tells  you  radar  strength— with 
both  a  variable-rate  beeper  and  a  visual 


R4SSPORT  $298(0H  res.  add  $16.23  tax) 


PASSfORT- 


Cincinnati  Microwave 
►  Department  659139 
One  Microwave  Raza 
Cincinnati,  Ohio  45249 
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LEGAL  BRIEFS  -  - 

Former  WSJ  reporter  found  liable  for  copyright  infringement 


Former  Wall  Street  Journal 
reporter  Jonathan  Kwitny  was  fpund 
liable  for  copyright  infringement  in 
his  1984  book  Endless  Enemies  when 
a  federal  judge  found  he  quoted  sub¬ 
stantially  from  an  unpublished  term 
paper  without  securing  proper  per¬ 
mission  from  its  writer. 

A  hearing  will  be  scheduled  to 
determine  damages. 

The  term  paper,  written  in  1960, 
was  an  account  by  former  New  York 
Times  Tehran  correspondent  Kennett 
Love  about  events  during  the  1953 
coup  that  overthrew  the  Iranian  gov¬ 
ernment  and  restored  the  monarchy. 

Love,  who  left  the  Times  in  1962, 
wrote  the  term  paper  while  on  leave 
from  the  newspaper  as  a  Council  on 
Foreign  Relations  Press  Fellow.  In 
the  paper.  Love  recounts  several 
events  that  occurred  during  the  over¬ 
throw  of  the  Mosadegh  government 
which  he  did  not  include  in  his  Times 
dispatches. 

Large  libel  suit 
upheld  against 
Detroit  News 

Michigan's  Court  of  Appeals  has 
upheld  a  big  libel  damage  against  the 
Detroit  News. 

Damages  could  amount  to  $8-$9 
million,  according  to  attorneys  in  the 
case. 

In  its  decision,  the  appeals  court 
reinstated  a  1985  Wayne  County  Cir¬ 
cuit  Court  jury’s  decision  that  the 
News  libeled  developer  Gary 
Francell  by  falsely  implying  in  a  series 
of  stories  about  a  failed  entertainment 
complex  that  the  developer  had  orga¬ 
nized  crime  ties  and  was  involved  in 
questionable  financial  activities  that 
could  be  criminal. 

The  six-member  jury  awarded  the 
developer  $3  million,  which  with 
interest  would  now  be  $8-$9  million. 

However,  the  trial  judge,  Wayne 
County  Circuit  Judge  Michael  J.  Con¬ 
nor,  threw  out  the  verdict.  The  judge 
ruled  the  series  was  not  libelous 
because  there  wasn’t  sufficient  proof 
the  stories  were  untrue. 

In  its  own  decision,  however,  the 
state  appellate  court  said  the  jury 
could  properly  find  “defamation  by 
implication’’  when  it  examined  the 
series  as  a  whole. 

A  News  attorney  said  the  paper 
was  studying  whether  to  appeal  the 
case  to  the  state  Supreme  Court. 


Kwitny,  in  his  book,  cites  Love’s 
account  as  proof  of  United  States 
involvement  in  the  coup  and  also  sug¬ 
gests  that  Love,  by  his  actions,  may 
also  have  been  working  for  the  Cen¬ 
tral  Intelligence  Agency. 

In  addition  to  copyright  infringe¬ 
ment,  Love  also  filed  a  libel  suit 
against  Kwitny.  However,  his  libel 
suit  was  thrown  out  when  a  federal 
judge  granted  the  defendant’s  motion 
for  summary  judgment  (E&P,  Nov.  1 , 
1986,  P.  12  and  Feb.  14,  1987,  P.  13). 

Though  Love  never  published  the 
term  paper,  he  did  provide  a  copy  in 
1966  to  former  CIA  chief  Allen  Dul¬ 
les,  who  included  it  with  the  papers  he 
bequeathed  to  the  Princeton  Library. 

In  1980,  the  magazine  Counterspy 
obtained  a  copy  of  Love’s  manuscript 
and  published  an  article  accusing 
Love  of  helping  the  CIA  stage  the 
coup. 

Kwitny  got  his  copy  of  the  Love 
manuscript  from  Counterspy. 

Federal  District  Judge  Michael  B. 
Mukasey  accepted  Kwitny ’s  asser¬ 
tions  during  the  trial  that  he  tele¬ 
phoned  Love  to  get  his  permission  to 
quote  from  the  manuscript.  Love  had 
claimed  the  phone  conversation 
never  took  place. 

However,  Mukasey  said  that 
Kwitny  did  not  make  it  clear  to  Love 
that  he  intended  to  quote  substan¬ 
tially  from  the  manuscript  and  failed 
to  get  permission  for  such  extensive 
use  of  the  material 

He  noted  in  his  decision  that  more 
than  50%  of  Love’s  term  paper  was 
contained  in  the  book’s  chapter  on  the 
Iranian  coup. 

Kwitny  said  he  plans  to  appeal  the 
decision. 

Supreme  Court: 
Police  officer 
can’t  sue  paper 

A  police  officer  can’t  sue  the  Dan¬ 
ville  (Ill.)  Commercial  News  over  a 
series  of  stories  linking  him  to  a  sus¬ 
pected  police  burglary  ring  because 
he  is  a  “public  figure”  under  those 
circumstances,  the  U.S.  Supreme 
Court  ruled  March  6. 

Commercial  News  managing  editor 
Charles  Carpenter  declined  extensive 
comment  on  the  case. 

“It’s  gone  through  the  appeals  pro¬ 
cess  and  up  to  the  U.S.  Supreme 
Court,  and  we’ve  advised  our  readers 
that  the  case  is  over,”  he  said. 


Kwitny  said  he  was  “outraged”  by 
the  decision  and  said  Congress  should 
change  the  copyright  law.  He  con¬ 
tended  that  the  news  value  of  Love’s 
account  of  the  coup  should  be  consid¬ 
ered  of  “overriding  public  interest.” 

Invasion  of 
privacy  lawsuit 
is  settled 

The  Los  Angeles  Times  has  settled 
an  invasion-of-privacy  lawsuit 
involving  a  witness  to  a  crime,  but  the 
issue  is  likely  to  remain  in  the  courts. 

Filed  by  a  San  Diego  woman  known 
in  court  documents  as  “Jane  Doe,” 
the  precedent-setting  suit  is  seen  as 
having  a  possible  effect  on  the  way 
the  news  media  cover  routine  crime 
stories.  The  settlement  for  an  undis¬ 
closed  sum  was  between  the  plain¬ 
tiff’s  lawyers  and  the  Times. 

The  suit  goes  back  to  a  1981  rape 
and  murder  in  which  the  victim’s 
roommate  discovered  the  body  while 
an  intruder  was  still  in  the  apartment. 
The  intruder  fled. 

A  story  in  the  Times’  San  Diego 
edition  by  a  summer  intern  identified 
the  roommate,  who  claimed  she  then 
became  a  “walking  target”  for  the 
killer.  The  Times  argued  it  had  a 
legitimate  right  to  publish  the 
woman’s  name  and  for  several  years 
fought  unsuccessfully  to  have  the 
case  dismissed. 

Last  year,  the  California  Court  of 
Appeal  ruled  2-1  that  a  jury  should 
decide  whether  publication  of  the 
woman’s  name  was  newsworthy  and 
necessary  to  the  story.  Subsequently, 
the  U.S.  Supreme  Court  refused  to 
stop  state  court  proceedings  in  the 
suit. 

Constitutional  lawyers  had 
expressed  concern  that  a  jury  deci¬ 
sion  against  the  Times  could  open  the 
way  for  juries  to  assume  the  role  of 
“super  editors”  in  deciding  what 
information  can  and  cannot  be 
included  in  a  crime  story. 

The  Times  case  has  focused  new 
attention  on  a  Florida  case,  which  the 
Supreme  Court  has  agreed  to  hear. 

A  woman  plaintiff  identified  as  BJF 
is  suing  the  Florida  Star,  a  black 
weekly  in  Jacksonville,  for  identify¬ 
ing  her  as  a  rape  victim.  The  High 
Court’s  decision  is  expected  to 
supersede  lower  court  privacy  rul¬ 
ings,  including  Times  y.  Jane  Doe. 
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Court  allows  use 
of  youth’s  name 

A  Vermont  state  Supreme  Court 
judge  has  sided  with  the  state,  the 
Rutland  Herald  and  Burlington  Free 
Press  in  ruling  that  the  name  of  a  15- 
year-old  charged  with  manslaughter 
can  be  made  public. 

Kevin  Fletcher,  15,  was  charged 
with  the  shooting  death  of  Crystal 
McGivem,  16. 

Judge  Ernest  Gibson  III  said  the 
documents  pertaining  to  the  case 
must  not  be  sealed. 

Fletcher’s  court-appointed  guar¬ 
dian  argued  that  release  of  the  docu¬ 
ments  should  be  barred  and  the  case 
transferred  to  juvenile  court,  where 
such  information  traditionally  is  not 
made  public. 

Gibson  said  that  the  law  providing 
that  cases  involving  juveniles  be  con¬ 
fidential  says  nothing  about  confiden¬ 
tiality  before  those  cases  are  actually 
sent  to  juvenile  court. 

Press  allowed 
to  cover 
juvenile  hearing 

A  California  teen-ager  accused  of 
murdering  his  girlfriend  lost  an  appeal 
to  bar  the  press  from  his  competency 
hearing  in  juvenile  court. 

The  case  pitted  the  Modesto 
(Calif.)  Bee  against  a  petitioner  identi¬ 
fied  in  court  records  only  as  “Chey¬ 
enne  K,  a  minor.” 

The  hearing  was  to  determine  the 
youth’s  competency  to  understand 
the  nature  of  the  proceedings. 

Attorneys  for  the  juvenile  argued 
that  competency  proceedings  are  not 
the  same  as  regular  juvenile  court 
hearings. 

California  law  provides  for  the 
closing  of  juvenile  hearings  to  the 
media  and  public,  except  in  the  case 
of  serious  crimes  or  if  the  request  for 
admittance  comes  from  persons  with 
a  “legitimate  interest  in  the  proceed¬ 
ings.” 

In  a  previous  case,  a  Superior 
Court  judge  decided  that  the  media 
qualify  as  among  those  having  a  legiti¬ 
mate  interest  in  juvenile  hearings. 

However,the  appellate  court  ruled 
on  the  basis  of  the  “serious  crime” 
exception,  expressing  doubt  that  a 
competency  proceeding  would  qual¬ 
ify  for  the  legitimate  interest  part  of 
the  statute.  In  a  unanimous  opinion, 
the  three-justice  appeal  court  said: 
“A  minor  has  no  absolute  right  to 
exclude  the  public  or  the  press  from  a 
competency  hearing  when  the  peti¬ 
tion  alleges  one  of  the  serious 
offenses”  in  the  hearing  law. 


STEVE  JANGER,  like  many 

American  college  students, 
took  a  year  of  his  studies 
abroad  to  experience  other  cultures 
first  hand.  By  the  time  he  returned 
home  to  Okl^oma,  Steve  had 
developed  a  new  understanding  of 
the  role  personal  experience  plays 
in  the  learning  process. 

Today,  Steve  Janger  is  president  of 
the  Close  Up  Foundation,  which 
brings  over  27,000  students  and 
teachers  to  Washington,  D.C.  each 
year  for  face-to-face  meetings  with 
national  leaders.  When  it  comes  to 
learning,  Steve  still  holds  his  belief 
in  the  importance  of  personal  expe¬ 
rience.  How  else  can  he  explain  the 
new  lodes  of  understanding  on 
thousands  of  young  faces  after  they 
encounter  the  process  of  govern¬ 
ment  first-hand  and  realize  that 
they  can  make  a  difference? 

C-SPAN,  the  cable  television 
industry’s  public  affairs  channel. 


shares  Steve  Janger’s  belief  that  all 
students  and  educators  should  have 
direct  experience  with  the  affairs  of 
government.  The  fact  is,  we  deliver 
direct  experience  every  day.  That’s 
why  we  started  the  “C-SPAN  in  the 
Classroom”  program  to  encourage 
teachers  to  use  our  public  affairs 
telecasts. 

It’s  our  hope  that  high  school 
teachers  and  college  professors  will 
join  in  our  10th  Anniversary  cele¬ 
bration  by  including  C-SPAN  pro¬ 
gramming  as  part  of  their  regular 
curriculum.  When  a  student  sees 
the  United  States  Congress  live  in  a 
classroom,  everyone  wins. 


For  more  information  about 
C-SPAN,  call  (202)  737-3220. 


For  daily  Held  trips 
to  Washington... 

It’s  C-SPAN 
in  the 
classroom 


Close  Up’s 
Steve  Janger 
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Controversy  over  state  grants 

Three  California  newspapers  receive  grants  to  finance  job  training; 
papers  insist  it  did  not  affect  their  news  coverage  of  state  agencies 


By  M.L.  Stein 

Three  California  newspapers  were 
among  leading  corporations  that 
received  grants  from  a  multimillion- 
dollar  state  fund  created  to  finance 
job  training. 

The  San  Jose  Mercury  News,  Oak¬ 
land  Tribune  and  Bakersfield  Califor¬ 
nian  were  listed  as  beneficiaries, 
along  with  such  major  companies  as 
Geneial  Dynamics,  Unocal,  Sony 
Manufacturing,  TRW  Inc.,  Bank  of 
America  and  Rockwell  International. 

The  full  story  of  the  program  was 
broken  in  the  Mercury  News  by  its  Sac¬ 
ramento  correspondent,  Gary  Webb. 

The  story  quoted  Robert  Thierry, 
chairman  of  the  state  Employment 
Training  Panel  (ETP)  board,  as  saying 
the  funding  program  lacked  oversight 
and  that  some  companies  took  advan¬ 
tage  of  the  “broad”  wording  of  the 
law  governing  the  panel’s  activities. 

A  week  later,  the  ETP’s  director, 
Steven  Duscha,  a  former  newspaper¬ 
man  and  press  aide  to  former  Gov. 
Jerry  Brown,  resigned  after  Thierry 
criticized  him  publicly  for  withhold¬ 
ing  information  from  the  board. 

Webb  wrote  that  the  Mercury 
News  got  two  contracts  worth 
$434,502  for  training  employees  to 
use  new  pressroom  and  layout  equip¬ 
ment.  In  both  cases,  the  story  said, 
the  paper  told  the  state  that  157  work¬ 
ers  who  needed  training  would  likely 
lose  their  jobs  if  they  did  not  learn 
how  to  use  the  new  machines. 

One  contract,  the  story  continued, 
was  canceled  and  the  other  delayed 
and  scaled  down  considerably. 

Mercury  News  vice  president  of 
operations  Peter  Pitz  was  quoted  as 
saying  the  paper  expected  to  receive 
about  $30,000  for  training  costs.  Pitz 
said  no  layoffs  had  resulted. 

Executive  editor  Robert  Ingle  told 
E&P  that  he  was  unaware  of  the 
newspaper’s  involvement  in  the  pro¬ 
gram  until  Webb  began  probing  the 
ETP. 

Webb  said  he  had  known  the  Mer¬ 
cury  News  was  an  ETP  recipient 
when  he  began  his  investigation. 

Ingle  stated  that  the  Mercury 
News’  connection  with  the  state  pro¬ 


gram  “would  not  affect  the  way  the 
paper  covers  state  government,  but 
there  is  an  appearance  of  a  conflict  of 
interest.” 

Californian  chief  executive  officer 
J.K.  Stanners,  who  also  was  inter¬ 
viewed,  said  the  entire  $359,000  allo¬ 
cated  to  the  paper  was  declined 
because  he  could  not  comply  with  one 
of  the  grant  requirements. 

“Someone  didn’t  read  the  fine  print 
carefully  enough,”  Stanners 
observed. 


“It  made  more  sense  to  train  our 
own  employees,  who  understood  the 
newspaper  business,  than  to  go  out¬ 
side  for  new  hires,”  Clark  declared. 

He  termed  the  ETP  a  “really  far¬ 
sighted  program,”  which  did  not 
compromise  the  Tribune  in  any  way. 

The  three  newspapers  were  at  the 
low  end  of  the  grant  awards.  Accord¬ 
ing  to  the  Mercury  News  story,  TRW 
Inc.  got  $6  million;  General  Dynam¬ 
ics,  $2.6  million;  Pacific  Bell,  $1.45 
million;  Bank  of  America,  $1.43  mil¬ 


“We  never  felt  that  by  taking  the  funds  we  would 
not  not  be  free  to  criticize  any  state  agency,” 
Stanners  added.  “We  simply  erred  in  judgment.” 


He  explained  that  one  provision  of 
the  grant  required  the  company  to 
affirm  that  employees  slated  for 
training  would  lose  their  jobs  if  they 
did  not  receive  it. 

“We  could  not  comply  with  that 
and  would  never  have  applied  for  the 
grant  if  I  had  known  about  that 
requirement,”  Stanners  commented. 

A  Bakersfield  television  station, 
which  reported  the  Californian’s  ini¬ 
tial  acceptance  of  the  grant,  received 
20  phone  calls  from  viewers  and  the 
newspaper  only  one,  according  to 
Stanners. 

The  executive  said  three  unions 
holding  contracts  with  the  paper  had 
approved  the  ETP  funding  for 
employee  computer  instruction. 

“We  never  felt  that  by  taking  the 
funds  we  would  not  not  be  free  to 
criticize  any  state  agency,”  Stanners 
added.  “We  simply  erred  in  judg¬ 
ment.” 

Lee  Clark,  the  Oakland  Tribune’s 
industrial  relations  director,  dis¬ 
closed  that  the  $225,000  ETP  grant  it 
received  was  used  for  computer 
training  of  employees  at  a  community 
college. 

“We  were  moving  into  a  new  com¬ 
puter  system  and  those  people  had  to 
be  made  computer-literate,”  Clark 
asserted. 

He  said  some  workers  would  have 
lost  their  jobs  without  the  training. 


lion;  Unocal,  $1  million,  and  Sony, 
$714,000. 

Set  up  by  the  state  Legislature  in 
1983  as  an  independent  agency,  the 
Employment  Training  Panel  is  gov¬ 
erned  by  a  seven-member  board, 
three  appointed  by  the  governor  and 
four  by  the  Legislature. 

Supported  by  an  employer  payroll 
tax,  ETP’s  purpose,  according  to  the 
Legislature,  is  to  provide  work  for 
unemployment-insurance  recipients. 

However,  most  of  the  $380  million 
spent  by  the  agency  has  gone  to 
established  firms  for  training  people 
already  holding  jobs,  the  M-N  said. 

The  paper  reported  that  various 
companies  had  used  grant  money  to 
train  employees  in  sales,  manage¬ 
ment,  accounting  and,  in  one  case, 
public  relations. 

A  Feb.  24  follow-up  story  by  Webb 
said  a  1986  and  1987  report  by  a  legis¬ 
lative  analyst  showed  that  the  ETP 
had  repeated  problems.  The  analyst 
said  the  agency  had  more  money  than 
it  knew  what  to  do  with  and  had  spent 
large  sums  on  questionable  training 
programs. 

The  panel  also  was  cited  for  failure 
to  provide  written  standards  by  which 
to  evaluate  employer  training  propos¬ 
als. 

According  to  Webb,  chairman 
Thierry  complained  more  recently 
( Continued  on  page  39) 
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Moscow  citizens  get  their  first  ‘quick- print’  shop 

But  the  government  reverses  Its  position  and  will  now 
impose  censorship  on  customers  of  the  American-based  company 


The  first  quick-print  shop  in  Mos¬ 
cow  will  inevitably  bring  a  measure  of 
press  freedom  to  the  Soviet  Union,  its 
American  owners  say  —  even  though 
government  authorities  now  say  cen¬ 
sorship  will  be  imposed  on  custom¬ 
ers. 

Soviet  authorities  last  summer  had 
assured  Tucson-based  Alpha  Graph¬ 
ics  Printshops  of  the  Future  that  the 
shop  would  not  have  a  censor.  Alpha 
opened  the  shop  March  6  in  a  joint 
venture  with  Kniga,  an  arm  of  the 
Soviet  government’s  book  publisher, 
Goskomizdat. 

“Definitions  keep  changing  over 
there,”  Alpha  president  Roger  Ford 
said  in  a  telephone  interview. 

“Policy  is  being  formulated  on  the 
fly,  influenced  by  politics  and  special 
interests.  We  were  assured  censor¬ 
ship  would  not  be  a  problem.  Now 
we’re  assured  that  there  will  be  re¬ 
strictions  on  who  can  copy  and 
what,”  Ford  said. 

Ford  predicted  that  Soviet  cen¬ 


sors  will  be  unable  to  maintain  a  grip 
over  the  private  printing  shops. 

“Look,  Xerox  is  opening  a  copy 
center  in  Moscow  next  week.  Soon 
there  will  be  four  or  five  print  shops 
available  to  the  public,  and  eventu¬ 
ally  there  will  be  copiers  in  all  the 
hotels,”  he  said. 

“Now,  how  are  they  going  to  cen¬ 
sor  it?  We’re  a  moving  target,”  Ford 
said. 

Censorship  also  flies  in  the  face  of 
the  Soviet’s  expressed  desire  for  a 
more  open  economy.  Ford  said. 

“If  they  want  an  entrepreneurial 
economy  they  have  to  have  a  free 
flow  of  information.  We  are  telling 
them,  look,  you  can’t  put  the  onus  on 
the  print  shop,  but  on  the  person  who 
is  ordering  the  work,”  he  said. 

The  quick-print  shop  is  located  on 
Moscow’s  main  Gorki  Street,  and  will 
not  be  limited  to  those  with  hard  cur¬ 
rency,  although  Ford  said  they  would 
be  the  main  customers. 

“We  would  never  [limit  commerce 


to  hard  currency]  because  then  we 
couldn’t  serve  the  Soviet  public.  We 
will  take  all  the  rubles  we  can  spend, 
which  we  figure  will  be  about  25%  of 
our  monthly  [income],”  Ford  said. 

Alpha,  which  has  about  275  shops, 
primarily  in  North  America,  hopes  to 
have  20  to  25  in  the  Soviet  Union 
within  five  years. 

Press  Council 
names  two  members 

Bruce  Annan,  publisher  of  the 
Aurora  Banner  and  Newmarket  Era 
and  Lou  Clancy,  deputy  managing 
editor/news  of  the  Toronto  Star  have 
been  appointed  to  the  Ontario  Press 
Council. 

Annan  succeeds  Walter  Kleer,  who 
resigned  from  the  council,  as  commu¬ 
nity  newspapers  publisher  member. 

Clancy  is  serving  the  unexpired 
tern  of  Ray  Timson,  who  retired  from 
the  Star  on  March  1 . 
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You  can  count  on  NEA  for  delivering  the 
top-rated  features  you  need,  exactly  when 
and  how  you  need  them.  We  deliver  via  AP, 

UPi  and  mail—whichever  is  best  for  you. 

With  NEA  you  get  the  advantage  of  excelient 
comics,  columns  and  editorial  cartoons  and 
the  advantage  of  prompt,  reliable  client  service. 
We  realize  timely  delivery  is  as  important  as  the 
feature  itself. 


If  you  ever  have  a  question  about  delivery,  please  call: 
Cathy  Martins  for  wire  transmissions— 
212-692-3932 

Maria  Rodriguez  for  mailings— 212-692-3761 
For  general  information— 1-800-221-4816 
(in  New  York,  212-692-3700). 
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IN  BRIEF  - 

Southam  reports 
net  income  hike 

Southam  Inc.  of  Toronto,  Canada, 
reported  its  fourth-quarter  net  income 
in  1988  was  $149.9  million  (Cana¬ 
dian),  or  $2.52  a  share,  up  substan¬ 
tially  from  a  year  earlier  because  of  an 
extraordinary  gain  of  more  than  $130 
million,  or  $2.52  per  share,  from  the 
sale  of  the  company’s  interest  in 
Selkirk  Communications. 

Barring  the  extraordinary  items, 
fourth-quarter  net  income  in  1988  was 
$19.9  million,  340  per  share,  com¬ 
pared  with  $28.6  million,  or  480  per 
share,  in  the  fourth  quarter  of  1987. 

Revenues  for  the  quarter  rose  to 
$459.6  million  from  $410.2  million. 

For  the  full  year,  net  income  in  1988 
was  $205.2  million,  or  $3.45  per  share, 
versus  $82.7  million,  or  $1 .39  a  share. 

Excluding  extraordinary  items,  net 
income  was  $72.9  million,  or  $1.23  in 
1988,  versus  $78.3  million,  or  $1.32 
per  share,  in  1987. 

Fourth-quarter  operating  perfor¬ 
mance  was  negatively  affected  by  a 
weak  newspaper  advertising  climate, 
higher  newsprint  costs  and  disap¬ 
pointing  printing  results,  Southam 
said. 


Newspapers  had  income  of  $32.5 
million  in  the  1988  fourth  quarter 
compared  with  operating  income  of 
$34.5  million  in  the  1987  period. 
Newspaper  operating  income  was 
$%.l  million  for  all  of  1988,  versus 
$%  million  for  all  of  1987. 

Boston  Globe  will 
participate  in  polls 

The  Boston  Globe  has  signed  an 
agreement  with  KRC/Communica- 
tions  Research  of  Cambridge,  Mass., 
and  with  the  American  Political  Net¬ 
work  of  Falls  Church,  Va.,  to  conduct 
eight  statewide  or  congressional  dis¬ 
trict  surveys  over  the  next  year. 
WBZ-TV  will  broadcast  the  polling 
information  on  the  day  of  its  publica¬ 
tion  in  the  Globe. 

In  addition  to  the  local  polls,  APN 
and  KRC  will  provide  the  Globe  with 
50  national  surveys  on  topics  set  by 
APN  and  KRC  in  consultation  with 
the  Globe  and  other  subscribers  to  the 
national  survey.  The  national  polls 
will  be  conducted  once  a  week,  with 
the  exception  of  the  Fourth  of  July 
and  Christmas. 


Knight-Ridder 
moves  to  prevent 
hostile  takeovers 

Knight-Ridder  Inc.  has  asked  its 
shareholders  to  amend  the  company’s 
corporate  charter  so  hostile  takeovers 
will  be  more  difficult. 

The  proposed  amendment  would 
require  that  all  unsolicited  takeover 
bids  be  approved  by  holders  of  80%  of 
Knight-Ridder’ s  common  stock. 

Gannett  Co.,  as  an  anti-takeover 
measure,  enacted  a  similar  require¬ 
ment  a  few  years  ago. 

The  80%  requirement  would  not  be 
necessary  if  Knight-Ridder’ s  board, 
based  on  consultations  with  a  panel  of 
“independent  journalism  experts,’’ 
determines  the  company’s  newspa¬ 
pers  could  maintain  their  “excel¬ 
lence,  integrity  and  independence”  if 
sold  or  merged. 

N.Y.  Times  Co. 
predicts  lower 
first-qtr.  profits 

The  New  York  Times  Co. 
announced  it  expects  to  report  a 
decline  in  its  first-quarter  earnings 
although  the  company  expects  its 
earnings  for  the  full  year  to  increase 
over  1988. 

The  company  cited  operating  profit 
declines  at  its  newspapers,  magazines 
and  forest  products  groups  as  the  rea¬ 
son  for  the  decline  in  first-quarter 
earnings. 

The  New  York  Times  saw  a 
decrease  in  advertising  volume  in  the 
first  quarter  and  the  magazine  group 
had  higher  costs  as  a  result  of  acquisi¬ 
tions. 

The  forest  products  operations  suf¬ 
fered  from  higher  discounting  and  an 
unfavorable  Canadian  currency  ex¬ 
change  rate. 

Weekly  assn,  plans 
meeting  in  Atlanta 

The  International  Society  of 
Weekly  Newspaper  Editors  has  cho¬ 
sen  Atlanta,  Ga.,  as  the  site  of  its  1989 
conference,  to  be  held  July  11-15  on 
the  campus  of  Oglethorpe  University. 

For  more  information,  or  to  regis¬ 
ter,  contact:  Don  Brod,  ISWNE, 
Department  of  Journalism,  Northern 
Illinois  University,  DeKalb,  Ill. 
60115;  telephone  (815)  753-1925. 


Expand 

your 

memory. 


Vital  notes.  Sudden  inspirations.  There  is  no 
quicker  way  to  collect  your  thoughts  than  with  a 
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Coupons  in  print  up 
for  packaged  goods 

Packaged  goods  manufacturers 
placed  252.7  billion  coupons  in  the 
print  media  in  1988,  a  14.6%  increase 
over  the  220.5  billion  in  1987,  accord¬ 
ing  to  Summary  Scan,  a  division  of 
the  Advertising  Checking  Bureau 
Inc.,  which  tracks  all  coupon  and  pro¬ 
motional  activities  of  packaged  goods 
companies. 

Free-standing  inserts  accounted  for 
88%  of  the  coupons,  up  from  82%  last 
year.  Comics  had  less  than  0.1%  of 
coupons  distributed;  direct  mail 
4.42%;  magazines  2%;  Sunday  maga¬ 
zines  0.1%;  Best  Food  Day  black- 
and-white,  solos  and  co-ops,  4.7%; 
and  in-store  handouts  0.5%. 

The  biggest  increases  came  from 
baby  products,  up  1 16%  to  1 .7%  of  all 
coupons;  frozen  and  refrigerated 
products,  up  22.4%;  health  and 
beauty  aides,  up  21%;  prepared 
foods,  up  33.6%;  and  processed 
meats,  up  24.5%. 

Categories  showing  decline  were 
candy/snacks/chips,  down  5.2%; 
cookies/crackers,  down  8%;  and  pet 
foods,  down  7.5%. 

N.J.  daily  selects 
new  ad  agency 

The  Record  in  Bergen  County, 
N.J.,  has  selected  Justamere  Associ¬ 
ates  Inc.  to  be  its  new  advertising 
agency  handling  consumer  and  trade 
advertising  for  the  newspaper. 

“We  believe  a  new,  high-impact 
campaign  is  needed  to  convey  first  the 
importance  of  the  North  Jersey  mar¬ 
ket  and  secondly  the  key  role  the 
Record  has  in  covering  this  growing 
market,”  said  director  of  marketing 
Peter  C  Hearne. 

Shoup  to  head  4As 
Washington  office 

The  American  Association  of 
Advertising  Agencies  has  appointed 
Hal  Shoup  to  be  executive  vice  presi¬ 
dent  and  director  of  its  Washington, 
D.C.,  office. 

The  appointment  is  effective  April 

1. 

4As  protests  car 
rental  guidelines 

The  American  Association  of 
Advertising  Agencies  has  filed  com¬ 
ments  strongly  questioning  the  val¬ 
idity  of  the  guidelines  for  the  car 
rental  industry  drawn  up  by  the 
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National  Association  of  Attorneys 
General. 

The  4As  said  the  guidelines  are  not 
necessary  because  each  state  “has 
available  avenues  to  pursue  false 
advertising  and  deceptive  practices.” 

The  association  said  NAAG  had 
failed  to  show  that  current  advertising 
practices  by  car  rental  companies  are 
deceptive  or  unfair  and  therefore  war¬ 
rant  such  disclosures. 

In  addition,  the  association  said  the 
guidelines  infringe  on  the  First 
Amendment  rights  of  car  rental 
advertisers  since  there  has  been  no 
demonstration  that  state  statutes 


have  been  violated. 

The  4As  also  argues  that  national 
advertising  guidelines  would  also 
harm  consumers’  interests  because 
“dictating  information  that  must  or 
must  not  be  included  in  advertise¬ 
ments  precludes  other  pertinent  infor¬ 
mation  from  being  included.” 

Fashion  section 

The  New  York  Daily  News 
launched  its  weekly  “Style”  fashion 
section  on  Thurs.,  March  9. 

The  new  section  includes  the  latest 
news  on  all  aspects  of  fashion. 


Some  ideas  are  more  useful  than  others. 


The  new  Ad-Buikler  makes  retail  ad  services 
more  useful,  more  ^ective  and  more  pro¬ 
ductive.  Its  ideas  are  more  usrful,  more  effective 
and  more  productive  And  that  connects  you  to 
more  retail  advertising  than  ever. 

Ad-Builder’s  complete  campaign  ideas  com¬ 
municate  for  you  and  for  your  advertisers.  And 
because  they  make  you  the  one  that  retaileis  look  to 
for  all  their  best  ad  ideas,  they  help  you 
control  the  budget. 

Ideas  that  reach  oat.  Ada  that  ring  ap  salea. 

These  ideas  boost  retail  ad  effectiveness  and  your 
productivity.  They  form  comprehensive,  multi-media 
campaigns  that  generate  mote  profits  for  your 
advertisers.  That  produces  more  linage  for  you.  And 
the  ideas  are  so  complete  and  well-organized,  they 
reduce  your  production  time  and  costa 
You'll  find  Ad-Builder’s  other  ideas  mote  useful, 
toa  Ideas  like  optional  electronic  format,  art  that 
speaks  to  today’s  consumers,  and  contemporary 
monthly  maim^ment  pubbcationa 

Usefnl  ideas — sad  a  FREE  cordless  tdephoae! 

Call  for  aM>re  Usage  aad  prodactlvity  ftroa  year 
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Toronto  Sun  execs  visit  the  L.A.  Heraid  Examiner 

Canadian  company  said  to  be  expioring  a  possibie  acquisition 


By  M.L.  Stein 

The  Toronto  Sun  Publishing  Co.  is 
exploring  the  idea  of  buying  Hearst’s 
Los  Angeles  Herald  Examiner,  it  was 
reported  last  week. 

Three  Canadian  newspapers,  the 
Toronto  Globe  and  Mail,  the  Toronto 
Sun  and  the  Financial  Post,  the  latter 
two  owned  by  the  prospective  buyer, 
reported  that  Sun  president  Douglas 
Creighton  and  other  company  execu¬ 
tives  recently  went  to  Los  Angeles  to 
inspect  the  ailing  Herald  Examiner. 

Creighton  was  quoted  in  the  Globe 
and  Mail  as  saying,  “We’ve  held 
some  talks  with  Hearst  about  the  Her¬ 
ald  Examiner,  but  we  haven’t  been 
making  any  statements  about  it 
because  there’s  really  nothing  to  dis¬ 
cuss  at  this  point.” 

He  added  that  it  was  the  third  time 
in  the  past  six  or  seven  years  that  Sun 
Publishing  has  looked  at  the  Los 
Angeles  market. 

Sun  Publishing  also  has  considered 
moving  into  the  Washington,  D.C., 
and  St.  Louis  markets.  It  bought  the 
Houston  Post  in  1983  for  $100  million 
and  sold  it  four  years  later  for  $150 


million  to  William  Dean  Singleton. 

The  company  also  publishes 
tabloids  in  Edmonton,  Calgary  and 
Ottawa.  The  Toronto  Sun  is  known 
for  its  flashy  makeup  and  emphasis  on 
photos  and  crime  stories. 

Creighton’s  interest  in  the  Herald 
Examiner  came  to  light  after  a 
Toronto  Sun  sportswriter  ran  into  a 
group  of  Sun  Publishing  executives 
on  a  flight  to  Los  Angeles  last  month. 

According  to  the  Globe  and  Mail’s 
story,  Creighton  confirmed  that  one 
of  the  executives  called  the  Sun’s 
sports  editor  from  Los  Angeles  in  an 
attempt  to  keep  the  trip  quiet. 

“You  can’t  even  hide  from  your 
own  people,”  Creighton  reportedly 
told  the  Globe  and  Mail. 

Herald  Examiner  general  manager 
John  McCabe  issued  a  “no  com¬ 
ment”  when  asked  about  negotiations 
with  Sun  Publishing. 

A  “no  comment”  also  came  from 
John  Moriarity,  the  Hearst’s  associ¬ 
ate  editor  of  corporate  communica¬ 
tions. 

Robert  Danzig,  vice  president  of 
Hearst’s  newspaper  group,  did  not 
return  a  phone  call. 


For  the  past  few  years,  the  Herald 
Examiner  has  been  experimenting 
with  a  tabloid  format  and  has  pro¬ 
duced  prototypes. 

The  Financial  Post  quoted 
Creighton  as  saying,  “If  I  had  to  pick 
a  market  where  I  think  a  Sun  newspa¬ 
per  could  succeed,  Los  Angeles 
would  be  No.  1 .  The  city  is  oriented  to 
entertainment  and  has  wonderful 
sports  franchises.  On  the  other  hand, 
they  don’t  have  a  very  good  transit 
system.” 

Conventional  wisdom  states  that 
tabloids  do  better  in  cities  with  rapid 
transit  systems  that  make  the  paper 
easier  to  read  for  “strap-hangers.” 

Another  problem  is  that  Los 
Angeles  sprawls  over  thousands  of 
square  miles,  creating  circulation 
problems. 

The  Herald  Examiner,  with  its 
circulation  of  about  242,000,  runs  a 
weak  second  to  the  Los  Angeles 
Times  whose  daily  circulation  is  over 
a  million. 

In  addition,  there  is  lively  competi¬ 
tion  from  the  Daily  News  of  Los 
Angeles  and  a  swarm  of  suburban 
dailies  and  weeklies. 


Toronto  Sun  rejects  Ingersoll  bid  to  start  joint  St.  Louis  daiiy 


Ingersoll  Publications  Co.  last  fall 
approached  Toronto  Sun  Publishing 
Co.  about  teaming  up  to  start  a  daiiy 
tabloid  newspaper  in  St.  Louis,  but 
Sun  Publishing  decided  against  the 
idea,  the  St.  Louis  Post-Dispatch 
reported  recently. 

Robert  M.  Jelenic,  an  IPCo.  senior 
vice  president  who  was  one  of  the 
story’s  sources,  confirmed  the 
account’s  accuracy  to  E&P. 

The  day-and-a-half  meeting 
included  Ralph  Ingersoll  II,  head  of 
IPCo.,  Douglas  Creighton,  president 
of  Toronto  Sun  Publishing,  and  Bruce 
Jackson,  Sun  Publishing’s  chief  finan¬ 
cial  officer. 

Jackson  told  the  P-D  that  Sun  Pub¬ 
lishing’s  decision  was  based  not  on 
any  factors  for  or  against  a  new  St. 
Louis  daily  but  because  they  were 
already  involved  with  the  start-ups  of 
the  Financial  Post  and  Ottawa  Sun  in 
Canada  and  did  not  want  to  take  on  a 
third  start-up  project  in  the  United 
States. 

Ingersoll  Newspapers  Inc.  owns 
the  St.  Louis  Suburban  Journals 


which  ring  St.  Louis  and  also  the 
Alton  (Ill.)  Telegraph  right  across  the 
Mississippi  River.  IPCo.  manages 
INI’s  newspapers,  and  both  compa¬ 
nies  are  headed  by  Ralph  Ingersoll  II. 

Jelenic  told  the  P-D  that  Sun  Pub¬ 
lishing’s  decision  against  the  project 
did  not  mean  Ingersoll  has 
abandoned  interest  in  starting  a  daily 
newspaper  in  St.  Louis  to  comple¬ 


ment  its  other  properties  in  the  area. 

One  possibility  being  looked  at  is  to 
convert  the  three-times-a-week  St. 
Charles  Journal  into  a  daily  at  some 
future  date,  Jelenic  said. 

Jelenic  worked  for  Sun  Publishing 
before  joining  Ingersoll  last  year.  He 
told  the  P-D  that  Ingersoll  and 
Creighton  had  talked  about  expan¬ 
sion  before  in  a  number  of  cities. 


Murdoch  may  move  U.S. 
headquarters  to  New  Jersey 


Rupert  Murdoch  is  reportedly  con¬ 
sidering  moving  his  U.S.  headquar¬ 
ters  out  of  New  York  City  to  neigh¬ 
boring  New  Jersey,  already  home  to 
the  business  offices  of  Murdoch 
Magazines. 

Although  a  real  estate  broker  re¬ 
portedly  advising  Murdoch  on 
locations  —  mainly  along  the  Hud¬ 
son  County  waterfront  —  declined 
comment,  a  spokesman  for  Murdoch 
said  the  media  mogul  was  looking 
for  a  place  to  consolidate  his 


operations. 

The  Murdoch  spokesman  was 
quoted  as  saying  that  a  tax  break  from 
New  York,  such  as  the  $100  million 
offered  to  NBC  to  keep  its  operations 
in  the  Empire  State,  might  induce 
Murdoch  to  stay  in  New  York. 

The  business  offices  of  Murdoch 
Magazines  are  currently  located  in 
Secaucus,  N.J.,  although  the  maga¬ 
zines’  editorial  offices  are  in  Manhat¬ 
tan. 
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Here’s  what  newspaper  people  are  saying  about  CITYLINE,  the  new  customer  service  designed  to 
compliment  your  news  product  24  hours  a  day. 


“The  Seattle  Times  IrtfoUne  (A  Member  of  the  National  CITYLINE 
‘Network’)  has  touched  a  responsive  chord  in  our  comimtmiy.  By 
providing  updated  ittformation  on  topics,  such  as  stock  prices,  business 
news,  weather,  mortgage  redes,  etc.,  we  have  extended  the  timtiiness  and 
immediacy  of  ourproductintothecommunUy.  ...we  believe  strong  that 
this  service  isfulfUting  a  community  need.  ” 

Carolyn  Kdly,  drectob or  lURKKriNG/NEw business.  TheSeattle  Times 


“CITYLINE  reinforces  our  position  in  the  market  as  the  source  of 
information  in  the  community.  It  enables  us  to  do  a  better  job  as  the 
preeminent  source  of  information.  ” 

Bob  Haring,  executive  diiieutor,  Tulsa  World 


“CITYLINEhasgivenTheGazetteanewwaytoservethepublic,ibhoursa 
day,  providing  irformation  on  demand,  free  to  the  caller.  Itpermitsusto 
update  reports  as  often  as  necessary. .  .to  complement  what  appears  inour 
editions.  .  .to  promote  the  newspaper.  .  .and  to  serve  as  a  community 
bulletin  board.  CITYLINE  reinforces  Ihe  Gasette’s  position  as  Eastern 
Iowa’s  number  one  information  source.  ” 

Dale  Larson,  assbianttothepubusher.  Cedar  Rapids,  Iowa 


“We’re  in  the  irformation  business.  CITYLINE  is  another  facet  qf  infor¬ 
mation  thed  people  are  looking  for.  CITYLINE  creates  a  new  dimension  in 
information  services  by  providing  more  timely,  helpful  reports.  There  is 
nothing  like  it.  ’’ 

Emery  Hiischler,  vkshiesident  or  sales  and  marketing.  StmM  Send  Tribune 


BendCilbune 


‘‘The  Daily  Camera  decided  to  ojfer  a  variety  (fitformation-on-demand 
programs  to  sedidify  our  role  as  the  dominant  irformation  provider  in 
Boulder  County.  This  innovative  approach  for  formation  has  proven 
verypopidar.  Our  reguestsforitformation  continue  to  grow  eadimonth.  ” 

Craig  D.  Wells,  production  oiRBcroR.  Daily  Camera,  Boulder,  Colorado 
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Newspapos  are  constantly  sealing  ways  to  better  serve  their  customers. 
CITYLINE  helps  them  do  just  that.  CITYLINE  is  the  new  interactive  voice 
information  custcHnersoAdce  from  Brite  Voice  Systems.  With  CITYLINE  your 
new^nper  provides  up-to-the-minute  news,  weather,  ^rts  and  financial 
information,  throu^  the  use  of  a  touch-tone  phone,  at  no  cost  to  the  caller. 
Your  readers  have  access  to  stock  quotes  and  financial  news  updated  every 
half  hour  from  Associated  Press  and  Dow  JiMies.  Weather  and  sports  updated 
anytime.  Instant,  accurate  reader  surveys,  polling  capabilities  and  mwe. 
About  as  many  customer  services  as  you  can  dream  up.  All  available  24  hours 
a  day,  from  your  newspaper. 

Isn’t  it  time  you  got  the  whole  story  oa  CITYLINE?  To  find  out  how,  usej^r 
touch-tone  phone  and  call  us  at  314^7>4444. 


BRITE  VOICE  SYSTEMS  •  555  N.  WOODLAWN  •  BLDG  #1  •  SUITE  209  •  WICHITA,  KS  67208 


JUST  ASK  THE  GROWING  FA 


Allentown  (PA)  National  Inserting  Systems 

Ann  Artx)r  (Ml)  News 

Ashland  (KY)  Daily  Independent 

Baltimore  (MD)  Sun 

Boston  (MA)  Globe 

Bristol  (VA)  Newspapers 

Brockton  (MA)  Enterprise 

Concord  (NH)  Monitor 

Corpus  Christi  (TX)  Caller-Times 

Covina  (CA)  San  Gabriel  Valley  Daily  Tribune 

Escondido  (CA)  Times  Advocate 

Flint  (Ml)  Journal 

Ft.  Lauderdale  (FL)  News  and  Sun-Sentinel 
Framingham  (MA)  Middlesex  News 
Hamilton  (Ontario)  Spectator 
Harte-Hanks  Direct  Marketing  (CA)  Southern 
Calif. 

Hyannis  (MA)  Cape  Cod  Times 
Jacksonville  (FL)  Times  Union  &  Journal 
Kitchener-Vfeiterloo  (Ontario)  Record 
Lansdale  (PA)  Reporter 
London  (Ontario)  Free  Press 


Long  Beach  (CA)  Press-Telegram 
Long  Island  (NY)  Newsday 
Longmont  (CO)  Daily  Times-Call 
Mesa  (AZ)  Tribune 

Middletown  (NY)  Times  Herald-Record 

Muskegon  (Ml)  Chronicle 

New  Bedford  (MA)  Standard-Times 

New  Haven  (CT)  Register 

Newspaper  Division  -  The  Chronicle  Publishing 

Company 

Bloomington  (IL)  The  Pantagraph 

Worcester  (MA)  Telegram  &  Gazette 

San  Francisco  (CA)  Chronicle 
Pittsburgh  (PA)  Press 
Providence  (Rl)  Journal  Bulletin 
Quincy  (MA)  Patriot  Ledger 
Riverhead  (NY)  Suffolk  Life 
San  Jose  (CA)  Mercury/Neiws 
Scranton  (PA)  Times 
St.  Paul  (MN)  Pioneer  Press  &  Dispatch 
Stuart  (FL)  News 
Tampa  (FL)  Tribune 


Tucson  (AZ)  Newspapers 

Vero  Beach  (FL)  Press  Journal  5 

VWtertown  (NY)  Daily  Times 

West  Chester  (PA)  Daily  Local  News 

West  Palm  Beach  (FL)  Post  &  Evening  Times 

Winston-Salem  (NC)  Piedmont  Publishing  1 

INTERNATIONAL  USERS: 

Cardiff  (Wales)  Western  Mail 
Cardiff  (Wales)  South  Wales  Echo 
Chelmsford  (England)  Es^x  Chronicle 
Cheltenham  (England)  Gloucestershire  Echo 
Eskilstuna  (Sweden)  Eskilstuna  Kuriren  Med 
Strengnas  Tidning 
Falun  (Sweden)  Dalarnas  TC 
Gavie  (Sweden)  Gefle  Dagblad 
Gloucester  (England)  The  Citizen 
Hull  (England)  Northcliffe 
Kristiansstad  (Sweden)  Kristianstadbladet 
New-lsenburg  (W.  Germany)  Ter  &  Faz  GMBH 
Norrtalje  (Sweden)  Tidning 
Oslo  (Norway)  Aeker  &  Baerum 
San  ^bastian  (Spain)  El  Diario  Vasco 


Package  Monitoring  System”  including  Zone  Control. 


PMENt  THAI  CAN  CROIK. 
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Santander  (Spain)  El  Diario  Montanes 
Ski  (Norway)  Ostlandets  Blad 
Southampton  (England)  Southern  Evening  Echo 
Swansea  (Wales)  South  Wales  Evening  Post 
Teesside  (England)  Evening  Gazette 
Vaxjo  (Sweden)  Smalandsposten 
Vienna  (Austria)  Neue  Kronen-Zeitung 
Ystad  (Sweden)  Allehanda 


GMA^ 


The  high  speed  SLS-1000®  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKAGE  MONITORING 
SYSTEM  (PMS)™  and  ZONE  CONTROL. 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


So,  as  your  insert  market  grows,  expanding  the 
SLS-1000®  will  be  inexpensive  and  easy. 
Because  of  modular  expandability  from  two  to 
over  ttiirty  insert  hoppers,  you  can  implement 
your  future  system  NOW...! 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 


For  more  information  on  increasing  your 
inserting  capacity,  call  GMA.  We  respond  to  the 
needs  of  the  newspaper  industry! 


<1968  -  Graphic  Management  Associates. 


NEWSPEOPLE  IN  THE  NEWS 


William  McHugh,  vice  president 
for  circulation  at  the  Philadelphia 
Daily  News,  becomes  business  man¬ 
ager,  responsible  for  coordinating  and 
monitoring  the  afternoon  tabloid’s 
production,  finance,  transportation 
and  human  resources  activities. 

McHugh  also  retains  his  post  as 
vice  president  and  joins  the  operating 
committee  of  Philadelphia  Newspa¬ 
pers  Inc.,  owner  and  publisher  of  the 
Daily  News  and  the  Philadelphia 
Inquirer. 

In  an  additional  management  team 
appointment,  Raymond  Simon,  for¬ 
mer  director  of  marketing  services  for 
the  Daily  News  and  the  Inquirer, 
becomes  Daily  News  advertising 
director  in  charge  of  national  and 
retail  advertising. 

Simon,  along  with  McHugh,  serves 
on  a  new  Daily  News  steering  com¬ 
mittee  which  includes  publisher  Sam 
S.  McKeel,  editor  Zachary  Stal- 
BERG,  executive  vice  president  of 
operations  Gene  Falk,  and  senior 
vice  president  for  advertising  Jerry 
Parichy. 

Also,  Carole  Carmichael,  a  for¬ 
mer  Daily  News  business  editor  who 
has  been  serving  as  executive  assis¬ 
tant  to  the  publisher,  becomes  head  of 
the  new  business  development  sec¬ 
tion  of  PNl. 

*  *  * 

Cathy  Martindale,  assistant 
executive  editor  of  the  Amarillo 
(Texas)  Daily  News  and  Amarillo 
Globe-Times  since  last  June,  has 
advanced  to  executive  editor  of  the 
two  dailies.  She  has  responsibility  for 
newsroom  operation  and  editorial 
content  of  the  morning,  evening  and 
Sunday  editions  of  the  Morris  Com¬ 
munications  papers. 

Martindale  first  joined  the  com¬ 
pany  in  1983  as  copy  desk  chief  of  the 
Florida  Times-Union,  Jacksonville. 
In  May  1986,  she  left  MCC  to  be  copy 


desk  chief  for  the  Wichita  Eagle-Bea¬ 
con. 

An  Ohio  University  journalism 
graduate,  Martindale  began  her 
career  with  the  Dayton  (Ohio)  Jour¬ 
nal  Herald  and  has  taught  journalism 
at  several  state  universities  and 
served  as  a  discussion  leader  for  the 
American  Press  Institute  in  Reston. 

*  *  * 

Karen  Elliott  House,  foreign 
editor  of  the  Wall  Street  Journal,  was 
appointed  vice  president  of  Dow 
Jones’  International  Group  as  of 
March  1  and  reports  to  James  H. 
Ottaway  Jr.,  a  senior  vice  president 
of  Dow  Jones  and  president  of  the 
group. 

House,  who  won  a  Pulitzer  Prize 
for  international  reporting  in  1984,  the 
year  she  was  named  foreign  editor, 
began  at  the  Journal  as  a  reporter  in 
the  Washington  bureau  and  was 
named  diplomatic  correspondent  in 
1978.  She  is  married  to  Peter  Kann, 
publisher  of  the  Journal. 


H.L.  Schwartz  III,  editor  and 
publisher  of  the  Pottstown  (Pa.)  Mer¬ 
cury,  has  been  named  general  man¬ 
ager  and  chief  executive  officer  of  The 
Trentonian,  Trenton,  N.J.  Both 
newspapers  are  in  the  Ingersoll  Publi¬ 
cations  group,  and  Edward  Hoffman 
continues  as  president  and  publisher 
of  the  Trenton  paper. 

Schwartz,  publisher  of  the  Mercury 
since  September  1985,  joined  Inger¬ 
soll  in  1979  and  has  held  publishing 
responsibilities.  His  career  includes 
12  years  as  an  Associated  Press  news¬ 
man  in  Philadelphia,  Pittsburgh, 
Detroit  and  Washington,  and  report¬ 
ing/editing  posts  at  the  Wilmington 
Morning  Star,  the  Moline  (Ill.)  Daily 
Dispatch  and  the  Virginian-Pilot, 
Norfolk. 

♦  *  * 

Promotions  of  Gerald  T.  Tache 
and  Richard  A.  Myers  to  senior  vice 
presidents  of  Ottaway  Newspapers 
Inc.  have  been  announced  by  the 
board  of  directors. 

Tache,  who  started  his  ONI  career 
as  classified  ad  manager  of  the  New 
Bedford  (Mass.)  Standard-Times  in 
1958,  subsequently  was  assistant  to 
the  publisher,  general  manager  and 
publisher  before  advancing  to  an  ONI 
corporate  vice  president  in  1979.  He 
is  a  past  president  of  the  Massa¬ 
chusetts  Newspaper  Publishers  Asso¬ 
ciation. 

Myers  began  his  career  at  the  St. 
Petersburg  Times  and  Evening 
Independent  and  joined  ONI  in  1969 
at  the  Danbury  (Conn.)  News-Times 
where  his  positions  included  adver¬ 
tising  director,  business  manager, 
general  manager  and  publisher.  He 
became  a  corporate  vice  president  in 
1980,  and  currently  is  president  of  the 
New  York  State  Newspaper 
Publishers  Association. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 

for  owners  (only)  considering  sale 

of  their  newspapers.  (919)  782-3131 

Box  17127 
Raleigh,  N.C.  27619 
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JONATHAN  P.  WOLAAAN  has  been  promoted  to  chief  of  the  Asso¬ 
ciated  Press'  Washington  bureau  and  will  direct  news  operations  in  the 
capital. 

Wolman,  who  moved  to  Washington  in  1976  as  a  member  of  a  team 
specializing  in  coverage  of  urban  problems,  has  served  there  succes¬ 
sively  as  assistant  news  editor  and  assistant  bureau  chief.  He  succeeds 
Charles  J.  Lewis,  who  moved  to  Hearst  Newspapers  as  Washington 
bureau  chief. 

A  graduate  of  the  University  of  Wisconsin  and  a  native  of  AAadison, 
Wolman  joined  AP  in  Detroit  in  1973  and  advanced  ta  news  editor  for 
Michigan  two  years  later. 


As  of  May  1 ,  Reuters  has  appointed 
Michael  Reupke  to  the  post  of  gen¬ 
eral  manager  and  Mark  Wood  to  edi¬ 
tor-in-chief. 

Reupke,  52,  has  been  editor-in- 
chief  of  the  news  and  information 
organization  for  the  past  11  years, 
with  responsibility  for  coordinating 
editorial  operations  around  the  world. 
His  appointment  follows  the  April  30 
retirement  of  Michael  Nelson, 
deputy  managing  director  and  general 
manager  of  Reuters  Ltd. 

Reupke  joined  the  company  in  1962 
as  a  trainee  journalist  after  obtaining 
a  master’s  degree  in  modern  lan¬ 
guages  at  Cambridge  University  and  a 
diploma  in  European  studies  at  the 
College  of  Europe,  Bruges.  His  posts 
included  Paris  and  Bonn  before  he 
joined  European  management  in 
1970,  based  in  London.  He  has  served 
as  chief  representative  in  West  Ger¬ 
many  and  manager,  Latin  America, 
based  in  Buenos  Aires. 

Wood,  36,  joined  Reuters  in  1976  as 
a  trainee  journalist  and  was  a  corre¬ 
spondent  in  Vienna,  East  Berlin  and 
Moscow  and  then  chief  correspon¬ 
dent,  West  Germany.  He  returned  to 
London  as  editor,  Europe,  in  1987 
and  this  January  became  editor,  Eu¬ 
rope,  Middle  East,  and  Africa.  Gra¬ 
ham  Williams,  42,  editor,  France 
since  1968,  moves  to  Wood’s  most 
recent  post. 

Peter  Holland,  44,  assistant  gen¬ 
eral  manager  since  the  company’s 
reorganization  in  January,  becomes 
deputy  general  manager  as  of  May  1 . 
*  ♦  ♦ 

Elaine  D.  Crispen,  former  press 
secretary  to  First  Lady  Nancy  Rea¬ 
gan  and  special  assistant  to  President 
Reagan,  has  joined  Hill  and  Knowlton 
in  Washington  as  a  senior  vice  presi¬ 
dent  of  the  company  and  director  of 
communications  counseling. 

*  *  * 

Linda  Mathews,  a  Los  Angeles 
Times  editorial  writer,  is  the  newly 
named  editor  of  the  Los  Angeles 
Times  Magazine.  She  succeeds 
Michael  Parrish,  who  moved  to  the 
Times’  business  staff  as  a  writer  on 
environmental  issues. 

With  the  Times  since  1967,  she  has 
hejd  a  variety  of  positions  including 
staff  writer  in  the  Washington,  D.C., 
bureau,  Hong  Kong  and  Beijing 
bureau  chief  and  op-ed  editor. 

A  Radcliffe  College  graduate  and 
holder  of  a  law  degree  from  Harvard 
University  Law  School,  she  has  co¬ 
authored  two  books  on  China.  She 
also  worked  at  the  Asian  Wall  Street 
Journal  in  Hong  Kong  in  1976-77  as  a 
deputy  editor. 

Mathews  is  married  to  Thomas  Jay 
Mathews,  West  Coast  correspon¬ 
dent  for  the  Washington  Post. 


Suzanne  Braun  Levine,  former 
editor  of  Ms.  magazine,  is  the  new 
editor  of  the  Columbia  Journalism 
Review.  She  succeeds  Spencer 
Klaw,  editor  since  1980,  who  retired 
at  the  end  of  February  and  plans  to 
finish  a  book. 

Levine,  a  native  New  Yorker, 
worked  as  a  reporter  for  Seattle 
magazine  after  graduating  from 
Radcliffe  College  in  1%3  and  in  book 
and  magazine  publishing  before  join¬ 
ing  Ms.  as  managing  editor  when  it 
was  founded  in  1972. 

4:  4: 

J.  Stephen  Fagan  has  been  named 
editor  of  the  Springfield  (III.)  State 
Journal-Register  succeeding  Edward 
Armstrong,  who  retired  last  year 
after  serving  25  years  as  editor  of  the 
newspaper. 

Fagan,  a  graduate  of  Indiana  Uni¬ 
versity’s  School  of  Journalism,  began 
his  career  at  the  Louisville  Times  as  a 


reporter  and  moved  to  the  Jackson 
(Miss.)  Clarion-Ledger  where  he  held 
several  posts  prior  to  becoming  man¬ 
aging  editor.  He  left  Jackson  to 
become  assistant  managing  editor  for 
news  and  projects  at  the  Fort  Worth 
Star-Telegram  and  subsequently 
moved  to  the  Cincinnati  Post  as  man¬ 
aging  editor. 

He  has  directed  and  edited  special 
projects  which  have  won  a  number  of 
national  awards,  including  the  1983 
Public  Service  Award  to  the  Clarion- 
Ledger  and  the  1985  Pulitzer  Public 
Service  award  to  the  Star-Telegram. 

*  *  * 

Robert  H.  Giles,  vice  president 
and  executive  editor  of  the  Detroit 
News  and  Arturo  Villar,  publisher 
of  Vista  magazine,  have  joined  the 
journalism  advisory  board  of  the  Los 
Angeles-based  Foundation  for 
American  Communications. 
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Arthur  Ellis,  77,  a  staff  photogra¬ 
pher  for  the  Washington  Post  nearly  a 
half-century  before  retiring  in  1977, 
died  of  cardiac  arrest  Feb.  3  at  Sibley 
Memorial  Hospital.  He  was  a  native 
of  Washington. 

He  began  his  career  at  the  Post  in 
1930  and  served  as  photo  editor  in  the 
early  ’50s  and  wrote  feature  stories 
and  book  reviews. 

Ellis  had  a  47-year  career,  inter¬ 
rupted  by  Army  service  in  World  War 
II.  He  was  a  master  of  feature  and 
weather  pictures  and  made  the 
“head”  shot  into  an  art. 

In  the  early  days,  Post  photogra¬ 
phers  got  only  two  exposures  for  each 
assignment.  He  mastered  that  limita¬ 
tion  also.  Attired  in  suit  and  hat,  he 
would  stake  out  his  subject,  strike, 
and  hurry  back  to  the  office  with  a 
definitive  picture. 

*  *  * 

Arthur  J.  Keeney,  63,  who  was 
president  and  publisher  of  the  Corsi¬ 
cana  (Texas)  Daily  Sun  until  his 
retirement  in  January  1986,  died  Nov. 
16  of  a  cerebral  hemorrhage. 

He  joined  Harte-Hanks  Communi¬ 
cations  as  publisher  of  the  Daily  Sun 
in  1971;  was  named  president  of  the 
company’s  Texas  Group  in  1973,  and 
a  vice  president  of  Harte-Hanks  Com¬ 
munications  in  1978. 

Before  moving  to  Texas  as  promo¬ 
tion  director  of  the  Houston  Post  in 
1%1,  he  was  associated  with  newspa¬ 
pers  and  newspaper  groups  in  Illinois 
and  Ohio. 

F.G.  “Doc”  Kirby,  75,  editor  of 
the  Alamosa  (Colo.)  Valley  Courier 
for  18  years  and  an  outdoors  writer, 
died  Feb.  16  from  cancer. 

He  began  his  newspaper  career 
after  service  in  World  War  II  by  pur¬ 
chasing  the  Deshler  (Ohio)  Flag  and 
became  city  editor  of  the  Bucyrus 
(Ohio)  Telegraph-Forum  after  selling 


OBITUARIES 


the  Deshler  paper.  Kirby  retired  from 
the  Courier  in  1978  and  continued  to 
write  a  column  for  the  paper  and  teach 
journalism  at  Adams  State  College  in 
Alamosa. 

«  «  s|c 

William  J.  McFadden  76,  retired 
New  York  Daily  News  reporter  and 
rewriteman  who  on  a  memorable 
assignment  in  1974  played  former 
world  chess  champion  Boris  Spassky 
to  a  draw,  died  Feb.  13  at  his  home  in 
Mantoloking,  N.J.,  after  a  long  ill¬ 
ness.  He  was  one  of  42  players  play¬ 
ing  Spassky  simultaneously. 

McFadden  retired  in  1974  after 
eight  years  with  the  News.  He  had 
worked  for  the  Morristown  (N.J.) 
Daily  Record  and  the  Newark  Eve¬ 
ning  News. 

if  *  * 

George  Martin  Muldowney,  66, 
a  veteran  United  Press  International 
employee  and  union  official  in  New 
York,  died  Feb.  1 1  at  Good  Samaritan 
Hospital,  West  Islip,  L.l. 

He  was  with  UPI 42  years,  much  of 
that  time  being  spent  in  the  photo 
department.  His  later  responsibilities 
included  shipment  of  UPI  photo 
equipment  worldwide  as  mailroom 
manager.  He  also  had  been  a  union 
negotiator  and  president  of  the  Wire 
Service  Guild. 

♦  *  * 

Ruth  Sloan  Parr,  67,  a  former 
woman’s  club  editor  of  the  Hartford 
Courant,  died  Feb.  20. 

♦  ♦  * 

Anita  L.  Peyton,  52,  general  man¬ 
ager  of  the  Carmi  (Ill.)  Times,  died 
Jan.  2  of  an  apparent  heart  attack. 

*  «  * 

Katherine  Grantham  Rogers, 
84,  a  retired  contributing  writer  with 
the  International  Medical  News 
Group  and  earlier  in  her  career  a 
reporter  and  editor  with  the  Charlotte 
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News,  died  Feb.  16  at  George 
Washington  University  Hospital  of 
emphysema.  She  also  had  been  on  the 
editorial  staff  of  the  Journal  of  the 
American  Association  of  University 
Professors  and  an  editor  with  the 
National  Education  Association. 

♦  *  * 

John  Justin  Smith,  70,  a  critic, 
columnist  and  travel  editor  who  wrote 
for  the  Chicago  Daily  News  and  the 
Chicago  Sun-Times,  died  Feb.  14. 

He  went  to  work  for  the  Daily 
News  in  1937,  becoming  a  drama 
critic  and  librarian.  In  World  War  II, 
he  served  three  years  in  the  Army  in 
the  South  Pacific  and  returned  to  the 
newspaper,  becoming  assistant  city 
editor. 

He  later  wrote  the  Page  3  lead  col¬ 
umn  and  in  the  mid-’60s  cohosted  a 
television  program  before  returning 
to  the  Daily  News  in  1967.  When  the 
paper  ceased  publication  in  1978,  he 
was  made  travel  editor  of  the  Sun- 
Times,  holding  that  position  until  he 
retired  in  1983. 

*  ♦  * 

Walter  N.  Thayer,  78,  president 
of  the  New  York  Herald  Tribune  when 
it  ceased  publication  in  1966,  died 
March  4  of  pneumonia  at  New  York 
Hospital.  Thayer,  who  suffered  from 
emphysema,  had  entered  the  hospital 
more  than  three  weeks  earlier. 

He  had  been  president  and  director 
of  the  International  Herald  Tribune 
since  1973.  The  paper,  printed  in 
Paris,  is  owned  and  operated  by  the 
New  York  Times,  the  Washington 
Post,  and  Whitney  Communications. 

At  the  time  of  his  death,  Thayer 
also  was  a  senior  partner  of  Whitcom 
Investment  Co.,  and  chairman  of  its 
principal  operating  entity,  Whitney 
Communications  Co. 

For  more  than  30  years,  Thayer 
was  associated  with  the  late  John  Hay 
Whitney  and  on  Whitney’s  behalf 
arranged  the  acquisition  of  the  Herald 
Tribune  in  1958.  Later  after  the  New 
York  paper  closed,  Thayer  helped 
arrange  continued  publication  of  the 
Paris  edition,  renamed  the  Interna¬ 
tional  Herald  Tribune. 

A  graduate  of  Colgate  University  in 
1931,  he  earned  a  law  degree  from 
Yale  University  in  1935  and  was  an 
assistant  United  States  attorney  for 
the  Southern  District  of  New  York. 
During  World  War  II,  he  was  on  the 
legal  staffs  of  Lend-Lease,  War  Ship¬ 
ping  and  Foreign  Economic  admin¬ 
istrations  in  Washington.  In  1955 
Thayer  became  a  partner  in  the 
investment  firm  of  J.H.  Whitney  & 
Company  and  Whitney’s  closest 
adviser. 
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HELL  GRAPHIC  SYSTEMS  INC.,  Port  Washington, 
N.Y.,  has  added  the  Chromacom  2000  to  its  Chromacom 
electronic  color  prepress  systems.  The  system,  util¬ 
izing  some  off-the-shelf  hardware  and  industry  standards, 
was  designed  for  color  correction,  retouching,  airbrush- 
ing,  image  modification  and  page  assembly. 

It  comprises  the  Combiskop  2000  workstation  with  1024 
X  1024  high-resolution  monitor,  menu-controlled  operat¬ 
ing  surface  using  Microsoft  Windows,  new  SVa"  Siemens 
Megafile  drives  and  the  new  Siemens  Sicomp  computer. 
Users  can  now  call  up  standard  specifications  with  screen 
prompts  for  geometric  positioning,  composition  and  lay¬ 
out,  as  well  as  full-color  art.  Function  keyboard  operation 
complements  menus. 

Hell  also  announced  development  of  an  interface  linking 
its  Color  Workstation  and  Chromacom  system,  allowing 
users  to  correct  color  digitally  retouch  and  assemble 
pages.  The  new  Chromacom  and  workstation  interface 
facilitate  what  Hell  views  as  a  trend  toward  parallel  work 
flow  in  which  different  aspects  of  a  job  are  handled  simul¬ 
taneously  at  several  stations. 

The  Hell  Color  Workstation  now  also  has  interfaces  to 
the  new  line  of  Hell  digital  color  scanners.  In  addition  to 
interfaces  to  Hell’s  digital  and  analog  scanners,  the  com¬ 
pany  said  the  workstation  can  be  connected  to  Crosfield’s 
Magnascan  645. 

Hell  also  introduced  the  ChromaLight  P  340  soft-proof¬ 
ing  workstation  for  color  correcting  under  monitored  con¬ 
trol.  Connected  to  the  new  ChromaGraph  3010  scanner,  it 
allows  operators  to  simulate  results  prior  to  fine  scanning. 
It  consists  of  a  menu-control  color  monitor,  keyboard  and 
digitizer,  color  image  display  unit  with  19"  monitor  and  a 
color  computer. 

After  coarse  scanning  on  the  3010  and  storage  on  disk, 
the  ChromaLight  operator  can  process  future  work  while 
the  scanner  performs  its  current  task.  After  split-screen 
comparison  of  the  original  to  a  corrected  version,  image 
data  is  transferred  for  fine  scanning. 

Hell  has  also  introduced  ScriptMaster,  a  PostScript- 
compatible  interpreter  for  transferring  encapsulated  Post¬ 
Script  files  from  desktop  programs  to  Chromacom  elec¬ 
tronic  color  prepress  systems.  The  interface  is  through  an 
Apollo  supermicrocomputer  workstation  with  the  Unix 
System  V  operating  system. 

PostScript-compatible  files  can  be  downloaded  from  an 
IBM  PC-AT  (RS232  interface)  or  Apple  Macintosh 
(AppleTalk  interface).  Hell  LS210  recorder  and  Xenotron 
Network  (including  UX  70  and  90  imagesetters)  interfaces 
are  also  available.  According  to  Hell,  desktop  data  trans¬ 
fer  can  be  accomplished  by  modem  or  disk  to  all  Hell 
systems  equipped  with  ScriptMaster,  including  the  new 
Chromacom  1000  and  2000  systems. 

^  ^  ^ 

W.H.  BAGSHAW  CO.  INC.,  Nashua,  N.H.,  offers  a 
line  of  one-  and  two-piece  impaling  pins  fitting  all  types  of 
domestic  and  foreign  web  presses.  Folder  pins  have  hard¬ 
ened,  tempered  alloy  steel  points.  Two-piece  designs  have 
nickel-plated  steel  threaded  bases  in  8-32,  5-40  and  10-32 
sizes. 

One-piece  folder  pins  are  held  to  +/-  .005"  on  length; 
two-piece  designs  have  +1-  .010"  tolerances.  Prices  vary 
with  style  and  quantity.  Pins  are  available  in  lots  of  100  to 
10,000  units. 

*  *  * 


MICROSOFT  CORP.,  Redmond,  Wash.,  has  released 
Microsoft  Word  version  5.0  for  IBM  PCs,  PS/2s  and 
compatibles.  The  upgraded  word  processor,  said  to  be  as 
fast  or  faster  than  4.0,  offers  support  for  OS/2  and 
expanded  memory,  built-in  network  support,  graphics 
integration.  Print  Preview,  annotations,  enhanced  docu¬ 
ment  management  and  retrieval,  multiple  on-screen  col¬ 
umns  and  simplification  of  common  tasks. 

Graphics  selection,  viewing  and  modification  functions 
are  designed  for  simplicity.  Graphics  can  be  easily  man¬ 
aged  with  respect  to  adjacent  text  or  page  position.  Vari¬ 
ous  borders  and  shading  can  be  added  to  any  text  or 
graphic.  There  is  also  a  capability  to  modify  charts  and 
graphs  automatically  to  reflect  changes  made  to  the  sup¬ 
porting  data. 

Annotation  allows  entry  of  comments  with  automatic 
date-time  and  editor/reviewer  identification.  Colors  dis¬ 
tinguish  comment  sources.  A  compiled  comments  file  can 
be  created. 

Font  sizes  are  accounted  for  in  on-screen  alignments. 
Font  sizes  and  all  other  aspects  of  the  screen  display  are 
color-customizable.  The  new  version’s  Help  index  has 
been  expanded  to  90  features.  Two-way  file  exchange  is 
provided  for  Macintosh  and  DOS-based  machines. 
File-conversion  utility  for  other  PC-  and  minicomputer- 
based  word  processors  is  available. 

Pricing  is  $450  (stand-alone,  single  medium),  $195  (node 
pack)  and  $75  (upgrade).  It  includes  an  interactive  tutorial, 
manual,  user’s  book  and  pocket  guide.  Also  three  key¬ 
board  templates,  examples  and  tips  and  order  form  for 
bitstream  fonts. 

4c  :|c  :|c 

KURTA  CORP.,  Phoenix,  Ariz.,  has  introduced  a  two- 
switch  pen  for  its  IS/ONE  intelligent  graphics  tablets  that 
enables  users  to  draw  with  and  select  computer  commands 
directly  from  the  tablets,  giving  faster  accurate  input  than 
a  single-switch  pen  or  mouse.  Users  choose  commands 
from  tablet  menu  templates  and  programmable  function 
keys. 

Electrical  signaling  eliminates  the  need  for  the  pen  to 
touch  the  tablet,  allowing  tracing  of  half-inch-thick  materi¬ 
als  on  the  tablet.  Suggested  retail  price  is  $150. 

PORTER  COMMUNICATIONS  AND  PUBLISHING 
SYSTEMS  (formerly  E-Z  Electronics),  Merrimack,  N.H., 
announced  an  enhanced  version  of  its  PADCOM  soft¬ 
ware.  It  now  allows  IBM  PCs  and  compatibles  to  receive 
ANPA-style  high-  or  low-speed  newswire  files  and  to 
manage  text  files  and  tabular  data.  Files  are  routed  to 
special  directories  for  review,  editing  and  Output. 

PADCOM  runs  in  stand-alone  and  network  systems  and 
in  a  multitasking  operating  system.  Operator  intervention 
is  unnecessary  in  stand-alone  mode,  and  the  program 
automatically  recovers  from  power  failure. 

On  a  network,  PADCOM  allows  all  news  staffers  to 
access  files  stored  in  its  directories.  Networking  allows 
utilization  of  PADCOM  by  those  employing  Apple  Com¬ 
puter  Inc.  Macintoshes,  according  to  Porter,  which  pro¬ 
motes  PADCOM  as  both  a  primary  newswire  management 
tool  and  as  a  backup  to  existing  systems. 

PADCOM  requires  an  IBM  XT,  AT  or  compatible  run¬ 
ning  IX)S  3.2  or  higher,  640K  memory,  at  least  one  commu¬ 
nication  port  and  floppy  or  hard  disk  drive.  Multitasking 
requires  1MB  of  enhanced  extended  memory,  a  20MB 
hard  disk  and  Quarterdeck’s  DesqView. 
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Accu-Weather 
switches  to 
MacDraw  II 

Accu-Weather  Inc.  has  completely 
switched  all  its  maps,  graphs  and 
charts  to  MacDraw  II. 

It  said  the  conversion  includes  its 
SuperMap,  the  national  and  regional 
maps  used  by  the  Associated  Press 
and  the  more  than  100  maps  and 
charts  prepared  for  U.S.  newspapers. 

Accu-Weather  said  MacDraw  II 
allows  the  enhancement  of  the  look, 
clarity  and  resolution  of  its  graphics. 
The  same  program  is  in  use  for  color 
separations  on  regional  and  national 
maps. 

Goss  to  acquire 
Baker  Perkins 

The  Graphics  System  Division  of 
Rockwell  International  Corp. 
announced  conclusion  of  an  agree¬ 
ment  with  APV  pic  for  acquisition  of 
Baker  Perkins’  printing  machinery 
business  for  £85.3,  or  almost  $150 
million. 

Closing  awaits  APV  shareholder 
approval  and  governmental  review. 

Baker  Perkins  makes  high-speed 
publication  web  offset  presses  for 
long  press  runs.  Headquartered  in 
Peterborough,  England,  the  company 
also  has  offices  in  Schaumburg,  Ill., 
Canada  and  West  Germany.  It 
employs  about  1,100  and  posted  1988 
sales  of  about  $120  million. 

MAN  Roland  granted 
patent  for 
flexo  inker 

MAN  Roland  was  granted  a  patent 
for  its  water-separated  split-fountain 
flexo  inker. 

According  to  MAN,  the  design  pro¬ 
vides  “a  film  of  water  in  the  area 
between  a  Teflon  separator  seal  and 
the  anilox  roller,”  which  “not  only 
prevents  migration  of  color  inks 
between  the  various  page  positions, 
but  also  eliminates  the  abrasive  effect 
that  water-based  inks  would  have  on 
the  anilox  roll  if  the  system  were  not 
used.” 

Since  a  prototype  split  fountain  was 
delivered  to  the  San  Francisco  News¬ 
paper  Agency  in  July  1987,  the  press- 
maker  has  received  orders  for  104 
such  inkers,  which  are  available  in 
designs  allowing  as  many  as  four  col¬ 


ors  across  a  single  web. 

Andrew  J.  Schipke,  director  of 
flexo  operations  at  MAN,  said  his 
company  is  considering  how  to  pro¬ 
tect  design  rights  in  view  of  what  may 
be  patent  violations  by  others  using 
the  same  or  similarly  designed  split- 
fountain  inkers. 

MAN  also  announced  the  return  of 
John  Federico,  who  will  work  in  the 
installation  program  for  Flexoman 
presses.  Federico  joined  Rockwell 
International’s  Graphic  Systems 
Division  last  July,  where,  according 
to  MAN,  he  was  responsible  for 
installation  and  start-up  of  a  Goss 
Flexoliner  press  at  the  Modesto 
(Calif.)  Bee. 

Xyquest  opens 
sales  offices  in 
Calif.,  N.J. 

Xyquest  Inc.  has  opened  regional 
sales  offices  in  Campbell  and  Tor¬ 
rance,  Calif.,  and  Rutherford,  N.J., 
for  servicing  corporate  accounts  and 
its  distributor  network. 

The  developer  of  PC-based  word 
processing  software  also  enlarged  its 
development  staff  and  concluded  a 
national  distribution  agreement  with 
Softsel  Computer  Products  Inc. 

More  recently,  the  company  con¬ 
cluded  a  similar  agreement  with 
Micro  D  Inc.  Expanded  distribution 
has  been  a  result  of  investment  in 
Xyquest  by  Affiliated  Publications 
Inc. 


Newsprint  prices 
may  remain  at 
current  levels 

Newsprint  prices  are  likely  to 
remain  at  their  current  levels  for  the 
rest  of  1989,  according  to  Bernd 
Koken,  chairman  of  Abitibi-Price 
Inc. 

“The  period  of  uncertainty  has 
passed,”  Koken  commented  during 
the  annual  meeting  of  the  Canadian 
Pulp  and  Paper  Association.  He  was 
referring  to  price  increases  that  were 
to  have  come  into  effect  on  Feb.  1 ,  but 
have  been  reduced  and  in  some  cases 
delayed  to  April  1 . 

Koken  also  said  he  believes  the 
discounting  period  is  over. 

The  current  Canadian  prices  as  of 
Feb.  I  for  major  producers  is  $785  a 
ton. 

Consolidated-Bathurst  Inc.  had 
announced  last  September  its  price 
would  rise  to  $800  a  ton  from  $750 
on  Feb.  1,  but  the  company  had  to 
hold  the  increase  at  $785  in  the  face  of 
competition  and  resistance  by 
publishers,  said  a  spokesman. 

The  same  was  true  for  Canadian 
Forest  Products  Inc.,  which  went  to 
$785  from  $750  on  Feb.  1. 

In  Western  Canada,  Fletcher  Chal¬ 
lenge  Canada  Ltd.  and  MacMillan 
Bloedel  Ltd.  plan  to  delay  their  price 
increase  until  April  1. 


—  CP 
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On  tie  supply  sue . 
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RASTER  IMAGE  PROCESSING  SYSTEMS,  Boulder, 
Colo.,  offers  the  RIPS  Image  4000  Model  II  for  transform¬ 
ing  an  HP  LaserJet  Series  II  into  a  PostScript-compatible 
printer.  According  to  RIPS,  the  new  model  yields  Post¬ 
Script  output  as  much  as  30  times  faster  than  other  prod¬ 
ucts. 

Performance  was  achieved  with  an  add-in  board  in  one 
slot  of  an  IBM  PC,  XT,  AT  or  compatible  and  a  RIPS 
Personality  Module,  used  at  the  external  I/O  port  on  the 
LaserJet.  Software-controlled  mode  switching  also  gives 
Epson  LQ  emulation  and  HP  PCL  capability. 

The  output  controller  is  compatible  with  major  word 
processin^desktop  publishing  applications,  using  35  Post¬ 
Script-compatible  scalable  outline  fonts  or  downloadable 
Bitstream  fonts.  The  controller  permits  configuration  of 
the  LaserJet  on  a  network  with  full  PostScript  capability. 

To  retail  at  $2,795,  it  will  be  distributed  through  VARs. 

XEROX  CORP.,  Rochester,  N.Y.,  offers  XNS  PC  Plus, 
Ethernet-based  local  area  network  software.  In  addition  to 
the  file  exchange  and  hard  disk  storage  access  networking 
capabilities,  the  LAN  software  package  gives  IBM  PC  or 
compatible  users  access  to  Xerox  Network  Systems  filing 
and  printing,  as  well  as  local  and  remote  electronic  mail 
between  PCs  and  workstations 

MICROCRAFTS  INC.,  Colorado  Springs,  Colo.,  has 
introduced  the  Translator  II,  which  allows  front  ends 
driving  Compugraphic  Videosetters  and  Unisetters  to 
switch  to  plain-paper  PostScript  devices.  PostScript  font 
widths  must  be  typed  into  the  front  end.  According  to  the 
manufacturer.  Translator  II  replaces  Videosetters  or 
Unisetters  operating  in  manual  ending  mode,  and  supports 
all  their  functions  “except  those  associated  with  unjusti¬ 
fied  copy.” 

The  product  manages  resident  and  user-downloadable 
fonts.  The  user  defines  which  fonts  to  use  in  particular  font 
positions.  Videosetter  font  layouts  400  and  404  and 
Unisetter  layouts  1000  and  1011  are  standard.  Other  lay¬ 
outs  are  available.  Microcrafts  will  design  specific  charac¬ 
ters  missing  from  PostScript  fonts. 

Special  commands  to  use  PostScript  capabilities  include 
shaded  or  black-and-white  rules  and  boxes,  variously 
shaded  text,  black  or  white  text  within  shaded  boxes, 
curved  text,  multiple  copies  of  pages  and  the  ability  to 
scale  output. 

Microcrafts  says  the  device  also  will  soon  be  available 
for  Compugraphic  8400  and  8600  typesetters.  Availability 
of  Compugraphic  type  in  PostScript  form  will  mean 
retaining  the  look  of  a  publication  and  use  of  the  Translator 
II  for  proofing  when  phototypesetters  are  kept. 

AMERICAN  ROLLER  CO.*  Bannockburn,  Ill.,  offers 
disposable  Super  Saver  rollers  for  single-width  newspaper 
printers.  Roller  costs  are  said  to  be  cut  significantly  by 
eliminating  core  recovering  and  shipping  expenses. 

American  Roller  lists  excellent  ink  affinity  and  dimen¬ 
sional  and  hardness  stability  for  the  synthetic-covered 
roller,  which  resists  picking  and  facilitates  cleaning.  The 
Super  Saver  was  developed  for  Goss  and  Harris  single¬ 
width  presses  at  transfer/distributor,  water  form,  water 
pick-up  and  water  transfer  positions. 
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MICROSOFT  CORP.,  Redmond,  Wash.,  has  brought 
out  MS-DOS  version  4.0,  compatible  with  programs  writ¬ 
ten  for  version  3.3  and  featuring  an  optional  user-friendly 
file  manager  for  those  not  using  Microsoft  Windows  or 
other  file  management  shells. 

Version  4.0  supports  hard  disc  files  greater  than  32  MB, 
allowing  files  as  large  as  the  hard  disc  drive,  if  needed. 
There  is  also  support  for  expanded  memory'  specification 
for  accessing  memory  above  640K. 

The  new  DOS  shell  option  allows  users  to  visually 
organize  files,  starting  applications  and  managing  DOS 
functions  with  pull-down  menus.  The  company  said  it  will 
also  develop  a  similar  shell  for  a  future  version  of  Micro¬ 
soft  Windows. 

The  operating  system  includes  several  other  enhance¬ 
ments  and  utilities  that  support  new  monitors,  hardware 
improvements  and  foreign-language  translations.  Version 
4.0  will  be  sold  and  priced  by  Microsoft’s  hardware  cus¬ 
tomers. 

EASTMAN  KODAK  CO.  (Copy  Products  Div.),  Dayton, 
Ohio,  has  brought  out  two  new  Admark  ink-jet  imaging 
systems  for  binding  lines.  The  120-dpi  systems  print  com¬ 
puterized  variable  information  at  12,00i0  to  60,000  docu¬ 
ments  per  hour,  integrating  high-speed  direct  addressing 
and  personalization  into  the  gathering  and  binding  pro¬ 
cess. 

The  systems  are  designed  for  in-line  installation  after 
trimming  in  place  of  a  pocket  or  over  a  mailing  table. 
Inside  printing  during  signature  gathering  and  cover  print¬ 
ing  can  include  special  offers,  customer  numbers,  forms 
coding  and  route  or  resident  cover  addressing. 

CALCULATED  INDUSTRIES  INC.,  Yorba  Linda, 
Calif.,  has  developed  the  Graphic  Arts  Master  calculator 
tailored  for  printing  and  the  graphic  arts.  The  device 
allows  users  to  work  easily  with  and  convert  among  picas, 
points,  feet,  inches,  millimeters  and  centimeters.  Built-in 
proportional  scaling  gives  reduction/enlargement  percen¬ 
tages  and  dimensions.  The  $6.95  device  also  performs 
conventional  math  calculations  and  offers  special  utility 
programs. 

VISION  DATA  EQUIPME*NT  CORP.,  Rensselaer, 
N.Y.,  will  offer  its  circulation  and  ad  billing  software 
rewritten  in  a  fourth-generation  language.  It  chose  the 
Unify  database  management  product  using  the  Accell 
language.  It  is  being  offered  on  Sun  Microsystems  Models 
4/110  and  258,  Convergent  (Unisys)  S  series  and  Digital 
Equipment  Corp.’s  VAX  system  using  the  Ultrix  operat¬ 
ing  system. 

Independence  of  screen  and  report  changes  without  loss 
of  speed  and  the  option  of  multicolor  screens  were  cited 
among  reasons  for  the  change. 
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MONITERM  CORP.,  Minnetonka,  Minn.,  is  introduc¬ 
ing  ergonomically  designed  Viking  2  19"  monochrome  and 
grayscale  monitors  for  IBM,  Apple  Macintosh  and  other 
computers. 

Also  announced  were  two  new  paint  and  capture  image 
programs  for  IBM  and  compatible  PCs.  Developed  in 
Europe,  Windows  Paint  and  Picasso  are  grayscale  video¬ 
capture  and  editing  applications  for  PCs  said  to  be  similar 
to  the  Image  Studio  for  the  Macintosh. 


38 


EDITOR  &  PUBLISHER  for  March  18,  1989 


Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  oct,  i988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  isss) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ _ 

Address _ Ste./Apt. _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street ' 

New  York,  N.Y.  10011-4234 


Trade  pact 

(Continued  front  page  8) 


tion  and  Naturalization  Service  as 
required  by  U.S.  law. 

“There  are  very  few  journalists 
from  any  country  that  are  able  to  dem¬ 
onstrate  to  USINS  satisfaction  that 
they  are  journalists  of  ‘distinguished 
merit  or  ability,’  ”  Crosbie  wrote. 

Crosbie  argued  that  this  visa, 
nonetheless,  would  be  available  to 
journalists  who  have  no  degree,  but 
are  of  “distinguished  merit  or  abil¬ 
ity.” 

The  treaty’s  definition  of  a  journal¬ 
ist  has  drawn  fire  on  both  sides  of  the 
border. 

U.S.  organizations  such  as  the 
American  Society  of  Newspaper  Edi¬ 
tors  and  the  American  Newspaper 
Publishers  Association  have  vigor¬ 
ously  protested  the  clause  as  a  step 
toward  government  licensing  of  jour¬ 
nalists  (E&P,  Sept.  17,  1988). 

Similarly,  the  mandatory  definition 
is  opposed  by  the  Canadian  Daily 
Newspaper  Publishers  Association. 

The  Ontario  Press  Council  went  on 
record  against  the  clause,  in  Chapter 
15  of  the  treaty,  and  asked  that  “the 
two  governments  negotiate  rules  that 
would  provide  freer  access  in  both 


directions  for  journalists  on  a  non-dis- 
criminatory  basis.” 

The  council  is  a  voluntary  body  of 
representatives  from  newspapers  and 
the  general  public  that  rules  on  com¬ 
plaints  about  press  coverage. 

Crosbie  said  journalists  opposed  to 
the  definition  can  submit  proposals  to 
change  or  delete  the  definition  under 
the  treaty’s  consultative  mechanism. 

Maine  dailies 
to  be  merged 

The  128  year-old  afternoon  Lewis¬ 
ton  (Maine)  Journal  will  be  merged 
with  its  sister  paper,  the  Lewiston  Sun. 

Publisher  James  R.  Costello  said  no 
date  has  been  set  and  when  the 
merger  takes  place  will  depend  on  the 
papers’  first-quarter  finances. 

It’s  a  necessary  piece  of  business,” 
Costello  said.  “Why  split  your 
resources  in  half  when  you  can 
[merge]  and  do  a  better  job?” 

Circulation  at  the  Journal  is  about 
1 1 ,500  daily  and  has  been  stagnant  in 
recent  years,  Costello  said.  The  Sun’s 
daily  circulation  is  36, (KK). 

Costello,  whose  family  owns  the 
newspapers,  said  he  expects  the  Jour¬ 
nal’s  employees  to  be  absorbed  by  the 
Sun’s  operations.  —  AP 


Ombudsman 

(Continued  from  page  20) 


recently  sent  a  memo  instructing  his 
staff  to  be  even  more  careful  in  spot¬ 
ting  errors  because  of  an  “alarming 
run  of  reporting  and  editing  mis¬ 
takes,”  some  of  which  appeared  to  be 
caused  by  carelessness. 

“We  must  do  better,”  Flanagan 
wrote.  “Slow  down,  if  necessary. 
Double-check  anything  you  are  in 
doubt  about  and,  by  all  means,  read 
through  your  copy  before  you  send 
it.” 

Pasted  on  Flanagan’s  office  door, 
said  Nauman,  is  a  headline  cut  from 
another  paper:  “To  err  is  human  — 
and  widespread.” 


Grants 

(Continued  from  page  24) 


that  Duscha  often  kept  the  board  in 
the  dark  about  the  ETP’s  inner  work¬ 
ings. 

Clark,  however,  told  E&P  the  Tri¬ 
bune’s  grant  was  not  “easy  money.” 

“We  had  to  make  a  detailed  presen¬ 
tation  and  there  were  strict  guidelines 
to  follow,”  he  noted. 


Mykindoftown 


••• 
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Football 

(Continued  from  page  18) 


Jim  Greenridge,  Patriots’  publicity 
director,  said  the  time  schedule  works 
well  with  New  England  papers.  There 
are  about  15  reporters,  plus  colum¬ 
nists,  assigned  the  team,  representing 
papers  in  the  area  ranging  from  Port¬ 
land,  Maine,  to  Hartford. 

An  NFL  head  coach  can  often  run 
interference  with  the  players  for  writ¬ 
ers.  Writers  covering  the  Los  Angeles 
Rams  found  players  not  readily  avail¬ 
able  and  complained.  John  Czar- 
necki,  of  the  Los  Angeles  Herald- 
Examiner,  serving  as  a  representative 
of  the  pro  writers’  group,  went  to 
Rams’  coach  John  Robinson  for  help. 

“I  started  with  the  coach.  He  went 
to  the  players  and  explained  that  the 
league  wanted  the  players  more  avail¬ 
able  to  reporters.  The  policy  has 
changed.  I  think  that  is  more  positive 
for  us,”  Czamecki  remarked. 

Chris  Dufresne  of  the  Los  Angeles 
Times  has  been  on  the  pro  football 
beat  since  the  days  of  the  late  L.A. 
Express  of  the  U.S.  Football  League 
and  finds  most  players  easy  to  deal 
with.  “I  think  football  players  are  the 
best.  The  only  problem  is  that  they 
are  not  as  accessible  as  in  other 
sports.  Coach  Robinson  helped  —  he 
told  the  players  it’s  not  such  a  big 
deal.  Some  players  think  the  dressing 
room  is  a  sanctuary,”  he  noted. 

Mike  Terry  of  the  San  Bernardino 
(Calif.)  Sun  has  covered  both  pro 
football  and  baseball  and  can  see  the 
contrast. 

“Players  are  easier  to  deal  with  in 
pro  football,”  he  said.  “I  don’t  see 
the  sense  of  spontaneity  and  maver- 
ick-ness  I  see  in  baseball  players. 
After  what  they  go  through,  I  can  see 
why  they  are  not  spontaneous  or  full 
of  life.” 

The  shift  of  the  pro  football  Cardi¬ 
nals  from  St.  Louis  to  Phoenix  last 
season  created  an  enlarged  press  con¬ 
tingent  to  cover  the  team. 

When  the  Cardinals  were  in  St. 
Louis,  their  home  for  27  years,  they 
were  covered  regularly  by  two  report¬ 
ers  from  the  St.  Louis  Post-Dispatch, 
plus  the  Associated  Press  and  United 
Press  International.  They  were  joined 
by  Sporting  News  and  the  Belleville 
(Ill.)  News  Democrat. 

In  Phoenix,  the  club  is  covered  on  a 
daily  basis  by  the  Arizona  Republic, 
Phoenix  Gazette,  Mesa  Daily  Tri¬ 
bune,  Arizona  Daily  Star,  Tucson 
Citizen  plus  AP  and  UPI,  along  with  a 
large  group  of  radio  and  tv  reporters. 

Initially  apprehensive,  Phoenix 
reporters  and  columnists  said  they 


developed  good  relationships  with 
both  Cardinals  players  and  coaches. 
The  period  from  11:30  a.m.  to  12:30 
p.m.,  lunchtime  for  the  Cardinals,  is 
when  the  players  are  available  for 
interviews.  They  are  also  accessible 
for  10  minutes  after  practice.  Coach 
Gene  Stallings  meets  daily  with 
reporters  after  workouts. 

Chris  Cobbs,  beat  writer  for  the 
Gazette,  said,  “The  coaches  set  the 
policy.  They  talked  with  the  writers 
and  the  PR  people  to  see  what  would 
work  best  for  everybody.  From  the 
coach  on  down,  it  has  been  a  fine 
organization  to  deal  with.” 

As  many  as  nine  newspaper  writers 
and  columnists  cover  the  Cardinals 
on  road  games.  Home  games  attract 
newspaper  coverage  from  various 
parts  of  the  Southwest  and  sometimes 
San  Diego.  The  arrival  of  the  Cardi¬ 
nals,  reporters  said,  has  cut  down  the 
amount  of  news  coverage  generally 
given  athletic  teams  of  Arizona  State 
University  in  Tempe. 

Gordon  .Forbes,  pro  football  editor 
of  USA  Today,  has  been  on  the  pro 
football  beat  since  1967  and  can  see  a 
decided  improvement  in  player  acces¬ 
sibility  to  reporters  in  recent  seasons. 
“The  clubs  are  aggressive  in  trying  to 
improve  media  relations,”  noted 
Forbes,  who  formerly  covered  foot¬ 
ball  for  the  Philadelphia  Enquirer. 

Forbes  thinks  the  high  salaries  pro 
football  players  command  today  con¬ 
tribute  to  the  problem,  and  players 
have  become  more  independent.  He 
recalls  earlier  days  when  salaries 
were  $25,000  per  season  instead  of 
$850,000  to  $1  million-plus. 

Players,  Forbes  explained,  often 
sought  favorable  news  coverage 
because  they  elt  it  would  help  their 
bargaining  position  with  some  owners 
whose  wallets  had  chains. 

Jack  McCaffery  has  been  covering 
pro  gridders  since  1979  with  papers  in 
Philadelphia  and  Trenton,  and  with 
the  Delaware  County  (Pa.)  Times  for 
five  years. 

According  to  him,  “Players  are 
more  approachable  than  ever.  I  don’t 
find  it  a  problem  covering  the  Phila¬ 
delphia  Eagles.  The  team  opens  its 
dressing  rooms  at  1 1 : 15  a.m.  for  lunch 
and  we  can  also  talk  with  the  players 
after  practice.” 

Around  some  sports  desks,  the  Los 
Angeles  Raiders  were  rumored  to  be  a 
tough  beat  for  reporters.  Not  true. 
Lisa  Saxon  of  the  Long  Beach  (Calif.) 
Press-Telegram  said,  “Team  officials 
have  made  every  effort  to  improve 
conditions.  Things  are  better  than  last 
year.” 

One  of  the  Raiders’  problems  is  that 
their  training  base  is  a  former  junior 
high  school  and  the  dressing  room  is 
small.  Dave  Houghton  of  the  Raiders 


said  the  team  is  available  to  the  team 
several  times  a  week  around  lunch¬ 
time.  Players  are  also  available  from 
1:45  p.m.  to  2:30  p.m.  twice  a  week. 

Many  writers  on  road  games  stay 
overnight  because  they  often  do  not 
finish  writing  until  8  p.m.  Sunday. 
They  usually  catch  an  early  plane  the 
next  morning  so  they  can  be  on  hand 
for  the  home  coach’s  Monday  press 
conference.  If  it  is  a  ^cross-country 
trip,  they  often  use  red-eye  flights. 

While  teams  may  arrange  hotel 
reservations,  writers  generally  travel 
separately  and  their  newspapers  pay 
their  expenses.  Most  writers  take 
Tuesdays  off,  the  same  day  the  play¬ 
ers  are  free. 

Writers  say  they  find  that  covering 
pro  football  becomes  more  complex 
each  season,  but  if  the  home  team 
makes  the  playoffs  or  the  Super  Bowl, 
they  delight  in  their  new  responsibili¬ 
ties. 

Net  income  down 
for  A.H.  Belo 

A.H.  Belo  Corp.,  owner  of  the 
Dallas  Morning  News,  reported  its 
net  income  in  the  fourth  quarter  of 
1988  was  $2.5  million,  or  120  per 
share,  versus  $5.1  million,  or  250  per 
share,  in  1987’s  fourth  quarter. 

Net  earnings  for  the  1988  period 
included  a  $4-million,  or  210-per- 
share,  after-tax  charge  for  the  write¬ 
down  of  syndicated  programming 
costs. 

The  write-down  was  $6.1  million 
pretax. 

Earnings  in  the  1987  quarter 
included  a  $3. 8-million  extraordinary 
charge. 

Excluding  these  extraordinary 
items,  net  earnings  for  the  1988  quar¬ 
ter  would  have  been  $6.5  million,  or 
330  a  share.  Net  earnings  for  the  1987 
quarter  would  have  been  $8.9  million. 

Revenues  in  the  quarter  rose  to 
$105.6  million  from  $102.1  million. 

For  the  full  year,  net  earnings  were 
$10.1  million,  or  510  in  1988,  versus 
$22.3  million,  or  $1.04  a  share,  in 
1987. 

Excluding  various  non-recurring 
items,  net  earnings  in  1988  were  $14. 1 
million,  or  7 1 0  a  share ,  compared  with 
$22.8  million,  or  $1.06  a  share,  in 
1987. 

Revenues  in  1988  rose  to  $385.4 
million  from  $381.8  million  in  1987. 

Newspaper  publishing  revenues 
increased  to  $59  million  in  the  fourth 
quarter  of  1988  from  $57.1  million  in 
the  fourth  quarter  of  1987.  For  the 
year,  newspaper  revenues  rose  to 
$220.1  million  in  1988  from  $216.2 
million  in  1987. 
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Shop  talk 

(Continued  from  page  60) 


example,  how  many  newspapers  have 
used  other  media  in  the  way  that 
WPEC-TV  and  WEAT-FM,  West 
Palm  Beach,  have  used  a  direct  mail 
program  for  the  enhancement  of  both 
television  and  radio  spots  —  a  three- 
way  multimedia  schedule? 

A  review  of  the  “Print  Beat”  col¬ 
umn  in  every  1988  issue  of  Marketing 
and  Media  Decisions  does  not  yield 
one  new,  creative  value  added  idea 
from  newspapers,  not  counting  the 
announcement  of  the  island  position 
buy  made  by  National  Car  Rental. 

Now,  this  is  not  to  say  that  no  new 
ideas  found  their  way  into  newspaper 
advertising  from  the  past  year,  but  it 
is  to  suggest  that  there  is  room  for  the 
creation  of  much  more  excitement 
about  the  newspaper  medium  in  the 
marketing  and  advertising  commu¬ 
nity. 

4.  Is  value  added  lasting  or  just 
another  of  many  passing  fads? 


The  answer  to  this  question  is 
whether  value  added  works  for  the 
advertiser  and,  if  it  does,  how  the 
advertiser  will  respond. 

Though  both  of  these  questions  are 
difficult  to  answer  definitively,  given 
the  rather  short  life  of  value  added, 
there  are  available  hints. 

Magazine  revenues  in  1988 
increased  by  8%  over  1987,  while  spot 
radio  revenues  increased  by  7%,  spot 
tv  by  5%  and  newspaper  national  by 
3%.  (Network  tv  increased  by  10.5%, 
largely  as  a  result  of  Olympic  broad¬ 
casts  by  ABC  and  NBC.  Source: 
McCann-Erickson.) 

Local  newspaper  advertising 
revenue  growth  trailed  all  other  major 
local  media:  direct  mail,  up  11%;  tv 
and  radio,  up  8%;  other,  up  7%;  news¬ 
papers,  up  6%. 

Newspaper  advertising  includes 
both  retail  and  classified  which, 
according  to  the  Newspaper  Adver¬ 
tising  Bureau,  were  up  3.5%  and 
10.2%,  respectively. 

Assuming  that  local  tv  and  radio 
advertising  are  more  likely  to  be  com¬ 
petitive  with  display  than  classified,  it 


is  also  likely  that  broadcast  rate  of 
local  revenue  gain  was  about  twice  as 
fast  as  newspapers’  rate  of  gain  in 
1988. 

Again,  this  is  not  to  say  it  is  broad¬ 
casters'  value  added  selling  that  is  the 
only  reason,  or  maybe  even  the  major 
reason,  for  their  gains  against  news¬ 
papers. 

It  is  to  say,  however,  that  such  a 
trend  cannot  Ije  tolerated  by  newspa¬ 
pers  when  each  share  point  of  local 
advertising  is  worth  over  $5(X)  mil¬ 
lion. 

How  can  newspapers  take  the 
chance  that  value  added  will  just  go 
away  when  the  competition  will  not 
let  it  go  away? 

Be  assured  that  the  broadcast 
industry  will  not  let  go  of  value  added 
marketing  and  selling  so  long  as  it 
works  for  them  and  their  advertisers. 

Even  if  all  the  evidence  is  not  in, 
newspapers  not  only  should  but  must 
respond  to  the  marketplace  and  their 
competitors  —  beginning  today  and 
continuing  so  long  as  it  is  necessary 
for  our  continued  success  as  the  num¬ 
ber  one  advertising  medium  in 
America. 


Ownership  changes 

(Continued  from  page  35) 


disclosed. 

Fraser  and  Appel  sold  their  Bastrop 
Advertiser  &  County  News  and  the 
Bastrop  County  Times  in  January. 
Fraser  became  editor  and  publisher  of 
the  California  papers  and  Appel,  busi¬ 
ness  manager. 

John  P.  Scripps  newspapers  in  San 
Diego,  a  subsidiary  of  Scripps  How¬ 
ard,  owns  dailies  and  weeklies  in 
California  and  Washington. 

:|i  l|l  « 

The  Los  Angeles  Reader,  a  free 
alternative  weekly  newspaper,  is 
publishing  under  new  ownership.  The 
Burnside  Group,  a  Los  Angeles- 
based  corporation,  purchased  the 
paper  from  the  Chicago  Reader. 

The  group  includes  Los  Angeles 
Reader  editor  and  publisher,  James 
E.  Vowell,  advertising  director  Ron 
Slack,  as  well  as  Los  Angeles  attor¬ 
ney  Codette  Wallace. 

Vowell  and  Slack  said  the  format 
will  change  and  have  a  new  version  of 
the  familiar  backward  “R”  logo.  The 
size  is  H"xl4",  down  from  17". 

Slack,  who  became  associate 
publisher  with  the  shift  in  owner¬ 
ship,  said  one  of  the  reasons  for  the 
size  change  was  a  desire  by  advertis¬ 
ers  for  a  format  more  compatible 
with  other  L.A.  publications. 


Vowell  said  the  paper’s  tradition  as 
a  “writer’s  newspaper”  will  be  main¬ 
tained. 


J-school 

(Continued  from  page  21) 


differ  in  attitudes  and  appetites  about 
sports.  Bowling,  harness  racing  and 
women’s  sports,  for  example, 
demand  coverage  from  knowledge¬ 
able  writers.  Too  frequently,  the 
beginning  sportswriter  simply  isn’t 
equipped.  He/she  hasn’t  learned  what 
the  great  Red  Smith  found  out 
quickly,  you’d  better  be  as  curious  as 
a  general  assignment  reporter  when 
you’re  dealing  with  sports,”  he  said. 

“For  someone  who  wants  to  break 
into  the  field  as  a  sports  person,  like 
me,  I  think  this  class  was  a  must,” 
noted  Kevin  Conway,  a  senior  jour¬ 
nalism  major  from  Billerica,  Mass. 
“There  are  so  many  different  points 
of  importance  —  individually  and  as 
a  whole  —  that  a  course  like  this 
makes  you  aware  of.” 

Bridget  Amico,  a  junior  journalism 
major  of  New  Hartford,  N.Y.,  and  the 
only  woman  sportwriter  in  the  class, 
asserted,  “I  learned  about  what  dif¬ 
ferent  papers  expect  from  their  staffs 
and  how  their  styles  really  differ.  I 
learned  so  much  more  about  different 
sports.  ...  I  never  realized  how 
football  plays  could  be  diagnosed 
until  I  was  on  the  sidelines  during  the 


game.  This  class  has  shown  me  I  can 
do  anything  I  want  to.” 
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Her  feature  is  a  matter  of  life  and  death 

Sara  Engram  of  the  Baltimore  Evening  Sun  writes  a  twice-weekiy 
Universal  Press  Syndicate  column  on  mortality-related  issues 


By  David  Astor 

After  the  Lonesome  Dove  minise¬ 
ries  aired  several  weeks  ago,  syndi¬ 
cated  columnist  Sara  Engram  was 
asked  how  the  body  of  deceased  char¬ 
acter  Gus  McCrae  could  remain  pre¬ 
served  while  being  transported  “from 
Montana  through  the  heat  of  Texas” 
for  burial. 

Engram  replied:  “Embalming 
came  into  wide  use  in  this  country 
during  the  Civil  War,  when  families  in 
the  North  wanted  to  bring  home  the 
bodies  of  soldiers  killed  in  battle. 
After  the  war,  a  number  of  trained 
embalmers  went  west,  and  it  is  possi¬ 
ble  that  some  could  have  ended  up  in 
Montana  Territory,  where  Gus 
McCrae  died.” 

Receiving  a  reader  question  about 
transporting  a  19th-century  corpse 
would  be  an  unusual  occurrence  for 
most  columnists,  but  it  was  perfectly 
normal  for  Engram.  That’s  because 
death  is  the  focus  of  her  twice-weekly 
“Mortal  Matters”  feature,  which 
offers  historical  information,  practi¬ 
cal  advice,  and  philosophical  mate¬ 
rial. 

Actually,  Engram  doesn’t  focus  on 
death  per  se  as  much  as  she  discusses 
the  way  people  think  about  death, 
deal  with  death,  and  more.  Aiming 
“Mortal  Matters”  at  the  living  makes 
sense,  Engram  observed  wryly, 
because  she  assumes  her  readers 
“aren’t  dead  yet.” 


Sara  Engram 

One  reader,  for  instance,  recently 
asked  how  he  could  cope  with  the 
death  of  his  wife  of  45  years.  “I  have 
thought  of  support  groups,”  he  said, 
“but  all  I  hear,  in  a  dispassionate 
way,  is  ‘Now  it  is  time  for  me  to  get  on 
with  my  life,’  or  ‘I  must  accept  death 
as  the  extension  of  life.’  However,  no 
one  tells  you  how  to  accept,  how  to 
get  on  with  life  .  .  .  .” 

Engram  answered:  “There  is  no 
simple,  painless  answer  to  such 
wrenching  grief.  When  a  partnership 
has  lasted  almost  half  a  century,  well- 
meaning  advice  to  ‘get  on  with  life’ 


can  sound  hollow,  trivial,  and  even 
cruel.”  She  finally  concluded  by  not¬ 
ing,  “There  is  no  ‘correct’  way  to 
grieve.  The  important  thing  is  to  rec¬ 
ognize  your  need  to  grieve  —  and  to 
trust  that  time  will  ease  the  pain.” 

Other  “Mortal  Matters”  columns 
have  discussed  topics  such  as  wills, 
burial  vs.  cremation,  funeral  costs, 
what  to  wear  at  a  funeral,  how  to  write 
effective  sympathy  letters,  various 
theories  of  the  afterlife,  the  way  reli¬ 
gion  shapes  people’s  views  of  death, 
the  way  other  cultures  handle  death, 
what  happens  when  an  American  dies 
abroad,  AIDS,  euthanasia,  mourning 
the  death  of  a  pet,  and  the  way  death 
doesn’t  always  “play  by  the  rules”  — 
such  as  when  a  nonsmoker  dies  of 
lung  cancer. 

It’s  a  situation,  wrote  Engram, 
“that,  as  usual,  some  enterprising 
soul  has  already  summed  up  on  a 
bumper  sticker:  ‘Eat  right.  Exercise. 
And  die  anyway.’” 

Of  course,  being  health-conscious 
usually  prolongs  one’s  life  but,  as 
Engram  stated  in  her  first  column, 
“death  is  something  we  all  share” 
eventually. 

This  truism  was  a  prime  reason  why 
Engram  was  so  excited  when  she 
created  “Mortal  Matters”  following  a 
1987  phone  conversation  with  St. 
Petersburg  Times  chairman/chief 
executive  officer  Eugene  Patterson. 
After  all,  figured  Engram,  every 


APN  will  be  launching  its  first  strip  since  the  1950s 


Associated  Press  News- 
features  will  launch  its  first 
comic  strip  in  over  30  years 
on  March  20. 

The  six-day-a-week 
“Word  for  Word”  is  an 
educational/humorous  fea¬ 
ture  that  traces  the  deriva¬ 
tion  of  certain  words  and 
expressions. 

“(W)ith  many  newspa¬ 
pers  involved  in  their  own 
anti-illiteracy  campaigns, 
we  think  ‘Word  for  Word’ 
will  help  the  cause,”  said 


AP  assistant  general  man¬ 
ager  in  charge  of  Newsfea- 
tures  Dan  Perkes. 

Charter  clients  include 
the  Chicago  Tribune,  Cin- 
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cinnati  Enquirer,  Houston 
Post,  Miami  Herald,  San 
Antonio  Express-News, 
San  Francisco  Examiner, 
Staten  Island  (N.Y.) 
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The  story  behind  a  storied  expression. 


Advance,  and  over  30  other 
papers. 

The  creator  of  “Word 
for  Word”  is  Australian 
artist  Michael  Atchison, 
whose  strip  runs  in  the 
Adelaide  Advertiser. 
Atchison  started  his  career 
as  a  teacher  of  art  and 
English  in  South  Australia 
schools  before  moving  to 
London,  where  he  was  a 
regular  contributor  to 
Punch  and  other  maga¬ 
zines  and  newspapers. 
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United  now  has  10  features  formerly  with  NYTSSC 


United  Feature  Syndicate  has  acquired  the  rights  to 
distribute  nine  writers  and  an  editorial  cartoonist  previ¬ 
ously  with  the  New  York  Times  Syndication  Sales  Corpora¬ 
tion. 

NYTSSC  recently  dropped  a  number  of  features  and 
laid  off  part  of  its  staff  (see  E&P,  January  21). 

United  is  now  distributing  four  political  cartoons  a  week 
by  Tom  Meyer  of  the  San  Francisco  Chronicle,  the  col¬ 
umn  by  civil  rights  activist  Coretta  Scott  King,  “Matters 
of  State”  by  former  Nixon  speechwriter  Raymond  Price, 
and  “Living  With  a  Disability”  by  Dianne  Piastro. 


The  syndicate  is  also  handling  “Family  Decorator”  by 
Carleton  Varney,  “Home  Video”  by  Richard  Zacks,  “Hi¬ 
Tech  Home”  by  Howard  Blumenthal,  “Fitness  Clinic”  by 
Dr.  Gabe  Mirkin,  and  “On  Your  Own”  by  Dr.  Howard 
Halpern. 

And  United  is  offering  Lisa  Robinson’s  interviews  with 
rock  music  stars. 

The  nine  text  features  (all  weekly,  except  for  Varney’s 
twice-weekly  column)  are  being  distributed  in  the  same 
format  and  length  as  previously. 


newspaper  reader  would  have  some 
potential  personal  interest  in  the  col¬ 
umn,  and  she  thought  “Mortal  Mat¬ 
ters”  could  be  helpful  to  people. 

“Our  society  shies  away  from  talk¬ 
ing  about  death  in  any  meaningful 
way,”  commented  Engram.  “I 
[wanted]  to  make  people  more  com¬ 


fortable  talking  about  what  is,  after 
ail,  a  fact  of  life.” 

Engram  had  a  diverse  enough 
background  to  puli  it  off.  She  had 
been  deputy  editor  of  the  Baltimore 
Evening  Sun's  editorial  pages  since 
1981,  editorial  page  editor  and  reli¬ 
gion  reporter  for  the  old  Baltimore 


News  American,  a  staffer  at  the  Phila¬ 
delphia  Inquirer,  director  of  financial 
aid  and  placement  for  Salem  College 
in  North  Carolina,  a  counselor  in  the 
Enterprise,  Ala.,  public  school  sys¬ 
tem,  and  more. 

Educationally,  Engram  had  earned 
(Continued  on  page  44) 
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Copley  News  Service/Ken  Marshall 


ONE  PICTURE  IS  WORTH  A  THOUSAND  READERS. 


Our  Smart  Money  graphics  don't  just  tell  people  how  to  save  with 
savvy  and  spend  with  smarts.  They  show  them.  In  twcxolumn 
detail.  With  lively  illustrations.  And  sometimes,  humorous  style. 

Smart  Money  graphics  can  help  ypu  beef  up  a  food  cost  article. 
Drive  home  a  feature  about  car  buying.  Raise  the  roof  on  mortgage 


costs.  Even  give  your  readers  a  bird's  eye  view  of  how  much  they 
spend  on  their  pets. 

Call  toll-free  800-445-4555*  for  a  free  sample  of  Smart  Money,  or 
our  other  infographics.  Then  you'll  be  able  to  picture  how  easy  it 
will  be  to  draw  in  .more  readers. 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293*1818. 
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(Continued  from  page  43) 
a  master’s  from  the  Yale  Divinity 
School,  another  master’s  in  counsel¬ 
ing  from  Wake  Forest  University,  and 
a  B.A.  in  religion  from  Salem.  She 
was  also  the  recipient  of  a  1987  Jeffer¬ 
son  Fellowship  for  two  months  of 
study  and  travel  in  Asia. 

Universal  Press  Syndicate  was  very 
impressed  with  Engram’s  credentials 
and  column  samples,  and  introduced 
“Mortal  Matters’’  last  July.  It  now 
appears  in  about  40  papers,  including 
the  Evening  Sun,  St.  Petersburg 
Times,  Detroit  Free  Press,  Fort 
Myers  (Fla.)  News-Press,  Orange 
County  Register,  Salt  Lake  Tribune, 
and  Torrance  (Calif.)  Daily  Breeze. 

Universal  vice  president/sales  Rob¬ 
ert  Duffy  reported  that  many  newspa¬ 
per  editors  have  told  the  syndicate 
that  “something  like  [Engram’s 
column]  needs  to  be  done.’’ 

“The  response  to  ‘Mortal  Matters’ 
has  been  very  positive,’’  added 
Duffy,  who  described  Engram  as 
“very  bright’’  and  “a  terrific  writer.’’ 
But  he  did  note  that  the  column  can  be 
a  tough  sell  because  it  doesn’t  fit  an 
obvious  “slot”  in  a  newspaper. 

Staten  Island  (N.Y.)  Advance  edi¬ 
tor  Les  Trautmann  told  E&P  that  he 
uses  the  column  on  his  paper’s  exten¬ 
sive  obituary  page,  and  has  been  very 
pleased  with  it.  He  called  the  feature 
“unusual,”  “helpful,”  “informa¬ 
tive,”  and  “in  good  taste.” 

The  San  Diego  Tribune  carries 
“Mortal  Matters”  in  its  “Scene”  fea¬ 
ture  section.  “Scene”  editor  Leonard 
Novarro  said  Engram’s  column  is 
“exceptionally  well-written,”  but 
added  that  the  Tribune  feels  there 
may  not  be  enough  reader  interest  in 
the  feature  to  continue  running  it. 

“I  don’t  know  if  death  is  a  topic 
people  want  to  settle  down  with  in 
their  afternoon  newspaper,”  Novarro 
stated. 

But  Duffy  said  he  has  not  really 
received  many  complaints  about  the 
column  being  too  “morbid”  for  read¬ 
ers.  Besides,  noted  Duffy,  “it  can’t  be 
more  depressing  than  the  front  pages 
of  newspapers.” 

“If  you  have  six  stories  on  the  front 
page,  three  mention  death  and  the 
other  three  mention  the  economy  — 
which  is  close  to  death,”  Duffy  con¬ 
tinued  with  a  laugh.  He  observed,  by 
way  of  example,  that  newspapers 
heavily  covered  the  recent  death  and 
funeral  of  Emperor  Hirohito  of  Japan. 

Engram  said  papers  publish  numer¬ 
ous  murder  stories,  obituaries,  and  so 
on,  but  do  not  always  put  death  “in 
context.”  She  added  that  papers  also 
write  extensively  about  child  abuse. 


A  sports  cartoonist  is 
entering  syndication 

The  sports  cartoons  of  Jeff 
Koterba,  whose  work  appears  regu¬ 
larly  in  the  Kansas  City  Star,  are 
being  syndicated  by  Time-Out  Fea¬ 
tures. 

Koterba  comments  on  matters  such 
as  steroid  abuse,  spoiled  athletes,  and 
recruiting  scandals. 

In  1983,  Koterba  received  the  Mark 
of  Excellence  award  for  college  car¬ 
tooning  from  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi. 
In  1986,  he  was  honored  by  Suburban 
Newspapers  of  America  for  “Best 
Editorial  Page  Cartoon.”  And  his 
work  has  appeared  in  every  edition  of 
Best  Editorial  Cartoons  of  the  Year 
since  1984. 

Time-Out  is  based  at  P.O.  Box 
27112,  Ralston,  Neb.  68127. 

Ernie  Banks,  Norm  Cash,  and  Don 
Money  would  understand. 

AIDS,  sex,  and  other  topics  once  con¬ 
sidered  too  depressing  or  taboo. 

Basically,  said  Engram,  some  edi¬ 
tors  “underestimate”  the  capacity  of 
readers  to  deal  with  certain  things. 
The  columnist  noted  that  she  receives 
a  lot  of  mail  from  people  who  like 
“Mortal  Matters,”  and  that  many  of 
the  letters  are  lengthy,  “thoughtful,” 
and  “really  touching.” 

Not  all  of  Engram’s  mail  has  been 
positive,  however.  Engram  remem¬ 
bered  one  letter  from  a  dying  AIDS 
patient  who  asked  bitterly:  “What  do 
you  know  about  death?” 

The  writer  had  a  point,  admitted 

UM  has  named  a  new 
senior  vice  president 

Charles  P.  Stackhouse  has  been 
named  senior  vice  president,  planning 
and  development  for  United  Media — 
the  parent  of  United  Feature  Syndicate 
and  Newspaper  Enterprise  Associa¬ 
tion. 

The  45-year-old  Stackhouse  was 
previously  senior  vice  president,  mar¬ 
keting  for  Dun  &  Bradstreet  and  vice 
president  and  management  supervi¬ 
sor  for  J.  Walter  Thompson.  He  has 
also  held  marketing  positions  at  Booz 
Allen  &  Hamilton  and  General 
Foods. 

Stackhouse  earned  an  MBA  in  mar¬ 
keting  and  finance  from  Columbia 
University  and  a  BA  from  Syracuse 
University. 


Jeff  Koterba 
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Engram,  who  said  she  has  known 
people  with  the  disease  but  could  not 
possibly  understand  death  from  an 
AIDS  patient’s  perspective. 

When  asked  about  her  personal 
experiences  with  death,  the  39-year- 
old  Engram  said  she  has  luckily  had 
no  more  than  the  average  amount  of 
deceased  family  members  (grandpar¬ 
ents  and  so  on)  for  someone  her  age. 
The  columnist  did  mention  that  the 
suicide  of  a  friend  a  number  of  years 
ago  affected  her  deeply. 

But  Engram  said  she  still  thinks  her 
column  —  which  is  in  both  essay  and 
question-and-answer  form  —  has 
“something  to  say.”  To  say  it, 
Engram  draws  on  her  varied  educa¬ 
tional  and  career  background;  reader 
questions  and  comments;  interviews 
with  funeral  directors,  mental  health 
professionals,  doctors  and  nurses, 
religious  leaders,  and  others;  and 
written  sources. 

Engram  said  she  wonders  what  fel¬ 
low  passengers  make  of  her  when  she 
brings  a  book  about  death  to  read  on 
an  airplane.  “Maybe  they  think  I 
know  something  about  the  plane  that 
they  don’t  know,”  she  chuckled. 

As  for  what  friends  think  of  her 
writing  “Mortal  Matters,”  Engram 
reported  that  some  call  her  “Morti- 
cia.”  Maybe,  joked  the  columnist,  “1 
should  wear  all  black  to  keep  up  my 
image.” 

But  Engram  said  writing  about 
death  doesn’t  really  depress  her.  The 
columnist  noted  that  some  people  — 
such  as  medical  professionals  who 
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care  for  dying  patients  —  deal  much 
more  directly  with  death  than  she 
does  and  yet  still  remain  well- 
adjusted.  In  her  case,  Engram  said, 
she  has  grown  accustomed  to  grap¬ 
pling  with  questions  of  mortality 
through  her  experiences  as  a  divinity 
student,  religion  journalist,  coun¬ 
selor,  and  editorial  writer. 

Engram  pens  editorials  about  poli¬ 
tics  and  various  other  subjects  for  the 
Evening  Sun,  with  her  specialty  being 
issues  such  as  day  care,  foster  care, 
and  child  abuse.  Her  job — which  also 
involves  editing  —  will  be  especially 
demanding  this  spring  when  she  takes 
over  for  editorial  page  editor  Ray 
Jenkins  during  his  stint  as  a  visiting 
professor  in  Shanghai. 

The  Alabama-born  Engram  has 
won  several  awards  for  her  editorials, 
including  a  1988  first  prize  from  the 
Maryland-Delaware-D.C.  Press 
Association  and  a  1988  honorable 
mention  from  the  Children’s  Express 
news  service. 

Engram  —  who  gives  speeches 
occasionally  —  enjoys  reading 
novels,  playing  the  piano,  race-walk¬ 
ing,  and  gardening  in  her  spare  time. 

Special  color  ‘Pogo’ 

“Pogo”  will  be  printed  in  full  gra¬ 
dational  color  —  the  same  process 
used  to  reproduce  color  photographs 
and  paintings  in  newspapers  —  on 
Easter  Sunday. 

The  March  26  comic  was  hand- 
painted  by  artist  Neal  Stemecky,  who 
does  “Pogo”  with  writer  Larry 
Doyle. 

The  Los  Angeles  Times  Syndicate 
introduced  the  new  version  of  Walt 
Kelly’s  “Pogo”  in  January. 

Ex-King  editor  dead 

Former  King  Features  Syndicate 
editor  Elwin  (Tommy)  B.  Thompson 
has  died  in  Florida  at  the  age  of  88. 

Thompson  worked  for  the  Denison 
(Texas)  Herald  (which  his  father 
owned),  Dallas  Morning  News,  Fort 
Worth  Record,  and  New  York  Ameri¬ 
can  before  joining  King  in  1927.  He 
retired  in  1968. 

Report  about  books 

A  two-part,  2,500-word  excerpt 
from  Richard  Schenckman’s 
Legends,  Lies  and  Cherished  Myths 
of  American  History  is  being  offered 
by  King  Features  Select. 

The  serialization  “shatters  notions 
that  our  Founding  Fathers  were  pure 
as  the  driven  snow,”  according  to 
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Select,  which  is  a  division  of  King 
Features  Syndicate/North  America 
Syndicate. 

In  other  book  news,  the  first  collec¬ 
tion  of  “Arlo  &  Janis”  strips  by 
Jimmy  Johnson  of  Newspaper  Enter¬ 
prise  Association  is  being  released  this 
month.  Arlo  &  Janis:  Bop  ’Til  You 
Drop  is  published  by  Topper  Books,  a 
sister  company  to  NEA  and  United 
Feature  Syndicate. 

Makes  appearances 

Percy  Ross  appeared  at  the  recent 
National  Association  of  Television 
Program  Executives  convention  in 
Houston  to  promote  the  upcoming  tv 
version  of  his  “Thanks  a  Million” 
column,  which  he  uses  to  give  readers 
money.  The  syndicated  half-hour 
show  is  scheduled  to  start  this  fall. 

Ross  left  the  convention  at  one 
point  to  visit  the  Star  of  Hope  Family 
Residence  in  Houston.  He  gave 
women  and  children  there  about 
$4,000,  according  to  a  Houston  Post 
story. 

The  Creators  Syndicate  columnist 
also  gave  away  money  and  gifts  dur¬ 
ing  other  recent  appearances  in  such 
places  as  New  York  City;  Davenport, 
Iowa;  and  Moline,  Ill.  The  Moline 


Daily  Dispatch  reported  that  Ross 
raised  $1,400  in  30  minutes  for  the 
Salvation  Army;  donations  at  the  site 
usually  total  no  more  than  $200  a  day. 


For  Devine  material 

The  Marge  Devine  Collection  has 
been  formed  as  a  companion  collec¬ 
tion  to  the  National  Cartoonists  Soci¬ 
ety  (NCS)  archives  housed  at  the 
Ohio  State  University  Library  for 
Communication  and  Graphic  Arts. 

The  collection  includes  books,  car¬ 
toons,  and  other  materials  saved  by 
Devine  in  her  more  that  40  years  as 
NCS  scribe. 

Library  curator  Lucy  Caswell 
described  Devine’s  role  within  the 
NCS  as  a  sort  of  “super  den  mother.” 
She  observed,  “Marge  really  took 
care  of  everything  related  to 
NCS _ ” 

“I  am  delighted  that  this  collection 
has  been  named  for  me,”  said 
Devine.  “This  means  a  great  deal  to 
me  and  my  family.” 

Material  for  the  Devine  collection 
as  well  as  25  boxes  of  additional  mate¬ 
rial  for  the  NCS  archives  will  be  pro¬ 
cessed  by  a  special  library  cataloger 
funded  by  a  Hearst  Foundation  grant. 


When  your  readers  make  something, 
you  make  money. 


U-BILD  is  easy  money.  A  sure 
thing  for  building  revenues, 
while  giving  do-it-yourselfers 
a  unique  reason  to  read  your 
paper  regularly. 

The  deal  couldn't  be  simpler: 
no  contracts  to  sign,  nothing  to 
buy,  not  even  any  bookkeeping. 
Just  run  our  free,  Do-It-Yourself 
features  in  your  publication- 
selecting  the  format  best  suited 
to  your  pages. 

Every  time  a  reader  orders 
a  project  plan  through  your  pub¬ 
lication,  you  earn  a  25%  com¬ 
mission  on  the  sale.  That's  all 
there  is  to  it:  neat,  simple. 


effortless. .  .and  lucrative. 

For  40  years,  U-BILD  has  been 
the  leading  syndicator  of  wood¬ 
working  and  handicraft  columns. 
We  offer  over  1,030  project  ideas. 
Everything  from  home  improve¬ 
ment  to  toys. .  .with  new  projects 
being  added  all  the  time. 

Try  U-BILD.  See  how  it  boosts 
readership  and  revenues.  For 
more  information  and  sampies, 
caii  1-800-82U-BILD.  In  Caiifomia 
818-785-6368. 
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Atatimevviiai 
many  spots  publications 


llieMitwautee  Journal 
is  covering  moe. 


11k  Mflwaukee  JoumaL  A  daily  evcRL 


when  the  Milwaukee  Journal 
expanded  its  sports  pages  in  Febru¬ 
ary,  it  informed  readers  through 
this  ad  that  made  a  play  on  the 
annual  Sports  Illustrated  swimsuit 
issue. 


Newspaper  pays 
fine  over 
toxic  discharge 

Without  admitting  guilt,  the  Los 
Angeles  Times  agreed  to  pay  a  $5,000 
fine  after  what  it  called  an  accidental 
discharge  of  300  gallons  of  toxic  waste 
water  at  the  newspaper’s  Orange 
County  plant. 

A  complaint  had  been  filed  against 
the  Times  by  the  California  Regional 
Water  Quality  Control  Board,  which 
alleged  that  a  report  had  not  been  filed 
prior  to  the  spill  last  October. 

The  maximum  civil  fine  for  the 
offense  is  $10,000,  but  water  officials 
agreed  to  a  $5,000  penalty  because  no 
wild  life  or  fish  appeared  to  have  been 
injured. 

Times  attorney  Rhonda  Heth  said 
chromium  waste  spill  entered  a  storm 
drain  that  flowed  into  a  flood  control 
channel. 

Laura  Morgan,  Times  spokeswo¬ 
man,  said  that  under  the  terms  of  the 
agreement,  the  water  control  board 
dropped  the  term  negligent  from  the 
complaint. 

“By  agreeing  to  pay  $5,000,  we  are 
not  acknowledging  wrongdoing  or 
violation  of  the  law,”  Morgan  said. 
“We  are  merely  trying  to  resolve  this 


in  the  most  expeditious  way  possi¬ 
ble.” 

Morgan  added  that  the  discharge  of 
chromium  water  from  a  broken  pipe 
in  the  computer  room  cooling  system 
was  accidental. 

“We  began  a  cleanup  procedure 
and  contacted  the  fire  department,” 
she  stated. 

West  Coast  WSJ 
misses  a  day 

A  press  web  control  problem  meant 
no  delivery  March  1  for  nearly  half  of 
the  Wall  Street  Journal's  198,000  sub¬ 
scribers  in  Southern  California, 
Arizona  and  Nevada. 

“There  were  a  lot  of  phone  calls,” 
said  Bill  Harmer,  national  production 
chief  for  Dow  Jones  Inc.,  from  his 
South  Brunswick,  N.J.,  office  .  “Calls 
from  California  even  came  into  our 
New  York  office.” 

Harmer  said  tension  control  prob¬ 
lems  on  one  press  caused  the  news¬ 
print  to  rip. 

“We  have  a  different  problem  from 
newspapers  that  deliver  in  local 
areas,”  he  continued.  “We  have  a 
very  tight  connection  for  delivery.  If 
we  miss  an  airplane,  postal  truck  or 
cutoff  time  on  home  delivery,  we 
have  a  problem.  We  cover  a  wide 
geographical  area.” 

Harmer  stated,  however,  that  the 
Journal,  which  publishes  two  million 
copies  a  day,  254  days  a  year,  has 
very  rarely  missed  a  delivery. 

“I’d  say  the  misses  are  a  tenth  of  a 
percent,”  he  said. 

“But  we  have  18  printing  plants 
around  the  country  and  things  happen 
on  occasion,”  Harmer  said. 

Asbestos  scare 
leads  to  evacuation 

The  staff  of  the  Columbus  (Ga.) 
Ledger-Enquirer  was  recently  evac¬ 
uated  during  renovation  of  the  58- 
year-old  building,  when  a  lab  report 
indicated  a  dangerously  high  level  of 
asbestos  was  present. 

The  building  was  evacuated  for  72 
hours  over  a  weekend,  with  retail 
advertising  and  news-editorial 
departments  moving  into  temporary 
quarters  in  other  buildings  and  using 
the  classified  department’s  VDTs  and 
other  borrowed  materials.  Employ¬ 
ees  published  the  Saturday  paper  on  a 
smadl  community  press,  catching  and 
stacking  about  65,000  papers  by  hand. 

One  employee,  building  depart¬ 


ment  manager  Harold  Sellers,  had  to 
make  a  more  personal  sacrifice  —  the 
asbestos  abatement  company 
informed  him  that  the  full  beard  he 
had  worn  for  12  years  was  a  hazard 
because  of  its  exposure  to  the  fibers 
and  would  have  to  be  shorn,  although 
it  has  grown  back  since. 

Luckily,  what  was  thought  to  be 
asbestos  turned  out  to  be  gypsum, 
and  employees  returned  to  the  build¬ 
ing  that  Monday,  celebrating  with  a 
champagne  reception  in  the  lobby. 

Hearst  acquires  tv 
production  group 

The  Hearst  Corp.  has  acquired  the 
Phoenix  Entertainment  Group,  a  pro¬ 
ducer  of  network  television  movies 
and  miniseries. 

The  Los  Angeles-based  production 
company  will  be  renamed  King  Phoe¬ 
nix  Entertainment  Inc.  Gerald  I.  Isen- 
berg,  co-chairman  and  chief  execu¬ 
tive  officer;  Gerald  W.  Abrams,  co- 
chairman;  and  Judith  Polone,  presi¬ 
dent  of  Phoenix,  will  continue  to 
operate  the  business  for  Hearst  in 
their  respective  capacities,  reporting 
to  Bruce  L.  Paisner,  president  of  King 
Features  Entertainment,  a  producer 
and  distributor  of  tv  films  and  home 
video  programs  that  is  part  of 
Hearst’ s  King  Features  Syndicate 
Group. 

S.F.  Examiner 
adds  columns 

The  San  Francisco  Examiner  has 
introduced  new  food,  music  and 
media  columns  into  its  Style  and  Epi-^ 
cure  sections. 

Associate  editor  Jim  Wood  has 
launched  a  new  food  and  wine  column 
for  Epicure  and  David  Armstrong  is 
writing  “Media  Watch”  for  the  Wed¬ 
nesday  Style  section.  Armstrong  also 
is  contributing  regular  features  about 
media  and  the  arts. 

“Soundbites,”  a  new  column  on 
the  Bay  area  music  scene  by  Exam¬ 
iner  pop  music  critic  Barry  Walters, 
is  featured  in  Friday’s  Weekend  sec¬ 
tion. 

Another  Weekend  addition  is 
“Jazzbeat”  by  music  critic  Philip 
El  wood. 

Two  new  features  from  the  Los 
Angeles  Herald  Examiner,  a  sister 
Hearst  paper,  also  have  been  intro¬ 
duced:  “Entertainment,  Inc.,”  a 
show  business  column,  and  Marilyn 
Beck’s  Hollywood  column. 
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the  issue  is  editorial  judgment,  not 
censorship. 

“I  fervently  believe  the  system  we 
have  in  place  is  sound,”  said  William 
E.  Hart,  deputy  assistant  secretary  of 
defense  for  public  affairs. 

“Our  paramount  objective  is  to 
ensure  a  free  flow  of  news  and  infor¬ 
mation,”  said  Jordan  E.  Rizer,  direc¬ 
tor  of  the  American  Forces  Informa¬ 
tion  Service.  “There  has  never  been  a 
calculated  withholding  of  news  ever 
reported  to  me.” 

Think  tank  offers 
residency  for 
media  pros 

The  Hoover  Institution,  a  think 
tank  on  the  Stanford  University  cam¬ 
pus,  has  announced  a  residency  pro¬ 
gram  for  media  professionals. 

The  fellowship  provides  working 
editorial  page  editors  and  deputy  edi¬ 
tors,  journalists  columnists,  and  news 
professionals  to  “analyze  public  pol¬ 
icy  issues  in  an  academic  environ¬ 
ment  with  leading  scholars,”  said 
Thomas  H.  Henriksen,  the  institu¬ 
tions  associate  director  and  a  senior 
fellow.  The  residency  can  be  for  sev¬ 
eral  weeks  or  several  months  while 
the  fellow  pursues  a  research  project 
of  his  or  her  choice,  he  said. 

Henriksen  added  that  the  institu¬ 
tion  furnishes  travel  funds,  a  monthly 
allowance,  an  office,  telephone 
budget  and  word-processing  facili¬ 
ties. 

The  institution  “also  welcomes 


support  by  the  fellow’s  own  organiza¬ 
tion,”  he  stated. 

Fellows  also  are  invited  to  partici¬ 
pate  in  seminars,  lectures,  confer¬ 
ences  and  other  Hoover  activities, 
Henriksen  noted. 

Henriksen  can  be  reached  at  415- 
723-4255. 

Inland  extends  daily 
deadline  for  study 

The  Inland  Press  Association  has 
extended  its  deadline  for  participation 
in  its  70th  annual  National  Cost  and 
Revenue  Study  for  Daily  Newspapers 
to  March  31. 

The  change  does  not  affect  the 
deadline  for  Inland’s  Weekly  News¬ 
paper  Cost  and  Revenue  Study  —  co¬ 
sponsored  by  the  National  Newspa¬ 
per  Association,  Suburban  Newspa¬ 
pers  of  America,  the  New  England 
Newspaper  Association  and  35  state 
newspaper  associations  —  which 
remains  April  30. 

New  section 

The  Dallas  Morning  News  intro¬ 
duced  on  Friday,  March  3,  its  free¬ 
standing  “House  and  Garden”  sec¬ 
tion. 

The  new  section  replaced  the  news¬ 
paper’s  “Garden”  section,  which  had 
run  on  Saturdays. 

The  newspaper’s  lifestyles  staff 
expanded  and  improved  the  content 
and  format  to  produce  a  “how-to” 
reference  guide  for  home  and  yard. 


Over  tea  at  the  Novosti  press  agency,  Youri  Gremitskih  (left),  first  deputy  chief  of 
information  of  the  Soviet  Foreign  Ministry,  is  briefed  on  the  recent  U.S. -Soviet  polls 
(E&P,  Jan.  21 ,  Page  26)  by  Frederick  T.  Steeper  (right),  executive  vice  president  of 
AAarket  Opinion  Research,  as  New  York  Daily  News  Washington  bureau  chief 
Lars-Erik  Nelson  (center)  prepares  to  question  the  Soviet  official. 


Editors  seek 


civilian  control 


of  Stars  and  Stripes 


The  editors  of  Pacific  Stars  and 
Stripes  have  asked  Congress  to  give 
control  of  the  newspaper  to  an  inde¬ 
pendent  civilian  editor  in  order  to  end 
censorship  and  “browbeating”  by 
military  officers. 

Defense  Department  officials  and 
officers  have  denied  there  is  any  cen¬ 
sorship  although  they  acknowledged 
there  is  a  widespread  perception  that 
it  exists.  They  said  management 
changes  are  not  needed. 

The  comments  came  at  a  Feb.  22 
hearing  of  the  House  Armed  Services 
subcommittee  on  readiness  at  which 
representatives  of  the  General 
Accounting  Office  said  an  investiga¬ 
tion  had  found  that  military  command¬ 
ers  and  their  representatives  “have 
attempted  to  influence  the  reporting 
of  news”  by  both  the  Pacific  and 
European  editions  of  Stars  and 
Stripes. 

Rep.  Earl  Hutto  (D-Fla.),  the  sub¬ 
committee  chairman,  said  he  hoped 
the  hearing  had  “cleared  the  air”  but 
said  no  immediate  follow-up  action 
was  planned. 

Martin  N.  Ferber,  an  official  of 
GAO’s  international  affairs  division, 
said  that,  although  the  Pentagon 
intended  to  establish  guidelines  to 
protect  Stars  and  Stripes  against  cen¬ 
sorship  and  command  influence,  “It 
has  not  accomplished  this  objective.” 

Ferber  said  the  problem  is  rooted  in 
that  Stars  and  Stripes  is  a  government 
publication,  striving  simulataneously 
to  provide  news  to  U.S.  military  per¬ 
sonnel  stationed  overseas  while  also 
acting  as  an  information  organ  for  the 
armed  forces. 

This  dual  purpose,  he  said,  leads  to 
conflict  between  civilian  journalists 
attempting  to  exercise  constitutional 
rights  of  freedom  of  the  press  and 
commanders  charged  with  executing 
a  military  mission. 

“Different  expectations  by  these 
groups  are  the  primary  reason  allega¬ 
tions  of  censorship  exist,”  Ferber 
said. 

He  said  a  survey  conducted  by  the 
Society  of  Professional  Journalists 
established  evidence  was  “conclu¬ 
sive  at  Stars  and  Stripes  in  the  Pacific 
but  inconclusive  for  the  European 
paper.” 

“We  found  that  the  content  of  the 
news  covered  in  Stars  and  Stripes, 
compared  to  the  wire  services  from 
which  the  news  was  drawn,  was  con¬ 
sistent  with  the  allegations  we  investi¬ 
gated,”  Ferber  said. 

Two  senior  Pentagon  officials  said 
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Publishing  foreign  reports  made  risky 

l/.S.  Supreme  Court  upholds  lower  court  ruling  that  U.S.  news  outlets  are 
not  protected  for  accurately  reporting  charges  made  by  foreign  govts. 


By  George  Garneau 

News  outlets  are  not  protected 
from  libel  suits  for  reporting  accu¬ 
rately  and  fairly  on  foreign  govern¬ 
ment  pronouncements,  according  to  a 
federal  appellate  ruling  upheld  by  the 
Supreme  Court. 

Refusing  to  review  the  case  against 
six  Korean  newspapers  and  a  non¬ 
profit  Virginia  television  station,  the 
High  Court  upheld  $15,000  damage 
awards  against  each  of  the  newspa¬ 
pers.  Five  of  them  are  based  in  New 
York  and  all  but  one  are  published  in 
Korean.  Charges  against  WNVC-TV 
in  Falls  Church  were  dismissed. 

The  Fourth  Circuit  Court  of 
Appeals  in  Richmond,  Va.,  had  ruled 
the  press  is  protected  when  it  reports 


U. S.  government  statements,  but 
information  from  foreign  govern¬ 
ments  must  be  treated  as  unofficial. 

Reversing  a  U.S.  District  Court 
summary  judgment  for  the  newspa¬ 
pers,  the  appeals  panel  rejected  the 
news  media’s  reliance  on  the  com¬ 
mon-law  doctrine  of  qualified  fair 
reporting,  holding  it  inapplicable  to 
foreign  government  statements. 

“Foreign  governments,  like  non¬ 
governmental  sources  of  information, 
are  not  necessarily  familiar,  open, 
reliable,  or  accountable,”  the  major¬ 
ity  of  the  Fourth  Circuit  said.  The 
case  combined  Dong-A  Ilbo  v.  Lee 
and  Central  Virginia  Television  Corp. 

V.  Lee.  The  newspapers  are  Dong-A 
Ilbo,  Joong-Ang  Ilbo,  Cho-Sun  Ilbo, 
The  Korea  Herald,  Korea  Times  and 
Sae  Gae  Shinbo. 

The  Supreme  Court’s  rejection 
upholds  the  decision  only  in  the 
Fourth  Circuit  Court  of  Appeals. 

The  cases  stemmed  from  a  62-page 
press  release  issued  in  1985  by  two 
South  Korean  intelligence  agencies  to 
announce  its  arrest  of  22  alleged 
North  Korean  spies  and  student  spy 
rings  in  the  United  States  and  West 
Germany.  The  reports  named  Chang- 


Sin  Lee,  then  a  student  at  Western 
Illinois  University,  as  one  of  30  U.S.- 
based  North  Korean  agents.  He  sued. 

Acknowledging  its  decision  “might 
have  some  chilling  effect,”  the 
Fourth  Circuit  said,  “The  burden  on 
the  press  here  in  verifying  reports 
from  foreign  governments  does  not 
sufficiently  differ  in  nature  or  scope 
from  the  burden  it  bears  when  it 
receives  information  from  domestic 
non-official  sources.” 

Suggesting  foreign  nations  might 
use  the  First  Amendment  to  defame 
people,  the  court  said  the  “burden  on 
the  press  is  outweighed  by  the  possi¬ 
ble  harm  to  the  reputation  of  private 
persons.” 

Arguing  for  a  “qualified  privilege,” 


the  dissenting  opinion  said  news  out¬ 
lets,  especially  small  targeted  ones, 
when  faced  with  potentially  devas¬ 
tating  lawsuits  and  the  difficulty  of 
confirming  facts  on  deadline,  “may 
all  too  often  decide  not  to  publish.  As 
a  result,  certain  segments  of  the 
American  public  —  such  as  the 
Korean-American  public  in  this 
case  —  will  be  deprived  of  access  to 
information  of  great  importance  to 
them.” 

A  Washington  Post  editorial 
denounced  the  appellate  decision  as 
“preposterous.”  Saying  it  “strangles 
the  free  flow  of  important  informa¬ 
tion,”  the  Post  urged  its  reversal. 

“If  newspapers  are  obliged  person¬ 
ally  to  investigate  every  charge  made 
by  a  foreign  government,  those 
charges  will  simply  not  be  reported,” 
the  Post  said.  “If  the  Thatcher  gov¬ 
ernment  accuses  a  group  of  Ameri¬ 
cans  of  being  gunrunners  for  the  IRA, 
should  the  press  here  have  to  conduct 
an  investigation  before  reporting  that 
the  charges  have  been  made?” 

In  a  friend-of-the-court  brief  the 
Spanish-language  television  network 
Univision  said  the  decision  would 
limit  news  about  foreign  governments 


on  matters  of  public  interest  and 
would  result  in  self-censorship  and  a 
chilling  effect. 

Jane  Kirtley,  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press,  called  it  “a  missed  oppor¬ 
tunity”  for  the  Court  “to  affirm  to  the 
states  that  the  American  public  has  a 
right  to  know  what  propaganda  is 
being  spread  by  foreign  govern¬ 
ments.” 

She  called  the  practical  implica¬ 
tions  of  newspapers  having  to  confirm 
such  reports  “staggering.” 

Murdoch  may  form 
new  company 

News  Corporation  Ltd.,  headed  by 
Rupert  Murdoch,  is  considering  par¬ 
ticipating  in  the  formation  of  a  new 
company  which  would  acquire  and 
develop  businesses  worldwide  in 
media  and  communications. 

The  new  company  intends  to  raise 
money  globally  through  subsidiaries 
of  the  CS  First  Boston  Group.  News 
Corp.  would  subscribe  for  at  least 
20%  of  the  new  company  and  would 
also  act  as  adviser  and  provide  man¬ 
agement  services. 

News  Corp.  also  would  transfer  its 
book  publishing  businesses  to  the 
new  company.  A  substantial  portion 
of  the  proceeds  would  be  used  to 
reduce  News  Corp.’s  outstanding 
indebtedness. 

The  price  for  the  book  businesses 
would  be  determined  by  an  indepen¬ 
dent  appraisal. 

“Although  News  Corporation 
would  continue  to  pursue  its  own 
internal  expansion,  it  is  intended  that 
the  primary  vehicle  for  acquisitions 
above  a  certain  size  would  be  the  new 
company,”  News  Corp.  said. 

Readers  invited  to 
voice  their  opinions 

The  Orlando  (Fla.)  Sentinel  invited 
more  than  400  readers  to  voice  their 
opinions  before  the  newspaper’s  edi¬ 
torial  board  and  state  officials  at  the 
10th  annual  Letter  Writer’s  Forum. 


“If  newspapers  are  obliged  personally  to  investigate 
every  charge  made  by  a  foreign  government,  those 
charges  will  simply  not  be  reported,”  the  Post  said. 
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Parent  company  puts  Beacon  Communications  under  review 


A  number  of  personnel  changes 
have  been  taking  place  at  San  Fran¬ 
cisco,  Calif.-based  Chronicle  Pub¬ 
lishing  Co.  properties  in  Massa¬ 
chusetts,  some  of  which  have  been 
the  result  of  suspected  impropriety. 

At  the  Acton,  Mass.,  headquarters 
of  Beacon  Communications,  which 
publishes  two  dailies  and  12  weeklies, 
Brian  R.  Carter,  vice  president  and 
general  manager  of  the  newspaper 
group  was  quoted  by  the  Associated 
Press  as  confirming  he  was  among  a 
dozen  officers  —  including  the  presi¬ 
dent  and  other  top  managers  —  sus¬ 
pended  from  the  company  while  it 
undergoes  a  records  review.  Carter 
told  the  AP  that  he  had  subsequently 
been  fired. 

According  to  the  AP  report,  busi¬ 
ness  records  were  taken  from  the 
Beacon  offices  by  an  armored  truck 
and  locks  on  company  doors  had  been 
changed  upon  announcement  of  a 
financial  review. 

Peter  Thieriot,  president  of  the 
newspaper  division  of  the  Chronicle 
Publishing  Co.,  was  quoted  by  AP  in 
another  dispatch  as  saying  that  there 
was  a  problem  “because  the  com¬ 
pany’s  not  being  run  the  way  I’d  want 
it  run  or  the  way  I  would  run  it.’’ 
Theriot  did  not  return  calls  from  E&P 
to  his  offices  in  San  Francisco  and  in 
Massachusetts. 

According  to  another  report  sup¬ 
plied  to  E&P,  the  inquiry  sought  to 
explain  alleged  missing  funds.  Those 
executives  suspended,  according  to 
sources,  were  targeted  for  corporate 
action  after  it  was  learned  that  adver- 


Peter  Thieriot  will  divide  his  duties 
as  president  of  the  newspaper  division 
of  parent  company  Chronicle  Publish¬ 
ing  Co.  and  as  publisher  of  the  Tele¬ 
gram  &  Gazette. 

tising  space  worth  some  $3  million 
had  been  traded  for  gifts  and  favors. 

John  R.  Goldrick,  publisher  of  the 
Bloomington  (Ill.)  Pantograph,  a 
Chronicle  Publishing  paper,  is  serving 
as  publisher  of  Beacon  Communica¬ 
tions  during  the  inquiry.  Goldrick  did 
not  respond  to  an  E&P  attempt  to 
reach  him  at  the  newspaper. 

Another  dispatch  announced  that 
Mark  O’Neil,  former  advertising 
director  at  Beacon,  has  been  named 
director  of  sales,  and  that  Jon  Towne, 
who  had  been  Beacon’s  regional  edi¬ 
tor,  was  named  interim  manager  for 
newspaper  activities.  In  addition,  C. 
William  Cassell,  former  vice  presi¬ 
dent  of  the  printing  division,  was 


Bruce  Bennett  was  named  deputy 
publisher  at  Worcester. 

named  director  of  operations. 

Over  at  another  Chronicle  property 
in  Massachusetts,  the  Worcester 
Telegram  &  Gazette,  publisher  Banks 
Leonard  resigned  citing  “an  irrevers¬ 
ible  difference  with  Peter  Thieriot 
over  management  philosophy.” 

Leonard,  who  had  been  a  corporate 
vice  president  at  Scripps  Howard  in 
Cincinnati,  was  named  publisher  of 
the  Telegram  &  Gazette  in  September 
1987,  replacing  publisher  and  presi¬ 
dent  Robert  C.  Achorn,  who  had 
retired. 

Succeeding  Banks  as  publisher  is 
Thieriot,  who  said  he  would  divide  his 
time  betweeen  the  East  and  West 
coasts.  Bruce  S.  Bennett,  formerly 
director  of  human  resources  for  the 
Worcester  paper,  was  named  deputy 
publisher. 


Guild  seeks  union  vote  at  the  Daily  News  of  Los  Angeles 


The  Los  Angeles  Newspaper  Guild 
recently  announced  it  has  filed  a  peti¬ 
tion  with  the  National  Labor  Rela¬ 
tions  Board  for  a  Guild  election  by 
editorial  employees  at  the  Daily  News 
of  Los  Angeles. 

Guild  administrative  officer  Jim 
Smith  said  a  majority  of  the  newspa¬ 
per’s  estimated  190  editorial  workers 
signed  the  petition. 

If  the  NLRB  approves,  an  election 
could  be  held  in  late  April,  Smith  told 
E&P. 

In  a  flier  mailed  to  Daily  News 
employees,  the  Guild  declared: 
“Working  conditions  and  democracy 
on  the  job  have  been  the  major  issues 
with  Daily  News  staff.  Lack  of 
respect  from  management  and  recog¬ 
nition  for  a  job  well  done  have  out¬ 


ranked  even  low  pay  at  the  191,000- 
circulation  paper.  If  any  newspaper 
employer  can  maintain  professional 
standards  and  afford  to  pay  decent 
wages  it  is  the  Daily  News,  the 
fastest-growing  newspaper  in  the 
country.” 

In  an  interview.  Smith  said  that,  to 
the  Guild’s  knowledge,  reporters’ 
salaries  generally  range  from  $450  to 
$750  a  week  “with  no  sense  of  rhyme 
or  reason”  for  the  differences. 

He  asserted  that  the  Daily  News’ 
wage  level  is  $100  to  $150  lower  than 
Guild  papers  with  similar  circula¬ 
tion. 

Daily  News  publisher  Steve  Morris 
declined  to  comment  on  the  paper’s 
salary  structure  or  the  possibility  of  a 


Guild  election. 

The  publisher  also  had  no  comment 
on  a  “Fair  Election  Pledge”  signed  by 
Smith,  which  Smith  said  had  been 
submitted  to  Morris  for  his  signature. 
Among  other  provisions,  the  pledge 
states  that  “No  employee  shall  be 
threatened  with  loss  of  jobs  or  bene¬ 
fits  because  of  his/her  support  or 
opposition  to  the  Guild.” 

The  Guild  advised  Daily  News  staff 
members,  “During  the  pre-election 
period  you  can  expect  management  to 
conduct  an  expensive,  misleading  and 
unsuccessful  campaign  to  urge 
employees  not  to  seek  collective  bar¬ 
gaining  by  voting  for  the  Guild.  Be 
prepared  for  much  attention  from 
upper  management.” 

—  MX.  Stein 
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IN  BRIEF 


N.Y.  lawmakers 
to  consider 
new  shield  law 

New  York  state  legislators  were 
set  to  consider  a  new  statute  that 
would  allow  news  organizations  to 
withhold  information  gathered  by 
reporters  from  the  courts. 

According  to  published  reports,  the 
statute  would  not  protect  information 
automatically  but  would  shift  the 
burden  of  demonstrating  the  need  for 
disclosure  to  litigants,  who  would 
have  to  prove  the  information  is 
essential  to  their  case  and  that  it 
could  not  be  obtained  anywhere  else. 
Formerly,  it  was  up  to  the  media 
defendants  to  prove  why  the  material 
should  not  be  released. 

The  bill  was  expected  to  be 
approved  by  the  Assembly  by  the  end 
of  the  month. 

Paraguayan  leader 
to  address  lAPA 

Paraguay’s  provisional  president. 
Division  General  Andres  Rodriquez, 
has  accepted  an  invitation  to  speak  at 
the  April  4  opening  ceremonies  of  the 
board  of  directors  at  the  Inter  Ameri¬ 
can  Press  Association’s  midyear 
meeting  in  Asuncion. 

lAPA  is  planning  on  its  midyear 
meeting  being  a  celebration  of  the 
reappearance  of  all  communications 
media  in  Paraguay,  including  the 
newspaper  ABC  Color,  which  was 
shut  down  in  March  1984  by  the 
government  of  recently  deposed  dic¬ 
tator  Alfredo  Stroessner. 


New  contest  for 
headline  writers 

The  International  Society  for  Gen¬ 
eral  Semantics  in  San  Francisco  has 
announced  what  it  terms  “an  awards 
program  for  the  men  and  women  who 
write  daily  headlines,  a  craft  never 
before  honored  on  an  international 
level.” 

A  cash  prize  will  be  given  to  a  U.S. 
or  Canadian  copy  editor  for  “distin¬ 
guished  individual  achievement  in 
headline  writing”  based  on  a  dozen 
examples  of  his  or  her  work  during 
1988. 

Also  awarded  will  be  a  plaque  for 
the  best  work  by  a  news  copy  desk 
based  on  headlines  of  Oct.  3-4. 

A  Golden  Spike  award  will  be  given 


for  heads  containing  “goofs,  double 
meanings  and  tastelessness,” 
according  to  Emory  Menefee,  presi¬ 
dent  of  the  semantics  society.  The 
prize,  he  added,  will  be  “anonymity” 
and  anyone  can  nominate  an  entry. 

Nineteen  journalists  headed  by 
William  P.G.  Chapin,  former  copy 
desk  chief  of  the  San  Francisco 
Chronicle,  will  comprise  the  judging 
staff. 

Deadline  for  contest  entries  is 
March  31.  For  entry  forms,  contact 
the  society’s  office,  P.O.  Box  2469, 
San  Francisco,  Calif.  94126;  phone, 
415-543-1747. 

Milwaukee  papers’ 
parent  reports 
net  income  hike 

Journal  Communications  Inc.,  the 
employee-owned  communications 
company  whose  holdings  include  the 
Milwaukee  Journal  and  Sentinel, 
reported  its  net  income  from  continu¬ 
ing  operations  rose  19%  in  1988  to 
$49.6  milion. 

Sales  in  1988  rose  10%  to  $443.2 
million. 

The  newspaper  division  had  pretax 
operating  earnings  of  $38.9  million  on 
sales  of  $189.2  million.  Advertising 
revenue  was  $134.7  million,  up  6%, 
and  circulation  revenue  for  the  year 
rose  7%  to  $52.2  million. 

Page  wants  to 
buy  newspapers 

Robert  Page,  most  recently  former 
publisher  of  the  Chicago  Sun-Times, 
and  earlier  publisher  of  the  Boston 
Herald,  has  opened  Page  Media  in 
Boston. 

Page  told  the  Boston  Globe  he  is 
“looking  at  newspaper  and  magazine 
acquisitions  in  the  area.” 

Page  and  his  wife,  former  Boston 
talk-show  hostess  Nancy  Merrill, 
cashed  in  their  Sun-Times  stock  in 
order  to  open  their  new  business. 

Paper  raises 
funds  for  needy 

Readers  of  the  Oregonian  donated 
$133,728.39  to  the  Portland  news¬ 
paper’s  Christmas  Stocking  Fund, 
it  was  announced. 

The  Christmas  Stocking  Fund  was 
started  57  years  ago  by  the  old  Oregon 


Journal.  The  Oregonian  continued  it 
when  the  two  papers  merged  in  1982. 

A  total  of  4,672  readers  sent  in  con¬ 
tributions. 

Daily  News 

(Continued  from  page  13) 

move  to  Newsday  when  Moses  said, 
“  ‘Maybe  we  should  honor  him,’  ” 
Campi  said. 

Spencer  said  the  controversy 
involving  Herbert  was  “probably  a 
misunderstanding”  between  Campi 
and  Moses. 

“The  Daily  News  would  never 
request  any  organization  to  give  any 
of  our  people  an  award.  Our  people 
are  perfectly  capable  of  winning 
awards  on  their  own,”  Spencer  said. 

The  editor  noted  that  the  Daily 
News  had  been  approached  about 
sponsoring  the  banquet  months 
before  the  convention  committee 
meeting  took  place. 

“Suddenly  we’re  the  focus  of  some 
controversy,”  Spencer  said.  “If  there 
were  some  problems  with  us,  they 
certainly  didn’t  have  to  invite  us  to 
participate.” 

Moses  said  he  expected  the  issue  to 
be  resolved  and  the  Daily  News  to 
“end  up  being  a  sponsor  of  the  con¬ 
vention.”  He  added  that  it  was  his 
view  that  the  Daily  News  should  not 
be  singled  out  because  “all  newspa¬ 
pers  have  the  same  [minority  hiring] 
problem  the  News  has.  If  you  apply 
that  criterion,  you’re  not  going  to  be 
able  to  accept  money  from  anyone.” 

Eric  Tait,  president  of  the  New 
York  NABJ  chapter  and  head  of  his 
own  television  production  company, 
said  the  News  was  different  from 
other  dailies  because  it  chose  to  battle 
its  minority  staffers  in  court  and  lost. 

“They  need  to  be  abiding  by  what¬ 
ever  ruling  came  out  of  that  trial,”  he 
said. 

Panama 

(Continued  from  page  15) 

Since  then.  Golden  wrote,  no  staff 
member  has  been  allowed  inside  the 
building. 

Ruben  Carles,  chairman  of  the 
newspaper’s  board  of  directors,  told 
Golden  it  would  cost  about  $400,000 
to  get  La  Prensa’s  equipment  in  oper¬ 
ating  order. 

Panama  is  left  with  four  daily  news¬ 
papers,  all  pro-government.  Two  of 
the  papers  are  government-owned. 
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Classifled  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


PETS,  WILDLIFE,  ENVIRONMENT  - 
Award-Winning  weekly  column  EARTH¬ 
LINGS.  Carla  Bennett,  8401  Green¬ 
wood  Ave.,  #3,  Takoma  Park,  MD 
20912,  (301)  770-7444,  589-6836. 


AUTOMOTIVE 


THE  AUTO  PAGE 

Big  (RICHMOND  NEWS  LEADER),  and 
'mall  (BETHLEHEM  GLOBE-TIMES), 
daily  and  weekly  (EAST  PENN  PRESS), 
all  run  the  award-winning  automotive 
review  column,  THE  AUTO  PAGE. 
1,000  words,  consumer-oriented. 
Twenty  years  experience.  Samples. 
John  Heilig,  980  Macungie  Avenue, 
Emmaus,  PA  18049.  (215)  965-4257. 


COMPUTERS 


COMPUTER  TRENDS-700  words, 
weekly.  Reviews,  tips,  trends.  Excellent 
advertiser  draw.  Features  also  available. 
THE  BROKERAGE,  (619)  739-9305. 


WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  Iw  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


FREE  FEATURES,  Columns  and  Fillers 
-  Senior  Interest,  Health,  Finance  and 
more,  camera  ready,  9  and  12  pica. 
Free  with  copy  of  your  paper.  Newspap¬ 
er  Feature  Report,  Box  A-1206,  Lans- 
downe,  PA  19050. 


MOVIE  REVIEWS  I 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


_ PUZZLES _ 

WORD  PUZZLES/PROMOTIONS 
Entertaining  &  educational  word 
puzzles  in  various  styles  &  format. 
Specialty  Products  Div:  PTW,  6333 
Pacific  Avenue,  Suite  346,  Stockton, 
CA  95207  (209)  951-3551. 

Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  &  BOOK  STORES 
FOR  SALE  BY  OWNER 
West/Midwestern  states,  owner  finance 
AFFILIATED  BUSINESS 
CONSULTANTS  (719)  630-8188 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  8ox  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 

Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  641 1 1 
Office:  (816)  932-5310 
JAMES  C,  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
_ (417)  326-8700 _ 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
_ (404)  953-0199 _ 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gaujier  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  J'.drnals 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals.  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  8937  Laguna  Place  Way 
Elk  Grove,  CA  95758 
(916)  684-3987 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
_ (513)  381-7775 _ 

RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. _ 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


Trying  is  the  touchstone 
to  accomplishment. 

Paul  von  Ringelheim 


NEWSPAPERS  FOR  SALE 


4-month-old  Southern  California  weekly 
in  growth  area  with  $3(10,000  probable 
annual  gross.  60%  interest  for  sale.  PO 
Box  38,  Corona  Del  Mar,  CA  92625. 


5-DAY  TEXAS  DAILY.  Call  or  write  for 
details.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


FIFTEEN  TEXAS  WEEKLIES  for  sale, 
most  because  of  retirement  with  no 
children  to  carry  on.  $5,000  down  to 
$500,000  down,  send  for  list.  Many 
owner-financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


FREE  WEEKLY  SHOPPER,  10,000 
circulation  -  VT/NY  Champlain  Valley 
region.  Revenue  $100,000-plus  yearly. 
G^  growth  market.  Paper  in  black. 
Excellent  reputation  Write:  Merchant, 
PO  Box  193,  Port  Henry,  NY  12974. 


Get  out  of  the  rat  race.  Michigan 
U.P./Weekly/jobshop,  grossing 
$240,000,  County  Seat.  Priced  to  stay 
sold.  Owner  wants  out.  Write:  W.  Fretz, 
PO  Box  46,  Newberry,  Ml  49868. 


MISSISSIPPI  duo,  at  transportation 
crossroads,  poised  for  continued  growth 
and  profitability.  Outstanding  real 
estate  package  produces  additional 
income.  Both  weeklies  uncontested  in 
their  respective  counties,  and  both  are 
official  legal  organs.  Excellent  staff  in 
place.  Owner  retiring.  $850,000.  Call 
or  write:  Jim  Hall  Mklia  Services,  PO 
Box  1088,  Troy,  AL  36081,  (205) 
566-7198,  FAX  (205)  566-0170 


PACIFIC  NORTHWEST  -  Small  town 
near  rapidly  expanding  metro  area. 
$200,000  gross.  Perfect  for  man/wife 
team.  $25,000  down,  easy  terms  on 
$125,000  balance.  Box  3684,  Editor  & 
Publisher. 


PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


SMALL  CONNECTICUT  weekly  in  the 
black.  Excellent  growing  town. 
Overaged  owners  ready  to  tuck  it  in. 
(203)  927-0060. 


UNDERSTAND  THE 
SHOPPER  INDUSTRY 

If  you  arc  Interested  In  the  Shopper 
Industry  you  need  this  book.  Specific 
free  paper  Information  < 


•Industry  OuenAew 

To  Order: 

Send  $65  to 
John  T.  Cribb 
Lake  Edith  Publishing 
Box  1220,  Townsent,  MT  59644 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
SERVICE  &  REPAIR 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


STRONG  SUBURBAN-URBAN  weekly, 
$1  million  gross.  High  income,  growing 
market,  zone  5.  Part  paid,  part  free. 
Owner  retiring.  Box  3688,  Editor  & 
Publisher. 

THREE  WEEKLIES  AND  CENTRAL 
PLANT  in  Southwest  under  separate 
ownership,  grossing  $3,500,000  and 
profitable.  Can  easily  be  combined. 
Great  profit  potential  using  economies 
of  scale.  Priced  near  gross. 

EASTERN  SUBURBAN  weekly  grossing 
almost  $1,000,000  with  $400,000 
cash  flow.  Unique  opportunity. 
$2,500,000  with  terms. 

EXCITING  FAST  GROWTH  southwest 
weekly  grossing  $850,000.  Controlled 
circulation.  Tremendous  area.  Nice 
profit.  $850,000  with  terms. 

GROWING  SOUTHWEST  WEEKLY  with 
$410,000  gross.  Over  20%  cash  flow. 
Great  growth  area. 

COLORADO  RESORT  papers,  fun  and 
profitable,  see  to  appreciate. 

Many  other  nice  weeklies  in  Texas  and 
the  Southwest. 

RICKENBACHER  MEDIA  SERVICE 
PO  Box  792001,  Dallas,  TX  75248, 
_ (214)  380-9578. _ 

WANTED  -  News/photo/ad  couple  to 
buy  computerized,  1,100-circ.  weekly. 
$10,000  dn.  Easy  terms,  rent  for 
office/apt.  Owner  76.  Sun  Valley  Sun, 
Box  302,  Augusta,  MT  59410. 

WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 

WESTERN  NEW  ENGLAND  150-year- 
old  weekly,  (4,500)  paid;  sales, 
$225,600.  Price  $360,000.  Terms 
$30,066  down  with  equity  to  secure 
balance.  Please  write;  BARRY 
FRENCH,  Broker-Appraiser,  Ashlawn 
Road,  Assonet,  MA  62702. 

Weekly:  St.  Elias  National  Park  area,  12 
years  old  needs  new  blood  to  realize  its 
potential.  Call  Sam  (907)  822-3742. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

NEWSPAPER  COUPLE  seeks  weekly  in 
Northwest.  Will  make  cash  down 
payment  of  up  to  $150,000.  Box 
3648,  Editor  &  Publisher. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 
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INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

America's  leading  newspaper 
telelmarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 

A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 
_ (201)  966-5250 _ 

CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 

KEVIN  S.  PAPPERT 
_ (313)  683-2963 _ 

J.  BLENKARN  HOLDINGS 
Canada's  foremost  authority  in  circula¬ 
tion  telemarketing  is  now  available  in 
the  U.S.A.  CaM  now  for  a  fresh 
approach. 

Jeff  Blenkarn  (514)  227-6478. 

MEDIA  RESOURCES 
UNLIMITED,  INC. 

Tap  the  technology  of  our  computerized 
auto-dialing  system!  Quality  starts  for 
competitive  Circulators. 

CALL:  (407)  799-4929. _ 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


_ CONSULTANTS 

•  ADVERTISE  your  Consulting  sen/ice 
in  the  weekly  journal  which  attracts 
95%  of  newspaper  editors.  Editor  & 
Publisher  Classified  Advertising  can 
help  you  expose  your  service  to  the  right 
people.  Call  today!  (212)  675-4380. 


MARKETING  SERVICES 

•  ADVERTISE  your  Marketing  Services 
in  E&P  Classifieds!  Call  or  write  today! 
Classified  Advertising  Department 
Editor  &  Publisher 
11  W.  19th  St. 

New  York,  NY  10011 
(212)  675-4380. 


RECRUITING  SERVICES 

MEDIA  RECRUITING 
RESOURCES,  INC. 

We  specialize  in  recruiting  executives 
for  the  Publishing  industry.  We  can 
provide  qualified  candidates  for  all  your 
open  positions.  Give  us  a  challenge! 
Call  (407)  799-8180.  All  inquiries 
strictly  confidential. 


SERVICE  8,  REPAIR 

SMALL  SYSTEMS  REPAIR 
Haris  and  Titus  small  systems  repair 
se:  lice.  Circuit  boards,  power  supplies, 
and  complete  unit  repair.  Used  equip¬ 
ment  available  at  negotiable  prices. 

Call  FIELDTEC  at  (614)  888-1102. 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


WORD  PROCESSING 

•  ADVERTISE  your  Word  Processing 
talents  in  the  weekly  journal  which 
attracts  95%  of  newspaper  editors. 
Editor  &  Publisher  Classified  Advertis¬ 
ing  can  help  you  expose  your  talents  to 
the  right  people. 

Call  today!  (212)  675-4380. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  a  DARKROOM 

CAMERA 

Horizontal  camera  and  light  Spartan  1 
(no  lens  or  vacuum  pump)  Macbeth 
Model  1  size  04.  Quartz  lamp  set  up 
total  $2,000.  Call  or  write  Ron  Darr, 
North  Shore  Weeklies,  2  Washington 
Street,  Ipswich,  MA  01938. 

(508)  356-5141. 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  (JONSUL- 
TANT  (713)  468-5827. _ 

2  used  Signode  Tying  Machines,  Model 
#ML2EES,  good  condition.  Spare  parts 
kit  and  strapping  included.  Sell 
together  or  separately  $15,000 
($7,500  ea.)  or  best  offer.  THE 
MACOMB  DAILY  (313)  469-4510  ext. 
308,  ask  for  Pat  or  Henry. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM  EQUIPMENT  FOR  SALE 
2  -  IDAB  550  Counter-Stackers 
2  -  Signode  Model  ML2EE  Tyers 
1  -  Signode  Model  MLN2A  Tyer 

1  -  Kirk  Rudy  Quarter  Folder 

2  -  IDAB  15'  Portable  Conveyor 

1  -  Nolan/Jampol  model  JM2  Bottom 
Wrap 

For  information,  call  Steve  DeWitt 
(813)  687-7881. _ 

Mueller-Martini  inserter  MD.  227.  5 
into  1.  Available  April  1.  David  Spence 
(804)  799-2647. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

EDITOR 


APS  5-U  typesetter  by  Autologic.  Able 
to  be  upgraded.  Typesets  up  to  57 
picas.  Comes  with  additional  lens  allow¬ 
ing  typesetting  up  to  70  picas.  Charac¬ 
ter  resolution  rated  from  720  to  1,440 
scan  lines  per  inch.  Speed;  4,000 
agate  lines  per  minute,  per  1 1  pica  line. 
Comes  with  Loge  RC  miser-function 
processor.  Available  no  later  than  July 
1st.  Contact  Steve  Clark,  Times  Publi¬ 
cations,  Beaverton,  OR  (503) 
684-0360. 

COMPUGRAPHIC  LIQUIDATION 
EditWriter  7900,  Trendsetter  812, 
Trendsetter  88,  7  MDT-350  terminals, 
7200  Headliners  and  various  other 
equipment.  One  piece  or  make  offer  on 
whole  lot.  Call  Charles  Pridgeon  (318) 
334-3186. 

FOR  SALE:  Delta  Data  5000  terminals 
and  parts.  Star  Xylogics  main  frames 
32K  and  8K,  fixed  head  discs,  many 
related  spare  parts.  Compugraphic 
headliner  72001.  Star  AUfOEDIT  E. 
(201)  744-3014.  David  Dougherty. 

For  Sale  -  Compugraphic  Videosetter 
Universal,  SN  494,  with  8  fonts  and 
spare  parts.  Available  immediately. 
Also  Harris  front  end  system.  Call  or 
write  for  list  of  items  for  sale  and  prices. 
Bob  Bryan,  300  Fourth  Ave.  SE,  Cull¬ 
man,  AL  35055.  (205)  734-2131. 

PRINTED  CIRCUIT  BOARDS  and  Parts 
for  almost  all  models  and  makes  of 
typesetting  machines  and  film  proces¬ 
sors;  usually  at  30%  off  manufacturer 
price.  Call  for  free  catalogue! 

BWI  FAX  (216)  831-1628, 

BOB  WEBER  (216)  831-0480. 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

REPLACE  THAT  VIDEOSETTER  OR 
UNISETTER  with  an  inexpensive  Post¬ 
Script  Laser  Printer!  Use  the  Translator 
II  interface  from  Microcrafts  with  CB 
One  System,  Mycrotek,  UTS-1210, 
more.  Save!  BWI  FAX  (216)  831-1628, 
BOB  WEBER  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

_ PRESSES _ 

ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 

Goss  Mark  V  double  3:2  folders  with 
upper  formers 

Goss  Mark  V  4-high  angle  bar  sections 
front  and  back  of  folders  with  motorized 
compensators. 

Goss  Mark  V  double  color  cylinders 
Goss  Mark  V  single  half  decks 
Goss  Mark  V  40"  fully  automatic  digital 
reels 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 

BALDWIN  (2)  COUNT-O-VEYORS 
MODEL  #108  (Electronic)  4  years  old, 
running  every  day,  can  demonstrate. 
Price  $16,000  each.  Call  (301) 
327-5600.  Ask  for  Mr.  Trump. 

CUSTOM-BILT  3-Knife  trimmer, 

Mdl  TK300,  S/N  8131. 

For  Goss  SC,  SSC,  or  Suburban 
folder.  $28,500.  Available  Now. 
ONE/Atlanta 

(404)458-9351  FAX(404)458-5836 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


DON’T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int’l  Press  Sales 
(913)  362-8888  or  telex  275257. 


DOUBLE-WIDTH 
NEWSPAPER  PRESSES 

22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Harris  1600,  12  units,  4  decks 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Metro  upper  former 
T.K.S.,  5  units,  1  deck,  3:2 

23- 9/16”  CUTOFF 

Goss  Metroliner,  9  units,  4  decks 
Goss  Metro  add-on  units 
Goss  Flexoliner,  8  units,  3  decks 
Crabtree  Crusader,  8  units,  2  decks 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45”  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

ONE  GOSS  MARK  V  8-UNIT  PRESS 
Consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  V  6-UNIT  PRESS 
Consisting  of  : 

6  -  Standard  printing  units 
1  -  Half  deck 

4  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

2  -  4-Bar  angle  bar  sections 

6  -  Full  digital  Goss  reels  (40") 
Electric  compensators,  skip  slitter 
ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40”  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16" 

Each  consisting  of: 

7  -  Goss  Mark  II  units 

4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers 

7  -  Goss  digital  40”  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
{206)  387-0097. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1 500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7- Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder  1978 

5- Unit  Community,  SSC  folder  1980 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

8- Unit/twin  folder  Suburban  S-2000 
series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1977  excel¬ 
lent  condition 

4- Unit  V-7(30  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

3- Unit  Vanguard  31" 

MISCELLANEOUS 

4- Unit  Web  Leader,  "as-is”  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Rebuilt  Urbanite  Add-On  Components 
22.80”.  Two  tri  color  units,  one  pair  of 
stacked  units,  one  1100  series  folder. 
Available  now! 

BELL-CAMP  INCORPORATED 
(201)  492-8877  FAX  (201)  492-9777 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  NEWSPAPER  WEB 

N-900/945  -  Various  configurations 

V-15A  -  Four  (4)  units 
Complete  rebuilt  units 
Complete  rebuilt  JF-7  folder  &  drive 
Available  for  immediate  shipment 

V-15-A  -  Eight  (8)  units 
Continuous  inker 
Circumferential  regester  all  units 
One  (1)  JF-25  folder  wiht  balloon 
Available  as  is  or  completely  rebuilt 

V-25  -  Eight  (8)  units 
Two  (2)  JF-10  folders 
100  Hp  SCR  drive 
Butler  splicere 

Available  as  is  or  completely  rebuilt 

These  press  systems  are  owned  by  EGS 
Americas,  Inc.  and  are  available  on  a  as 
is  basis  or  completely  rebuilt. 

EGS  Americas,  Inc. 

90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


WANTED  TO  BUY 

We  need  a  GQSS,  HARRIS  or  KING 
press.  Immediate  interest.  No  Dealers. 
(201)  492-8877.  Ask  for  Frank 
Marquez. 


HELP 

WANTED 


ACADEMIC 


Assistant  Professor  or  Instructor. 

Position  no.  8.  ADVERTISING. 

Non-tenure-track  position  in  the 
Department  of  Speech  and  Mass 
Communication.  Available  August, 
1989.  Renewable  up  to  six  years  based 
on  positive  annual  departmental  evalua¬ 
tions.  Ph.D.  preferred.  Master’s  degree 
r^uired.  Teaching  experience  in  adver¬ 
tising  required.  Professional  advertising 
experience  preferred.  Teaching  respon¬ 
sibilities  include  a  variety  of  undergra¬ 
duate  courses  in  advertising.  APPLICA¬ 
TION  DEADLINE:  APRIL  25,  1989. 

To  apply,  submit  (a)letter  of  intent  indi¬ 
cating  the  number  of  the  position  for 
which  you  are  applying,  (b)curriculum 
vitae,  (c)three  letters  of  recommenda¬ 
tion,  and  (d)official  transcripts  tO: 

Ronald  J.  Matlon,  Chairperson 
Department  of  Sp^h 
and  Mass  Communication 
Towson  State  University 

Towson,  Maryland  21204-7097 

Rank  will  depend  upon  qualifications. 
Salary  range  is  competitive  and 
commensurate  with  rank.  Opportunities 
exist  to  teach  in  the  summer  and 
minimester  and  to  supervise  interns  for 
additional  stipends.  Minorities  and 
women  are  encouraged  to  apply. 

Towson  State  University  is  part  of  the 
University  of  Maryland  System.  Towson 
State  University,  located  Just  north  of 
Baltimore,  enrolls  15,0(30  students, 
more  than  1 ,000  of  whom  are  undergra¬ 
duate  majors  and  nearly  100  of  whom 
are  graduate  majors  in  the  Department 
of  Speech  and  Mass  Communication. 

An  Affirmative  Action, 

Equal  Opportunity  Employer 
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HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  OR  ASSOCIATE  Professor 
of  Journalism  for  a  full-time  tenure 
track  position  in  the  accredited  Depart¬ 
ment  of  Journalism  and  Broadcasting  at 
the  University  of  Alaska  Fairbanks. 
M.A.  in  journalism  or  related  field  with 
extensive  newspaper  experience 
required,  Ph.D.  in  journalism  preferred. 
The  successful  candidate  will  teach 
news  writing  and  reporting,  newspaper 
production,  and  copy  editing.  Profes¬ 
sional  publication  on  a  continuing  basis 
will  also  be  required.  Send  letter  of 
application,  resume,  writing  samples, 
and  three  letters  of  reference  (profes¬ 
sional  and  academic  references)  to: 
Bruce  L.  Smith,  Department  Head, 
Department  of  Journalism  and  Broad¬ 
casting,  University  of  Alaska  Fairbanks, 
Fairbanks,  AK  99/01.  UAF  is  an  EO/AA 
employer.  UAF  is  committed  to  increas¬ 
ing  the  number  of  women  and  minori¬ 
ties  in  higher  education. 

Deadline  for  application:  April  28, 
1989. 


COORDINATOR  OF  STUDENT  MEDIA 
Wright  State  University,  an  urban 
university  of  17,000,  is  seeking  an  indi¬ 
vidual  to  oversee  operation  of  the 
student  media.  The  student  newspaper 
is  published  four  times  a  year,  the  liter¬ 
ary  magazine  is  published  three  times  a 
year,  and  the  campus  radio  station 
operates  at  10  watts  of  power  on  the  FM 
band.  Position  requires  overseeing 
financial  operation  including  supervi¬ 
sion  of  budgets  of  approximately 
$106,000  annually;  ensuring  efficient 
production  of  student  newspaper  and 
advising  student  staff  in  all  non¬ 
editorial  matters  including  advertising, 
business,  and  production.  Masters 
degree  required  in  journalism,  busi¬ 
ness,  English,  or  student  personnel. 
Two  years  experience  required  in 
managing  student  media  or  the  busi¬ 
ness,  non-editorial/broadcast  aspects  of 
the  media.  The  successful  applicant 
should  have  a  knowledge  of  publica¬ 
tions  accounting,  be  familiar  with 
advertising  and  production  systems  and 
possess  a  workable  knowledge  of 
desktop  publishing.  Minimum  salary  is 
$23,130  plus  excellent  fringe  package. 
Submit  letter  of  interest,  resume  and  3 
references  to:  Joanne  Risacher,  Assis¬ 
tant  V.P.  for  Student  Life,  Wright  State 
University,  Dayton,  OH  45435,  post¬ 
marked  by  March  24,  1989.  Position 
available  immediately.  EEO/AA 
employer. 


POSITION  FOR  PROFESSIONAL  Jour¬ 
nalist  with  a  reputation  for  being  a 
newsroom  mentor;  to  spend  9  months 
sharpening  his  or  her  teaching  skills 
with  the  faculty  and  students  of  the 
William  Allen  White  School  of  Journal¬ 
ism  and  Mass  Communications.  Mini¬ 
mum  qualifications:  bachelor’s  degree, 
extensive  editing/reporting  experience 
and  the  ability  to  teach  such  courses  as 
reporting,  editing,  editorial  writing, 
newspaper  management  and  newspaper 
production.  Preference  for  those  who 
plan  to  return  to  newspaper  work.  Posi¬ 
tion  available  beginning  Aug.  15,  1989. 
Salary  to  be  comparable  to  pay  scales 
for  senior  news  room  positions.  Applica¬ 
tion  letter,  vita  and  three  references 
must  be  received  by  March  28,  1989. 
Send  to  Mary  J.  Wallace;  Search  Coordi¬ 
nator;  School  of  Jounalism;  University 
of  Kansas,  Lawrence,  KS  66045. 
Phone:(913)  864-4755.  Women  and 
m.inorities  encouraged  to  apply. 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER. 


Intelligence  is  silence, 
truth  is  being  invisible. 
But  what  a  racket  I  make 
in  declaring  this. 

Ned  Rorem 
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HELP  WANTED 


ACADEMIC 


ROOSEVELT  UNIVERSITY,  assistant 
professor  of  journalism,  tenure  track, 
starting  fall  1989.  Master’s  or  Ph.D. 
with  significant  professional  experience 
required.  Graduate  and  undergraduate 
programs  with  emphasis  on  effective 
teaching  and  professional  preparation. 
Primarily  news-editorial.  Starting  salary 
$27,500  for  academic  year.  Affirmative 
action,  equal  opportunity  employer. 
Deadline:  April  30.  Apply  to:  Charles- 
Gene  McDaniel,  chairperson.  Depart¬ 
ment  of  Journalism,  Roosevelt  Universi¬ 
ty,  430  S.  Michigan  Ave.,  Chicago,  IL 
60605. 


The  Division  of  Communication  at  The 
University  of  Wisconsin  -  Stevens  Point, 
a  comprehensive  communication  prog¬ 
ram  with  instruction  in:  Advertising, 
Broadcasting,  Film,  Interpersonal 
Communication,  Journalism,  Organiza¬ 
tional  Communication,  Public  Rela¬ 
tions,  Speech/Rhetoric,  is  looking  for 
outstanding  teacher  to  teach  an  area  of 
specialty  and  other  courses  across  our 
communication  curriculum.  Send  letter 
of  application,  resume,  transcripts,  and 
3  letters  of  reference  to  Dr.  James  Moe, 
Associate  Dean  and  Head,  Division  of 
Communication,  University  of  Wiscon¬ 
sin  -  Stevens  Point,  Stevens  Point,  Wl 
54481  by  April  20th  for  priority  consid¬ 
eration.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ADMINISTRATIVE 


EXCELLENT  opportunity  to  assume 
number  two  management  slot  for  a 
morning  daily,  commercial  printing 
operation,  weekly  shoppers  and  inde¬ 
pendent  phone  books  in  zone  5.  We 
provide  considerable  autonomy  to 
achieve  expected  results  in  competitive 
environment.  Sales,  distribution,  news 
and  technical  orientation  a  must. 
Proven  organizational,  people  and  publ¬ 
ic  relations  skills  important.  Complete 
benefits  package  and  personal  growth 
P9tential.  Your  cover  letter  and  resume 
will  be  our  motivation  to  pursue  you. 
Reply  to  Box  3644,  Editor  &  Publisher. 


GENERAL  MANAGER 
Jewish  community  newspaper  seeks 
individual  with  excellent  management 
experience.  Will  oversee  editorial, 
advertising  and  administration  while 
developing  new  sources  of  ad  revenue. 
Excellent  salary,  bonuses  and  benefits 
package.  Resume,  salary  history,  work 
samples  to  Joint  Publication  Commit¬ 
tee,  Jewish  Federation  of  North  Jersey, 
1  Pike  Dr.,  Wayne,  NJ  07470. 


ADVERTISING 


GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square  PA  19073 

215  359  1234 
800  342-1777 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  Rep  for  20-year 
old  entertainment  magazine.  Heavy 
outside  cold  call  selling.  $400/week 
draw.  Resume:  Good  Times,  Box  303, 
Roslyn,  NY  11576. 


ADVERTISING  DIRECTOR 
The  Quincy,  Illinois  Herald-Whig,  a 
30,000  daily,  is  interviewing  for  an 
experienced  newspaper  advertising 
professional  to  direct  our  total  advertis¬ 
ing  sales  team.  This  is  a  once  in  a  career 
opportunity  with  an  excellent  salary,  • 
fringes,  work  environment  and 
community.  Please  send  resume  to: 
James  W.  Collins,  PO  Box  10,  Newton, 
NJ  07860. 


ADVERTISING  ENTERTAINMENT 
SALES  MANAGER 

Large  NYC  metro  weekly  newspaper 
chain  is  currently  seeking  an  adveilising 
manager  for  their  entertainment 
section.  Candidate  must  be  willing  to 
maintain  existing  account  base  and 
solicit  new  business.  Coordination  of 
sales  people  and  editorial  content  is 
important.  Proven  sales  skills,  creativity 
and  good  writing  skills  are  a  must.  Call 
Ms.  Fallick  (718)  769-4400. 


ADVERTISING  DIRECTOR 
Dynamic,  expansive,  weekly  group  in 
western  Connecticut  seeks  strong  lead¬ 
er  to  direct  aggressive  and  cream-of- 
the-crop  sales  team.  You’ll  be  responsi¬ 
ble  for  all  retail  and  classified  advertis¬ 
ing  revenue.  You’ll  have  an  excellent 
support  system  and  will  be  working  with 
one  of  the  best  management  teams  in 
the  business. 

If  you  are  ready  to  move  our  company 
into  the  $5  million  revenue  area,  please 
send  your  resume  to  Robert  S.  Mellis, 
Publisher,  HVPC,  PO  Box  1139,  New 
Milford,  CT  06776.  FAX:  (203) 
354-2645.  Confidentiality  assured. 


ADVERTISING  MANAGER 
Immediate  opening  for  experienced  and 
dynamic  display  advertising  manager  of 
award-winning  newspaper  in  suburban 
Washington  market.  Excellent  compen¬ 
sation  and  company  benefits.  Send 
resume  to  Editor,  The  Fairfax  Connec¬ 
tion,  10476  Armstrong  Street,  Fairfax, 
VA  22030. 


ADVERTISING  DIRECTOR 
Our  advertising  director  has  been 
named  general  manager  of  another 
paper,  and  we  need  to  replace  him.  The 
Beloit  Daily  News,  which  serves  the 
prosperous  Rock  River  Valley  of  Illinois 
and  Wisconsin,  offers  a  great  opportuni¬ 
ty  to  an  aggressive,  creative  print  adver¬ 
tising  professional.  The  person  chosen 
will  lead  a  sharp,  experienced  staff,  and 
wil  be  generously  rewarded  for  results. 
Please  reply  in  confidence  to  W.D. 
Behling,  Publisher,  Beloit  Daily  News, 
149  State  St.,  Beloit,  Wl  53511. 


ADVERTISING  DIRECTOR 
The  ideal  candidate  for  this  position 
with  our  9,000  circulation  daily  in 
Oroville,  CA  will  have: 

An  aggressive  attitude  toward  sales 
An  equally  aggressive  belief  in 
customer  service 

And  the  ability  to  organize  &  implement 
a  budget  and  promotion  calender. 

If  your  desires  include  bt  ginning  part  of 
a  professional  managerrent  team  in  a 
smaller  community,  sen  t  your  resume 
and  a  cover  letter  to  David  B.  Martens, 
The  Mercury-Register,  2081  Second 
St.,  Oroville,  CA  95965. 


Beggars  get  handouts 
before  philosophers  because 
people  have  some  idea  of 
what  it’s  like  to  be 
blind  and  lame. 

Diogenes  of  Sinope 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  67'^-4380 


EDITOR  &  PUBLISHER  for  March  18,  1989 


HELP  WANTED 


ADVERTISING 


A  major  market  daily  newspaper  is  seek¬ 
ing  a  retail  advertising  manager  who 
thrives  in  a  competitive  market.  This 
two-newspaper  town  is  located  in  the 
west  and  is  one  of  the  fastest  growing 
areas  in  the  nation.  The  person  we  are 
seeking  should  be  presently  employed 
in  a  competitive  marketplace,  have  3-5 
years  -nanagement  experience  and  be 
ready  to  use  these  skills.  Excellent 
salary  and  M60.  Send  your  letter  of 
introduction  and  resume  to  Box  3647, 
Editor  &  Publisher.  All  replies  are  held 
in  strictest  confidence. 


CLASSIFIED  ADVERTISING  MANAGER 
Zone  2.  Group  of  weekly  newspaper  and 
TMC's  is  seeking  a  creative,  highly  self- 
motivated  CAM.  Applicant  must 
possess  excellent  poeple  skills,  have 
phone  room  and  strong  outside  sales 
skills.  Experience  in  a  competitive 
market  a  real  plus.  Send  resume  with 
salary  requirements  to  Box  3623, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
50,000  circulation,  7-day  daily  in  a 
competitive  New  Jersey  market  needs 
an  experienced  and  highly  motivated 
classified  manager  with  creative  ideas. 
Will  supervise  outside  sales  staff  of  four 
and  phone  room  staff  of  twenty.  Come 
join  the  country’s  largest  newspaper 
group  and  enjoy  excellent  compensa¬ 
tion  and  outstanding  benefits.  Great 
opportunity  for  career  growth!  Reply  to 
Box  3636,  Editor  &  Publisher. 


CLASSIFIED  SALES  MANAGER 
Madison  Newspapers,  publisher  of  The 
Capital  Times  and  Wisconsin  State 
Journal,  has  an  immediate  opening  for  a 
motivated  individual  to  lead  our 
successful  13-person  contract  sales 
staff.  Must  be  goal-oriented  with  high 
integrity  and  excellent  people  skills  for 
working  with  customers  and  staff.  Two 
to  three  years  newspaper  advertising 
sales  experience  is  required.  Classified 
advertising,  supervisory  and  training 
experience  are  preferred.  Reports  to 
classified  manager  and  will  assist  with 
budgeting  and  planning.  Salary  in  high 
$20^s  plus  MBO  bonus.  Send  resume 
and  cover  letter  by  March  31  to: 

Madison  Newspapers,  Inc. 

Personnel  Dept. -Classified  Mgr. 

PO  Box  8056 
Madison,  Wl  53708. 

Equal  Opportunity  Employer 


CLASSIFIED  SALES  MANAGER 
needed  for  America’s  fastest  growing 
newspaper.  Must  have  previous  experi¬ 
ence  in  phoneroom  operations  and 
know.edge  of  front  end  system.  Best 
candidate  will  possess: 

-  Strong  motivational  skills 
-  Leadership  qualities 
-  Creative  talent 

Telemarketing  and  Recruitment  Adver¬ 
tising  experience  a  big  plus.  Good  salary 
and  excellent  company  benefits.  Send 
resume  and  salary  requirements  to: 

Jim  Hollenbeck,  C.A.M. 

The  Palm  Beach  Post 
PO  Box  24700 
West  Palm  Beach,  FL  33416 
Equal  Opportunity  Employer 


The  artist  has  a 
special  task  and  duty: 
the  task  of  reminding 
men  of  their  humanity 
and  the  promise  of 
their  creativity. 

Lewis  Mumford 


HELP  WANTED 


ADVERTISING 


CO-OP  ADVERTISING  SALES 
Opportunity  for  co-op  sales  coordinator 
in  zone  6  top-ten  market.  Applicant 
should  have  two  years  media  sales 
experience  with  an  emphasis  in  co-op. 
Qualifications  should  include  strong 
presentation  skills  and  the  ability  to 
coordinate  sales  calls  with  the  retail 
staff.  Send  cover  letter,  resume  and 
salary  requirements  to  Department 
332,  PO  Box  4747,  Houston,  TX 
77210-4747. 


DISPLAY  SALES  MANAGER 
CLASSIFIED 

Major  daily  seeks  experienced  classified 
professional  to  manage  display  sales 
staff.  Desire  individual  with  proven 
track  record,  experience  in  competitive 
marketplace  beneficial.  If  you’re  inter¬ 
ested  in  joining  an  aggressive  newspap¬ 
er  in  one  of  the  largest  markets  in  the 
country,  send  a  resume  with  salary 
requirements  to:  Jerry  Scott,  Classified 
Advertising  Manager,  Fort  Worth  Star- 
Telegram,  400  W.  Seventh  St.,  Fort 
Worth,  TX  76101. 


OUTSIDE  SALES  MANAGER 
Outside  sales  manager  for  34,000  daily 
and  36,000  Sunday  newspaper. 
Results-oriented,  hands-on  manager 
responsible  for  organizing,  training  and 
motivating  a  retail/classified  display 
staff  of  nine.  Excellent  compensation 
package  includes  salary,  incentives, 
comprehensive  medical,  life,  dental 
plan  and  401k.  Send  resume  with 
salary  history  to  Gene  Hunter,  The 
Rapid  City  Journal,  PO  Box  450,  Rapid 
City,  SD  57709. 


OPPORTUNITY  to  move  to  Northern 
New  England  tor  proven  advertising 
superstar.  Family-owned,  marketing- 
oriented,  14,000  daily  has  opening  as 
result  of  recent  staff  promotions.  Team 
players  only.  Box  3685,  Editor  & 
Publisher. 


SMALL,  CARIBBEAN  WEEKLY  needs 
immediately  an  aggressive,  hardworking 
salesperson.  Position  ideal  for  recent 
graduate.  Modest  base  pay  plus 
commission.  Box  3660,  Editor  & 
Publisher. 


SOUTHEASTERN  Michigan’s  fastest 
growing  publication  in  looking  for  a 
successful,  goal-oriented  sales 
representative.  We  offer  a  starting 
salary,  liberal  sales  commission,  auto 
allowance,  full  benefits-dental.  Open¬ 
ings  in  Oakland,  Macomb,  Wayne  Coun¬ 
ties.  Ask  for  Larry  (313)  469-1600. 


The  Las  Vegas  SUN  is  seeking  a  #1 
account  executive  to  join  a  growing 
team  of  professionals.  The  qualified 
candidate  will  have  a  demonstrated 
success  history,  have  a  desire  to  grow 
professionally,  and  unafraid  to  use  this 
experience  to  produce  results.  Las 
Vegas,  with  snowskiing  30  minutes 
away,  boating,  fishing,  and  camping 
offers  many  recreational  opportunities. 
Las  Vegas,  with  750,000  full-time  resi¬ 
dents,  a  mostly  ideal  climate,  is 
projected  to  grow  to  1  million  residents 
in  the  next  ten  years.  Excellent  salary 
and  commission  structure  for  the  most 
aspiring.  Send  resume  in  confidence  to 
the  Personnel  Director,  Las  Vegas  Sun, 
PO  Box  4275,  Las  Vegas,  NV  89106. 

VICE  PRESIDENT  OF  SALES 
Northern  Virginia  weekly  looking  tor 
Vice  President  of  Sales.  This  candidate 
must  have  strong  sales  background  and 
management  skills  to  motivate  10  high- 
powered  sales  people  in  a  very  competi¬ 
tive  market.  Excellent  salary  and 
commission  package.  Excellent  fringe 
benefits.  Send  resume  to  Jane  Hardi¬ 
son,  Vice  President  of  Personnel,  Arun¬ 
del  Communications,  13873  Park 
Center  Road,  Suite  301,  Herndon,  VA 
22071.  (703)  471-9596, 


ADVERTISING 

CAREER 

OPPORTUNITIES 
IN  1989 


Looking  to  make  a  career  move'i’  Not  sure 
what  to  do  next?  Put  tne  professionals  of 
Gordon  Wahls  Company  to  work  for  you 
today.  We  assure  you  complete 
confidentiality. 

The  following  are  selected  samples  of  cur¬ 
rent  openings: 


Marketing  Director  $55,000 

A  large  group  of  paid  suburban  weeklies 
seeks  someone  with  a  flair  for  both  advertis¬ 
ing  and  circulation  sales  management. 
Candidate  will  be  responsible  for  all  revenue 
based  departments  A  staff  of  fiffy  Key  req¬ 
uisites  include  training  and  budgetary  skills. 

Marketing/Research  $40,000 

A  large  suburban  weekly  seeks  someone  to 
direct  all  market  and  readership  research 
Must  have  the  ability  to  create  sales  presen¬ 
tations,  build  data  base  in  timely  fashion 
Three  ‘o  five  years  experience  plus  degree 

Ad  Director  $40,000 

A  southern  50,000  circulation  daily  is  seek¬ 
ing  an  ad  director  to  supervise  all  advertising 
activities  and  a  staff  of  fwenty  plus.  Candi¬ 
date  requisites  include  competitive  market, 
promotions  and  sales  team  building. 

Retail  Telemarketing  Manager  $30,000 

An  eastern  100,000  daily  is  seeking  some¬ 
one  to  direct  their  retail  advertising  telemar¬ 
keting  department.  Must  have  proven  track 
record  especially  in  zoning  and  retail  special 
promotions.  Directs  a  staff  of  four 

Classified  Ad  Manager  $25,000 

A  northern  suburban  group  seeks  aggres¬ 
sive  classified  sales  person  who  desires  a 
legitimate  shot  at  management.  Will  direct  all 
classified  promotions  and  telemarketing 
staffers.  Reports  fo  publisher 

(Note:  These  positions  indicate  maximum 
base  salary.  Each  is  subject  to  MBO  or 
commissions  as  part  of  total  compensation.) 


Contact  Andrew  A.  Huntley 

All  positions  fee  paid. 

Send  resume  or  call; 

Gordon  Wahls 
Executive  Search 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800 
or  (800)  523-7112 


HELP  WANTED 


ARTIGRAPHICS 


ARTISTS 

We  seek  two  artists.  One  for  news 
graphics  and  one  for  promotion/ 
marketing.  Our  AM/PM  dailies  of 
109,000  circulation  in  Tidewater,  VA 
need  people  dedicated  to  quality  work 
in  our  quest  to  become  among  the  best¬ 
looking  papers  in  the  nation.  The  news 
artist  must  be  an  infographics  specialist 
with  illustration  ability  and  have  experi¬ 
ence  in  use  of  color  and  Macintosh 
computers.  The  artist  for  marketing 
must  excel  in  illustration  and  have  some 
PC  ability.  Send  resumes  and  copies  of 
original  work  to  Michael  Asher, 
Graphics  Editor,  The  Daily  Press  Inc, 
M.P.  #1202,  PO  Box  746,  Newport 
News,  VA  23607. 


GRAPHIC  ARTIST 

7-day  northeast  Ohio  metro  needs  an 
artist  who  loves  the  news,  respects  the 
reader  and  can  bring  both  together  with 
coherent  well-crafted  infos  and  illustra¬ 
tions.  The  requisites  are  a  background 
in  commercial  art  for  illustrations  and 
experience  in  Macintosh  computers  for 
infographics.  We  offer  superb  surround¬ 
ings,  the  best  equipment,  an  able  staff 
and  a  commitment  to  excellence.  Inter¬ 
ested?  Send  complete  details  of  your 
education  and  experience  to:  Suzanne 
Schubert,  Editorial  Art  Director,  The 
Vindicator,  PO  Box  780,  Youngstown, 
OH  ^4501-0780. 


_ CIRCULATION _ 

A  TREMENDOUS  OPPORTUNITY 
awaits  a  circulator  with  imagination,  at 
one  of  Ohio’s  most  progressive  daily 
newspapers.  We  are  looking  for  a  goal- 
oriented  zone  manager  capable  and 
competent  in  all  phases  of  circulation 
management  to  lead  his  or  her  sales 
team  to  success.  We  promise  a  chal¬ 
lenging,  rewarding  career  that  will  lead 
to  greater  opportunities  for  the  right 
individual.  We  are  part  of  the  largest 
and  fastest  growing  groups  in  the  coun¬ 
try.  We  offer  all  the  usual  perks  that 
would  normally  be  associated  with  a 
position  of  this  level.  Salary  would  be  in 
the  $28K  to  $32K  range  as  a  starter. 
Aggressive  self-starters  should  send 
their  resumes  to  Box  3680,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGER 
Zone  9  AM  daily  in  competitive  mark¬ 
etplace  seeks  experienced  sales  mana¬ 
ger  to  lead,  train,  and  motivate  large 
telemarketing  staff  and  door-to-door 
sales  crew.  Must  possess  sales  and 
marketing  know-how  and  have  demon¬ 
strated  the  ability  to  successfully  deve¬ 
lop  and  execute  a  sales  plan.  Excellent 
compensation  and  benefits.  Send 
resume  in  confidence  to  The  Martin 
Group,  1981  N.  Broadway,  Suite  430, 
Walnut  Creek.  CA  94596. 


CIRCULATION  SALES  MANAGER 
We  are  seeking  a  goal/results-oriented 
individual  with  a  strong  sales  back¬ 
ground.  Opportunity  for  growth  with 
company  that  offers  good  benefits. 
Duties  will  range  from  training  DSM’s, 
setting  crew  sales,  personal  sales  and 
working  with  both  carrier  and  motor 
route  drivers.  Send  resume  including 
salary  history  to  Box  3664,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Established  seven-day  newspaper  of 
200,000  Daily  and  500,000  Sunday 
circulation  is  searching  for  a  well- 
organized,  dedicated  and  take-charge 
manager  to  report  to  the  Circulation 
Director.  Candidates  must  be  exper¬ 
ienced  and  have  a  proven  track  record 
for  high  performance  with  strong  leader¬ 
ship  and  management  skills.  Ideal 
person  will  have  experience  in  a  union¬ 
ized  environment.  (Qualified  candidates 
send  resume  and  salary  history  to  Box 
3630,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  18,  1989 


HELP  WANTED 


CIRCULATION 


Circulation  Area  Managers  needed. 
73,000  daily  circulation.  Award¬ 
winning  newspaper.  All  benefits  and 
advancement  opportunities.  Zone  3. 
Call  Steve  (704)  252-5611  ext.  520. 


CIRCULATION 
OPERATIONS  MANAGER 
We  are  an  aggressive,  growing  and  well- 
managed  105,000  daily  and  140,000 
Sunday  newspaper  seeking  a  goal- 
oriented  circulation  operations  manager 
with  a  proven  track  record.  This  position 
will  be  responsible  for  managing 
customer  service  and  data  entry,  CIS 
development,  purchasing,  budgeting, 
training  support  and  data  base  mainte¬ 
nance.  We  want  a  totally  exposed  news¬ 
paper  person.  ABC  knowledge  required 
and  personal  computer  familiarity 
preferred.  We  have  high  standards  and 
are  willing  to  pay  for  outstanding  perfor¬ 
mance.  Opportunities  also  exist  within 
other  newspapers  in  our  rapidly  growing 
international  newspaper  group.  New 
Haven,  Connecticut,  is  on  beautiful 
Long  Island  Sound,  just  an  hour  from 
New  York  and  2  hours  from  Boston. 
New  Haven  is  the  home  of  Yale  Univer¬ 
sity  and  offers  a  broad  range  of  cultural 
and  recreational  activities.  Send  cover 
letter  and  resume,  including  salary 
history  and  requirements,  to  Kirk  A. 
Davis,  Circulation  Director,  New  Haven 
Register,  40  Sargent  Dr.,  New  Haven, 
CT  06511. 


CIRCULATION  MARKETER  and  Direc¬ 
tor.  Open-ended,  upward  earnings  and 
top  management  growth  for  successful¬ 
ly  selling  subscriptions  and  single 
copies  for  outstanding,  growing,  major, 
suburban  Chicago  weeklies.  Manage 
department.  90%  mail,  10%  news¬ 
stands/racks.  State-of-art  computer 
fulfillment.  Huge  growth  opportunity. 
Fine  plant  and  management.  Reply 
explaining  telemarketing  and  single 
copy  sales  successes  in  both  numbers 
and  dollars.  Include  current  earnings. 
Box  3683,  Editor  &  Publisher. 


MAGAZINE  CIRCULATION  MANAGER 
Fast  growing  publisher  with  leading 
magazine  has  an  opening  for  an  expe¬ 
rienced  pro.  Will  lead  great  fulfillment 
team  that  has  built,  paid  and  free 
controlled,  BPA  winners.  Solid  career 
growth.  Salary  commensurate  with 
experience.  Call  Paula  Payne  (817) 
776-9000. 


MANAGER  with  paid  and  free  carrier 
distribution  experience  for  small  zone  5 
ABC  daily  with  weekly  and  shopper. 
This  is  not  our  only  property.  Outstand¬ 
ing  benefits  for  individual  who  is  dedi¬ 
cated,  competitive,  self-motivating  and 
growth-oriented.  We  believe  in  sales, 
service  and  carrier  recognition.  Reply  to 
Box  3645,  Editor  &  Publisher. 


THE  LAWRENCE  JOURNAL-WORLD  is 
seeking  a  home  delivery  manager.  Must 
be  capable  of  managing  and  motivating 
four  district  managers.  We  need  a  self¬ 
starter  who  is  not  afraid  of  hard  work. 
Must  be  sales-  and  service-oriented. 
Send  resume  with  references  and  salary 
requirements  to  the  Circulation  Mana¬ 
ger,  Journal-World,  PO  Box  888, 
Lawrence,  KS  66044. 


It  makes  no  difference  how 
disenchanted  a  man  is  with 
the  world,  or  how  deeply  he 
knows  it,  or  how  much  it 
enrages  him,  for  if  the  world 
suddenly  smiles  on  him,  he 
feels  himself  partially 
reconciled  with  it. 

Giacomo  Leopardi 


HELP  WANTED 


DATA  PROCESSING 


SENIOR  PROGRAMMER  ANALYST 
Seeking  career-oriented  D.P.  profes¬ 
sional  with  3  years  experience  on 
Collier-Jackson  (jirculation  Information 
System.  This  position  involves  extensive 
interaction  with  system  users,  manage¬ 
ment  and  technical  staff.  Project  lead¬ 
ership  role  a  distinct  possibility. 
HP3000  experience  a  plus;  knowledge 
of  project  management  methodology 
preferred. 

The  Register,  one  of  America’s 
outstanding  newspapers,  has  a  state¬ 
wide  circulation  of  2i5,000-daily 
(365,000/Sunday).  Excellent  salary/ 
benefits  and  opportunity  for  advance¬ 
ment  in  the  Gannett  Company,  the 
nation’s  largest  newspaper  group  and  a 
Fortune  500  company.  Please  send 
resume  and  salary  history  tO:  Liz  Seiser, 
Personnel  Administrator,  The  Des 
Moines  Register,  PO  Box  957,  Des 
Moines,  lA  50304. 

EEO/Affirmative  Action. 


_ EDITORIAL _ 

6-day,  17,000  paper  seeks  NEWS 
EDITOR  to  direct  copy  desk  and  run  the 
slot,  and  EDITOR  OF  THE  EDITORIAL 
PAGE  to  put  out  award-winning  opinion 
page  and  write  editorials  and  twice-a- 
week  column.  Also  seeking  applications 
for  anticipated  COPY  EDITOR  and 
REPORTER  openings.  Letter,  resume 
and  work  samples  to  Bob  Schumacher, 
Managing  Editor,  The  News-Dispatch, 
121  W.  Michigan  Blvd.,  Michigan  City, 
IN  46360. 


AGGRESSIVE,  COMPETITIVE  sports 
reporter  sought  by  mid-size  southern 
daily  in  market  where  sports  interest  is 
intense  and  traditional.  Background  in 
coverage  of  college  football  and  basket¬ 
ball  a  strong  plus  Resumes,  references 
and  work  samples  to  Jim  Willis,  ME, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

ANTIQUES  EDITOR/WRITER 
responsible  for  antiques,  collections, 
and  historic  homes.  Must  have  general 
knowledge  of  antiques  and  3-5  years  of 
writing  experience.  Ideal  candidate  will 
have  good  editorial  instincts  for  a  lively, 
timely  and  authoritative  story.  Salary 
indicated  by  experience.  Send  resume 
and  writing  samples  to:  Editor 
SOUTHERN  ACCENTS 
820  Shades  Creek  Parkway 
Birmingham,  AL  35209 


ASSISTANT  FEATURES  EDITOR 
Looking  for  a  gung-ho,  imaginative 
editor  who  is  tired  of  the  same  old 
boring  feature  sections,  who  appreci¬ 
ates  both  Spy  magazine  and  great  litera¬ 
ture.  Our  ideal  candidate  would  be  a 
writing-coach  type  who  truly  loves  to 
work  with  copy.  Will  also  consider  excel¬ 
lent  writers  ready  to  leap  into  editing  at 
this  year’s  first  place  Penney-Missouri 
feature  section.  Good  money,  a  million 
readers,  fun  co-workers,  exciting  town. 
No  kidding.  Send  resume  and  salary 
requirements  to  Julie  Heaberlin, 
Features  Editor,  The  Detroit  News,  615 
West  LaFayette,  Detroit,  Mi  48231. 


ASSISTANT  CITY  EDITOR 
Daily  newspaper  in  southern  Indiana 
seeks  assistant  city  editor.  Responsibil¬ 
ities  include  copyediting,  story  packag¬ 
ing  and  layout  of  local  section.  Send 
resume,  samples  and  cover  letter 
outlining  your  newspaper  philosophy  to 
John  Rumbach,  Managing  Editor,  The 
Herald,  PO  Box  31,  Jasper,  IN  47546. 


ASSISTANT  NEWS  EDITOR 
Zone  4  daily  needs  "news  junkie"  with 
ood  copy  editing  skills  to  produce 
35,000  circulation  Sunday  newspaper 
and  to  assist  news  editor  in  production 
of  daily  paper.  Salary  commensurate 
with  experience.  Box  3642,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
The  Arizona  Republic  is  seeking  an 
experienced  editor  to  supervise  night 
operations  of  its  metro  desk.  Write: 
Managing  Editor,  The  Arizona  Republic, 
PO  Box  1950,  Phoenix,  AZ  85001. 


ASSISTANT  CITY  EDITOR 
Morning  newspaper  in  southeast 
Pennsylvania  seeks  aggressive  assistant 
city  editor.  Experienced  reporters  may 
apply.  Send  resume  and  letter  on  what 
motivates  you  to  Beri  Schwartz,  Execu¬ 
tive  Editor,  York  Daily  Record,  PO  Box 
W401,  York,  PA  17404. 


ASSISTANT  MANAGING  EDITOR 
The  Journal  in  Lorain,  OH,  wants  a  real 
newsperson  as  its  night  assistant 
managing  editor:  someone  who  picks 
the  right  stories,  writes  dynamite  heads, 
lays-out  a  great-looking  front  page  and 
loves  doing  it.  Working  closely  with 
others  on  our  management  team,  this 
person  leads  the  night  staff  in  getting 
the  paper  started,  then  carries  on 
throughout  morning  deadlines  to  over¬ 
see  production  of  our  weekday  editions. 
We’re  a  44,000  afternoon  daily,  named 
best  in  our  class  in  Ohio  for  the  last  3 
years.  Experienced  editors  should  send 
a  letter  and  resume  to:  Tom  Skoch, 
Managing  Editor,  The  Journal,  1657 
Broadway,  Lorain,  OH  44052. 

ASSISTANT  CITY  EDITOR 
Zone  8,  34,000  daily  in  the  Rocky 
Mountains  looking  for  an  energetic, 
well-organized  editor  who  can  handle 
copy  quickly  on  deadline  and  work  with 
reporters  on  projects.  Work  Tuesday 
through  Saturday  shift  with  an  award¬ 
winning  staff  of  9  reporters.  Send 
resume,  references  and  clips  to  Box 
3689,  Editor  &  Publisher. 


ASSOCIATE  EDITOR 
Pioneer  Press,  the  iargest  suburban 
news  gathering  organization  in  lilinois 
has  an  immediate  opening  for  an  asso¬ 
ciate  editor  to  manage  and  edit  one  of 
our  community  newspapers.  BA  journal¬ 
ism,  6  years  minimum  newspaper 
experience  plus  two  years  minimum  as 
managing  editor.  Excellent  company 
benefits.  Please  send  resume  along 
with  writing  samples  to  Pioneer  Press, 
Human  Resources  Dept.,  1232  Central 
Ave.,  Wilmette,  IL  60091.  EOE/M/F. 


BUREAU  REPORTER 
Enterprising  reporter  with  experience  in 
hard  news  and  features  wanted  to 
establish  a  new  bureau  in  the  midwest 
for  growing  business  publication  that 
covers  the  woodworking  industry.  Our 
midwestern  edition  will  complement 
our  northeastern  and  mid-Atlantic 
editions,  covering  the  markets,  compa¬ 
nies  and  people  involved  in  furniture¬ 
making,  lumber  distribution,  cabinet¬ 
making  and  architectural  mill  work. 
Competitive  salary  amd  benefits; 
regional  travel.  Send  resume  and  clips 
to:  Ian  C.  Bowen,  Editor,  WoodShop 
News,  35  Pratt  Street,  Essex,  CT 
06426. 


BUSINESS  REPORTER 
The  News  Sentinel,  a  57,000  Knight- 
Ridder  PM  in  Fort  Wayne,  IN,  needs  a 
business  reporter  who  can  handle 
breaking  news  on  deadline  and  assem¬ 
ble  in-depth  features  on  trends  and 
developments  in  our  diverisified 
economy.  The  News-Sentinel's  4-per- 
son  business  staff  produces  the  daily 
business  pages  and  a  weekly  Business 
Monday  tabloid.  We're  a  small  staff  with 
big  goals.  We  share  a  photography 
department  and  Macintosh-equipped 
design  department.  Send  resume  and 
non-returnable  clips  to  Jim  Strauss, 
Business  Editor,  The  News-Sentinel, 
PO  Box  102,  Fort  Wayne,  IN  46801.  An 
Equal  Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
The  Sacramento  (CA)  Business  Journal 
needs  an  enterprising  reporter.  Candi¬ 
dates  should  have  three  to  five  years  in 
newspapering.  Business  reporting 
experience  is  not  a  must,  but  a  good 
sense  for  covering  hard,  breaking  news 
with  investigatory  techniques  is 
required.  Competitive  salary.  Write  Lee 
Wessman,  2030  J.  Street,  Sacramento, 
CA  95814. 


BUSINESS  REPORTER 
We  need  an  aggressive  reporter  for  our 
3-person  business  staff.  Degree  in 
finance,  marketing  or  management 
preferred.  Reporting  experience 
required.  Send  resume,  clips  to  Paul 
McAuliffe,  M.E.,  The  Evansville  Cour¬ 
ier,  PO  Box  268,  Evansville,  IN  47702. 


BUSINESS  WRITER 
Experienced  business  writer  who  has 
potential  of  becoming  business  editor 
needed  for  72,000  daily.  Applicant 
must  be  a  college  grad  with  a  minimum 
of  two  years  daily  newspaper  business 
reporting  experience.  Send  resume  and 
clips  to  Executive  Editor,  Savannah 
News-Press,  PO  Box  1088,  Savannah, 
GA  31402. 


CHARLOTTE  (NC)  AREA 
A  mid-sized  daily  jn  one  of  the  South’s 
most  competitive  markets  has  openings 
for  two  reporters  and  two  copy  editors. 
Send  resume,  work  samples,  references 
to  Terry  Plumb,  Editor,  The  Herald,  PO 
Box  11707,  Rock  Hill,  SC  29731. 


CITY  EDITOR 

Sought  by  community-oriented  daily  in 
San  Francisco’s  North  Bay  area. 
Successful  candidiate  will  possess 
superior  supervisory  and  organizational 
skills  and  will  be  able  to  produce  a 
newspaper  that  serves  a  diverse  reader- 
ship  in  an  increasingly  competitive 
news  market.  Send  resume,  references 
and  three  non-returnable  work  samples 
to  Box  3672,  Editor  &  Publisher. 


CITY  HALL 

We  want  the  best  to  cover  Long  Beach, 
a  city  of  415,000  in  California.  You 
need  at  least  5  years  government  report¬ 
ing  for  a  daily  and  evidence  you’re  an 
enterpriser  with  strong  investigative 
skills.  We’re  a  Knight-Ridder  newspap¬ 
er.  Resume  and  10  clips  tO:  John 
Zappe,  City  Editor/Urban  Affairs,  Press- 
Telegram,  604  Pine  Ave.,  Long  Beach, 
CA  90844. 


EDITOR 

Be  a  part  of  small,  growing  group  of 
quality  newspapers.  5,300  circulation, 
award-winning  daily  newspaper  in  scen¬ 
ic  south  central  Wisconsin  is  seeking  an 
editor  to  continue  the  development  of 
staff  and  work  well  with  other  depart¬ 
ments  of  the  newspaper.  We  offer  an 
excellent  wage  and  benefits  package 
including  insurance  and  401K  plan. 
Send  clips  and  resume  with  references 
to  Jim  Bowers,  Publisher,  Baraboo 
News-Republic,  PO  Box  9,  Baraboo,  Wl 
53913. 


EDITOR 

Editor  for  new  university  tabloid.  Must 
be  able  to  write  and  re-write  copy  to  be 
crisp,  concise  and  punchy.  Need  to 
creatively  coordinate  a  monthly  publica¬ 
tion  on  deadline  to  meet  diverse  high 
level  goals.  Minimum  five  years  experi¬ 
ence  as  editor  and  writer  required. 
Macintosh  desk  top  publishing  experi¬ 
ence  a  plus.  Salary  negotiable  to  $25  to 
$30K  plus  excellent  benefits  package. 
Send  resume,  convincing  cover  letter 
and  non-returnable  samples  to:  FJ 
5748,  Universi^  of  Pittsburgh,  172 
Thackeray  Hall,  Pittsburgh,  PA  15260. 

AA/EOE. 
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HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITOR 

Leading  Fortune  500  publishing 
company  in  Zone  9  looking  for  editorial 
leadership.  Qualified  applicant  must 
possess  combination  of  independence, 
initiative,  excellence,  drive  and  a  high 
level  expertise  aimed  at  accomplishing 
real  results.  Send  resume,  salary  history 
to  Box  3633,  Editor  &  Publisher. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

GULF  COAST  Florida  daily  seeks  Assis¬ 
tant  Editor/Reporter.  Community  jour¬ 
nalism  background  necessary,  page 
layout  experience  helpful.  Send 
resume,  clips,  letter  to  Editor,  The 
Breeze,  PO  Box  846,  Cape  Coral,  FL 
33914. 

EDITOR 

Sought  for  growing  weekly  newspaper 
group  in  Richmond,  VA  metropolitan 
area.  Must  be  hands-on  editor/writer 
with  ability  to  handle  public,  direct 
small  staff,  edit  copy,  design  eye¬ 
catching  layout,  and  shape  character  of 
community  newspaper.  We  will  train  in 
Macintosh  pagination.  Send  resume 
and  clips  to:  Jeff  Byrd,  Suburban  News- 
pers  of  Virginia,  PO  Box  1249,  Glen 
Allen,  VA  23060. 

INFOGRAPHICS  SPECIALIST  with  page 
design  skills  sought  for  expanding  n'rws 
art  department  of  the  Las  Vegas  Review- 
Journal.  College  degree  and  two  years 
Macintosh  experience  preferred.  Send 
non-returnable  examples  of  work, 
resume,  and  salary  requirements  to: 
Jim  Day,  Graphics  Editor,  Las  Vegas 
Review-Journal,  PO  Box  70,  Las  Vegas, 
NV  89125-0070.  No  phone  calls, 
please.  The  Review-Journal  is  a  Donrey 
Media  Group  newspaper  with  a  daily 
circulation  of  140,000.  An  Equal 
Opportunity  Employer. 

EDITOR 

Vermont  weekly  seeks  experienced 
reporter/editor.  Energetic  and  moti¬ 
vated  person  with  creative  news  sense, 
investigative  bent.  Strong  writing  and 
editing  skills  a  must.  Freedom  to  move, 
growing  area.  Macintosh  desk  top 
system.  Send  resume,  clips  and  salary 
history  to  PO  Box  1368,  Lyndonville,  Vf 
05851. 

JOBS  FOR  WRITERS,  EDITORS.  News¬ 
letter  lists  openings  in  Northeast.  Send 
SASE  for  free  sample  to  Communica¬ 
tions  Career  Bulletin,  PO  Box  1078, 
West  Hartford,  CT  06107. 

EDITOR  WANTED 

Experienced  person  is  needed  for  a 
weekly  newspaper  in  Riverside  County, 
California.  Largest  in  area  with  15,000 
circulation.  (714)  244-4237. 

Ambition  often  puts 
men  upon  doing  the 
meanest  offices;  so 
climbing  is  performed 
in  the  same  posture 
with  creeping. 

Jonathan  Swift 

EXPERIENCED  REPORTER  is  sought 
for  a  fast-growing  weekly.  3  to  5  years 
reporting  required.  Strong  editing  skills, 
layout,  photo  skills  a  must.  Macintosh 
experience  a  plus.  Send  resume,  salary 
requirements  and  writing  samples  to 
Freeman's  Journal,  PO  Box  591, 
Cooperstown,  NY  13326. 

MANAGING  EDITOR 
Hard-hitting  daily  legal  AM-LAW  News¬ 
paper  in  the  Bay  Area  with  the  highest 
journalistic  standards  is  seeking  an 
aggressive,  self-starting  individual  with 
top  editing  and  leadership  skills.  MUST 
have  experience  as  a  legal  reporter  and 
as  an  editor.  Law  degree  a  plus  but  not 
required.  Excellent  pay  and  benefits. 
Please  send  resume  to: 

BRUCE  S.  ROSEN,  Editor 

The  Recorder 

99  S.  Van  Ness  Ave. 

San  Francisco,  CA  94103. 

Feisty  9,700  daily  in  Ohio  has  two 
openings  in  newsroom  -  Reporter  and 
Photographer.  Both  beginner  positons. 
Offer  competitive  pay/fringes  and  a 
news-oriented  management  interested 
in  your  future.  Send  resume  and 
samples  of  your  work  to  Douglas  Koer- 
ner,  Norwalk  Reflector,  61  East  Monroe 
Street,  Norwalk,  OH  44857. 

FREE-LANCE  WRITERS 

Monthly  newspaper  that  covers  the 
woodworking  industry  is  looking  for 
freeelance  reporters  with  experience  in 
hard  news,  features  and  business 
profiles.  Articles  from  midwestern 
states  particularly  needed.  Send  for 
guidelines  and  a  sample  issue:  Lewis 
Lorini,  Associate  Editor,  WoodShop 
News,  35  Pratt  Street,  Essex,  CT 
06426. 

MANAGING  EDITOR 

Needed  to  take  Zone  5  county  seat  daily 
out  of  the  under-10,000  circulation- 
doldrums.  Editing  skills,  news  judg¬ 
ment,  and  eagerness  to  put  county  s 
only  daily  ahead  of  metropolitan  intrud¬ 
er  are  key  criteria.  Salary:  $25,000  to 
$35,000  depending  on  qualifications. 
Send  resume  to  Box  3663,  Editor  & 
Publisher. 

Managing  editor  for  small  Zone  7  daily. 
Supervise  and  motivate  staff  of  five. 
Strong  writing,  editing,  layout  skills 
with  desire  to  produce  a  quality  home 
town  news  product.  Great  opportunity 
for  the  right  person.  Letter  and  resume 
to  Box  3649,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  for  12,500  circulation 
afternoon  daily  in  southern  Indiana. 
Send  clips  and  resume  to  John 
Rumbach,  Managing  Editor,  The 
Herald,  PO  Box  31,  Jasper,  IN  47546. 

We’ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  do  not  want  your  reply  to  go  to  certain  newspapers  or  companies,  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Department  with  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we  will  discard  your  reply. 

EdKor  ft  PuMisIwr 

11  West  19th  Street,  NY,  NY  10011.  (212)  e75-ltS80. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

NEWS  EDITOR 

30,000  circulation  AM  paper  in  zone  2 
seeks  strong  leader  to  supervise  night¬ 
time  operations,  layout  page  one,  and 
help  make  us  a  better-looking,  better- 
written  product.  Strong  design, 
graphics,  editing  skills  required.  Experi¬ 
ence  on  news/copy  desks  important. 
Send  resume,  references,  work  samples 
to  Box  3678,  Editor  &  Publisher. 

REPORTER  for  small  daily  on  Lake 
Huron  in  northern  Michigan's  vacation- 
land.  Write,  shoot  pictures,  layout 
pages.  Advance  within  national  group. 
Outdoor  lifestyle.  Call  Rip  (616) 
627-7144. 

Rutland  (VT)  Herald  and  Barre- 
Montpelier  Times  Argus  seeks  Assistant 
Sunday  Editor. >  Copyediting,  layout 
skills  a  must.  Contact  Dirk  P.  Van 
Susteren,  Sunday  Editor,  PO  Box  707, 
Barre,  VT  05641. 

Our  conversion  to  AM  May  1st  means 
we  have  several  reporting  jobs  to  fill.  If 
you  are  interested  in  working  with  a 
quality,  award-winning  paper  in  one  of 
the  East’s  most  competitive  areas,  send 
your  resume  and  3  or  4  expamples  of 
your  best  writing  to:  Bruce  Frassinelli, 
Managing  Editor,  The  Express,  PO  Box 
391,  Easton,  PA  18044-0391. 

SKILLED,  ALL-AROUND  Journalist  for 
growing  community  weekly  in  southern 
Nevada.  Good  opportunity.  (702) 
383-6491. 

SMALL,  CARIBBEAN  WEEKLY  needs 
immediately  an  aggressive,  hardworking 
reporter.  Position  ideal  for  recent  J-grad 
with  excellent  skills.  Salary  $175/week. 
Box  3661,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR 
Mid-south  PM  daily  looking  for  a  sports 
nut  ready  to  move  inside,  layout,  edit¬ 
ing  and  headwriting  will  be  your  main 
responsibilities.  Your  ambition  will 
determine  the  amount  of  outside  writ¬ 
ing.  Send  letter  and  resume  to:  Box 
3583,  Editor  &  Publisher. 

QUALITY-ORIENTEDeastern  NC  weekly 
group  seeking  reporter.  Photo  skills 
lielpful.  Come  grow  with  us.  $200-250 
per  week  plus  mileage,  benefits.  Mail 
resume  and  clips  to  Personnel  Depart¬ 
ment,  News  Leader,  PO  Box  158, 
Fremont,  NC  27830. 

REPORTER 

AM  daily  (circ.  43,500)  needs  farm 
writer  to  cover  the  interesting  and  diver¬ 
sified  farming  activities  in  our  area. 
Report  on  agricultural  events  for  farm 
readers  and  agri-business  people;  deve¬ 
lop  features  and  farm  related  customer 
news. 

Send  resume  and  clips  tO:  Box  3625, 
Editor  &  Publisher. 

SPORTS  COPY  EDITOR 

A  75,000  AM  Knight-Ridder  daily  in 
the  sunbelt  is  looking  for  a  talented 
sports  copy  editor.  Two  to  three  years  of 
editing  and  layout  experience  preferred, 
but  will  consider  talented  college  gradu¬ 
ate.  Send  resume,  writing  and  layout 
samples  to: 

Sports  Editor 

Macon  Telegraph  &  News 

120  Broadway 

Macon,  GA  31201 
(912)  744-4335 

REPORTER:  This  is  an  opportunity  to 

join  a  small  daily  that  offers: 

-  a  great  location  in  the  Adirondack 
foothills  of  New  York,  only  a  one-hour 
drive  to  a  metropolitan  area. 

-  future  career  opportunities  with  two 
larger  progressive  dailies  owned  by 
the  same  company. 

-  a  chance  to  join  a  team  dedicated  to 
turning  this  newspaper  into  one  of  the 
finest  small  dailies  in  the  northeast. 

Please  send  resume  and  clips  to  The 

Malone  Evening  Telegram,  136  East 

Main  St.,  Malone,  NY  12953,  Attn: 

Russ  Webster. 

SPORTS  WRITER 

The  Pittsburgh  Press  is  looking  for  an 
aggressive,  experienced  reporter  to 
cover  University  of  Pittsburgh  football 
and  basketball.  Applicants  should  send 
a  cover  letter,  resume  and  clips  to:  Russ 
Brown,  AME/Sports,  The  Pittsburgh 
Press,  34  Boulevard  of  the  Allies,  Pitts¬ 
burgh,  PA  15230. 

SPORTS  WRITER 

Strong  writer  needed  to  cover  high 
school  sports  for  New  Jersey  Herald, 
Sussex  County’s  daily  newspaper.  Full¬ 
time  position.  Competitive  salary,  bene¬ 
fits.  Send  resume  and  writing  samples 
to  R.  Bergmann,  New  Jersey  Herald,  PO 
Box  10,  Newton,  NJ  07860. 

REPORTER  Daily,  weekly  in  Lake 
Placid  region  of  New  York  seeks  entry- 
level  reporter.  Send  resume,  clips  to 
Shawn  tooley,  Adirondack  Daily  Enter¬ 
prise,  PO  Box  318,  Saranac  Lake,  NY 
12983. 

REPORTERS 

For  the  following  special  beats:  federal 
courts,  legal  affairs,  medicine,  religion, 
higher  ed,  environment.  Minimum:  7 
years  on  daily,  2  years  in  specialty. 
Immediate.  Excellent  salary,  strong 
benefits.  Send  resume,  clips,  salary 
expected  tO:  Mark  Howat,  c/o 

The  Record 

150  River  St. 

Hackensack,  NJ  07601 

EOE 

THE  OBSERVER  newspaper,  a  daily, 
morning  newspaper  in  New  Smyrna 
Beach,  Florida,  is  now  accepting  appli¬ 
cations  for  the  position  of  sports  editor. 
Persons  interested  in  this  position  are 
invited  to  contact  Managing  Editor  Jim 
Jones  with  a  letter,  resume  and  three 
clips.  Good  writing  ability,  good  atti¬ 
tude  and  good  work  ethic  preferred. 
Address  correspondence  to  The 
Observer,  PO  Box  10,  New  Smyrna 
Beach,  FL  32070. 

ASSISTANT  EDITOR 

Major  airline  in  Zone  6  needs  a  person  to  assist  in  the  writing,  layout 
and  production  of  a  full  tabloid  newspaper  read  by  80,000  employ¬ 
ees,  retirees  and  their  families.  Experience  needed  as  a  reporter, 
writer  and  editor  with  daily  or  weekly.  Degree  in  journalism  pre¬ 
ferred. 

Qualified  candidates  should  send  resume  to:  Manager  Personnel 
Services,  PO  Box  619616,  MD  3K28,  Dept.  EP315,  D/FW  Airport, 
Texas  75261-9616. 

Equal  Opportunity  Employer 
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The  Anderson  Independent-Mail,  a 
43,000  circulation  daily  in  western 
South  Carolina,  is  looking  for  an  assis¬ 
tant  city  editor.  Paper  recently  rede¬ 
signed,  quality  emphasis.  Anderson  is 
on  1-85  and  Hartwell  Lakes,  two  hours 
north  of  Atlanta  and  two  hours  south  of 
Charlotte.  Send  resume  and  clips  to 
City  Editor  at  PO  Box  2507,  Anderson, 
SC  29622. 


The  Lansing  State  Journal  is  seeking  an 
experienced  reporter  to  join  our  newly- 
assembled  business  team.  We  have  a 
new  business  editor,  new  reporters  and 
a  renewed  commitment  to  covering 
automotive,  consumer  and  small  busi¬ 
ness  news  in  this  vibrant  and  growing 
university  and  state  capital  community. 
Top  pay,  great  opportunity  for  advance¬ 
ment  with  a  Gannett  newspaper.  Send 
resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 

TV  REPORTER  for  expanding  coverage 
of  daily  entertainment  trade  publica¬ 
tion.  Contacts  in  Network  and/or  Syndi¬ 
cation  essential.  Only  experienced  need 
apply.  Opportunities  available  on  both 
coasts. 

Resumes  to:  Editor,  PO  Box  1431, 
Hollywood,  CA  90028. 

UNIVERSITY  EDITOR 
DePauw  University  seeks  an  individual 
with  outstanding,  proven  writing  and 
editing  skills  who  also  has  the  strong 
strategic  sense  required  to  understand, 
appreciate  and  communicate  the 
distinctiveness  of  one  of  the  nation's 
leading  liberal  arts  colleges.  The 
University  Editor  is  responsible  for  the 
editorial  content  of  a  number  of  external 
publications,  the  single  largest  of  which 
IS  DePauw's  award-winning  quarterly 
alumni  magazine.  Required:  minimum 
5  years  relevant  experience  and  ability 
to  manage  multiple  concurrent 
projects;  photography  skills  a  plus. 
Send  letter  of  application,  resume  and 
three  samples  of  publish^  work  (clip¬ 
pings  or  publications)  by  March  21 , 
1989,  to  Jane  B.  Funke,  Director  of 
Public  Relations,  DePauw  University, 
Greencastle,  IN  46135. 


Vermont  weekly  looking  for  aggressive, 
curious  and  creative  reporter.  Freedom 
to  move  for  thinking  person  who  can 
tackle  features  as  well  as  hard  news. 
Experienced  preferred  but  excellent 
writing  skills  and  the  right  attittude 
more  important.  Vacation,  benefits, 
Macintosh  system.  Please  send  resume 
and  samples  to  PO  Box  1368,  Lyndon- 
ville,  VT  05851. 


WASHINGTON,  DC, 
FINANCIAL  REPORTER 
Experienced,  hard-charging  reporter  for 
financial  news  agency.  Responsibilities 
include  budget,  taxes,  appropriations 
beat  on  Hill.  Reply  with  letter,  resume, 
salan  requirements  and  clips  to  Box 
3668,  Editor  &  Publisher. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
M^aLJne.  MediaUne  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  infomnation,  call; 

800-237-8073 


in  CA:  408-296>7353 


HELP  WANTED 


EDITORIAL 


WEEKLY  EDITOR 

Editor  needed  for  small  weekly  news¬ 
paper  in  Florida.  Take  photos  of  school, 
community  and  social  events,  write 
cutlines  and  edit  copy.  Layout  paper, 
you  will  do  it  all.  Located  in  great  area. 
No  hustle  and  bustle  and  close  to 
beaches.  Paper  well-received  by 
community  and  is  looking  for  someone 
to  get  involved.  Box  3676,  Editor  & 
Publisher. 


We  need  an  assistant  city  editor  who 
can  make  copy  sparkle  and  lay  it  out  on 
deadline,  one  who  gets  the  best  from 
reporters,  one  who  will  put  our  soon-to- 
be  AM  to  bed  5  nights  a  week.  Please 
desribe  your  strengths  and  send  exam¬ 
ples  of  them  to:  Bruce  Frassinelli, 
Managing  Editor,  The  Express,  PO  Box 
391,  Easton,  PA  18044-0391. 

WIRE  EDITOR 

A  mid-sized  Massachusetts  daily  is 
looking  for  a  take-charge  wire  editor 
with  excellent  news  sense  and  strong 
language  skills.  We  want  an  editor  who 
can  spot  the  interesting  people  gems  in 
addition  to  playing  up  the  best  of  the 
breaking  news  stories.  We  want  impact 
news  from  an  impact  editor.  We  prom¬ 
ise  good  pay,  good  benefits,  a  good  time 
and  a  good  chance  at  moving  up  the 
ladder.  New  England  applicants  only. 
Send  resume  and  work  samples  to  Box 
3667,  Editor  &  Publisher. 


_ UBRARY _ 

NEWSPAPER  PHOTO  LIBRARIAN 
NEWS  LIBRARIAN 
Two  positions 

Career  person  with  strong  interpersonal 
and  organizational  skills.  Educational 
background  includes  college  degree, 
equivalent  newspaper  library,  journal¬ 
ism  or  library  science  experience.  Indi¬ 
cate  salary  requirements.  All  responses 
confidential.  Salary  and  benefits 
commensurate  with  qualifications  and 
experience.  Contact: 

Chief  Librarian 
Washington  Times 
3600  New  York  Ave,  N.E. 

Washington,  DC  20002. 


MARKETING  RESEARCH 

MARKET  RESEARCH  ANALYST 
Ground  floor  opportunity  to  build  mark¬ 
et  research  sales  support  services  for  a 
30,000-circulation,  suburban  Chicago, 
7-day  daily  newspaper.  The  ideal  candi¬ 
date  will  have  a  college  degree  or  equi¬ 
valent  with  3  to  5  years  experience  in 
market  research  development,  analysis, 
report  writing  and  sales  presentations. 
Newspaper  or  media  background  help¬ 
ful.  This  is  an  excellent  opportunity  to 
join  an  exciting,  fast-growing  publishing 
company  in  one  of  Illinois’  premier 
media  markets.  Please  send  resume 
and  salary  history  to  Northwest  Herald, 
Assistant  Publisher,  PO  Box  250,  Crys¬ 
tal  Lake,  IL  60014. 


PHOTOGRAPHY 

PHOTO  EDITOR  -  A  Knight-Ridder 
newspaper  in  a  growing  southeastern 
market  has  an  opening  for  a  photo 
editor.  You  will  be  responsible  for  edit¬ 
ing  negatives,  working  with  photogra¬ 
phers,  moderating  photo  assignments 
and  coordinating  daily  photo  coverage 
with  other  editors.  We’re  looking  for  a 
dedicated  leader,  someone  who  can 
motivate  and  challenge  a  talented  staff 
of  eight  photographers.  Send  introduc¬ 
tory  letter,  resume  and  work  samples  to 
Box  3674,  Editor  &  Publisher. 

WEEKLY  NEWSPAPER  based  in  north¬ 
ern  New  Jersey  seeks  creative,  exper¬ 
ienced  photographer  on  part-time  basis. 
Applicant  should  have  a  car  and  access 
to  a  lab.  Send  resume  and  samples  of 
work,  including  portraiture  to  Art  Direc¬ 
tor,  Box  3682,  Editor  &  Publisher. 
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POSITIONS  WANTED 
ADVERTISING 


POSITIONS  WANTED 
EDITORIAL 


I 

I  COMPOSING  ROOM  MANAGER 

The  Morning  News  Tribune,  a 
McClatchy  newspaper,  located  in  Taco¬ 
ma,  Washington,  is  seeking  an  energe¬ 
tic  and  experienced  composing  room 
manager.  The  ideal  candidate  must 
demonstrate  excellent  personnel  skills 
and  understand  the  inner-workings  of  a 
composing  room  operation  and  a 
computerized  makeup  system.  Other 
responsibilities  include  hiring,  training, 
performance  appraisal  administration 
and  salary  review  and  related  issues. 

The  Morning  News  Tribune  offers  a 
competitive  wage  and  benefit  package 
which  includes  company-paid  medical, 
dental,  retirement  plan  and  matching 
401(k)  plan  for  employees.  Send 
resume  to  Jeff  Stalcuo,  Production 
Director,  The  Morning  News  Tribune, 
PO  Box  11000,  Tacoma,  WA  98411- 
0008.  Resumes  must  be  received  by 
May  1,  1989. 

Equal  Opportunity  Employer 


PUBLISHER  with  commercial  web  and 
sheet-fed  operation  seeks  manager  for 
printing  sales,  composing,  all  produc¬ 
tion  and  transportation  functions. 
People,  organizational,  sales  and  tech¬ 
nical  skills  first  priori^.  We  work  as  a 
team.  Exceptional  benefits,  salary  and 
bonus  opportunities.  Reply  to  Box 
3646,  Editor  &  Publisher. 


PUBUC  RELATIONS 

PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 

PUBLIC  RELATIONS  (Fall  1989,  Rank 
and  salary  dependent  on  qualifications 
and  experience).  Winona  State  Univer¬ 
sity  invites  applications  for  this  tenure 
track  position  in  the  Mass  Communica¬ 
tions  Oeot.  to  teach  public  relations  and 
related  courses.  Additional  duties  may 
include  journalistic  writing,  mass  comm 
law,  mass  comm  theory,  etc.  Qualifica¬ 
tions:  An  earned  doctorate  or  master’s 
degree  plus  acceptance  into  a  doctoral 
program  (completion  by  academic  year 
1995)  is  required.  College  teaching 
experience  desirable.  Send  resume  and 
list  of  at  least  three  references  with 
addresses  and  phone  numbers  to: 
PUBLIC  RELATI()NS  SEARCH,  Office 
of  Human  Resources,  Winona  State 
University,  Winona,  MN  55987.  Open 
until  filled;  no  applications  accepted 
after  May  15,  1989.  AA/EOE. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

Aggressive,  hands-on  publisher,  GM, 
sales  director,  solid  track  record  of 
success  in  sales  development,  turnar¬ 
ound  and  cost  management.  Ability  to 
lead  your  organization  to  new  levels  of 
achievement.  Call  Addison  Hawley 
(803)  394-2088. 


EXPERIENCED  PUBLISHER  wants  to 
run  daily  or  large  weekly  in  Northwest  or 
Southwest.  Working  now  as  publisher  of 
2  weeklies.  Also  large  daily  experience. 
Box  3673,  Editor  &  Publisher. 

GENERAL  MANAGER/OPERATIONS 
DIRECTOR.  Results  oriented,  hands-on 
manager.  Knowledgeable.  Experienced 
all  phases  of  newspaper  publishing. 
Proven  record.  Box  3650,  Editor  & 
Publisher. 


LOS  ANGELES  BASED  General  Mana¬ 
ger  of  city/regional  and  national  maga¬ 
zines,  newpapers,  etc.  available. 

Andy  Ozols  (818)  709-2913. _ 

PUBLISHER  -  Experienced  in  convert¬ 
ing  losing  and  marginal  newspapers  into 
quality,  profitable  publications.  Strong 
in  financial  planning,  marketing  strate¬ 
gies,  fiscal  control  and  personnel  moti¬ 
vation.  Has  run  every  newspaper  depart¬ 
ment.  Weekly,  daily  and  group  manage¬ 
ment  experience.  MBA  degree.  Seeks 
responsible,  challenging  position.  Box 
3669,  Editor  &  Publisher. 


WELL-QUALIFIED  COO,  record  in 
marketing,  sales,  production  and  circu¬ 
lation.  Has,  several  times  over, 
converted  weeklies  to  dailies  and  free  to 
paid.  Has  experience  with  newspapers, 
shoppers  and  business  or  trade  publica¬ 
tions.  Employed.  Box  3662,  Editor  & 
Publisher. 

18,  1989 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


One  of  Northern  California's  fastest 
growing  new^pers  has  an  opening  for 
an  Assistant  Packaging  and  Distribution 
Manager.  We  are  a  morning  newspaper 
with  circulation  of  84,000  daily  and 
93,000  Sunday. 

The  successful  candidate  will  be 
responsible  for,  among  other  things,  the 
timely  distribution  of  daily  papers  and 
inserts  with  FERAG  inserting  equip¬ 
ment  and  winding  epuipment  plus 
supen/ision  of  the  working  crew  includ¬ 
ing  performance  evaluations,  hiring  and 
discipline.  Extensive  mailroom  experi¬ 
ence  and  ability  to  work  well  with  others 
is  required.  Send  resume  to  Box  3666, 
Editor  &  Publisher. 


PRESSROOM  SUPERVISION 
One  of  Birmingham's  largest  printing 
companies  has  an  opening  for  a  supervi¬ 
sor  of  the  pressroom  operation.  This 
individual  will  immediately  assume  a 
senior  position  with  excellent  growth 
opportunity.  Applicants  should  be 
experienced  managers.  Working  in  a 
multi-shift  environment  would  be  a  plus 
as  would  a  college  degree.  All  applic¬ 
ants  should  be  extremely  quality 
conscious  while  maintaining  cost 
controls  and  meeting  deadlines.  This 
position  offers  an  excellent  starting 
salary  and  a  benefits  package  which 
includes  hospitalization,  free  life  insur¬ 
ance,  excellent  vacation,  sick  leave, 
fully  paid  company  retirement  plan, 
401k  option  and  much  more. 
Applicants  should  send  a  resume 
including  complete  salary  history  to  The 
Birmingham  News,  2200  Fourth  Ave. 
North,  Birmingham,  AL  35203. 


PROGRAMMER/ANALYST 
The  Virginian-Pilot  and  The  Ledger- 
Star,  located  in  Norfolk,  Virginia,  has  an 
opening  in  the  production  department 
for  an  experienced  prcwrammer/analyst 
to  work  on  the  ATEX  advertising 
systems.  A  minimum  of  five  years 
experience  in  the  field  of  newspaper 
pr^uction  or  on  an  ATEX  system  is 
required.  Send  resume  and  salary 
requirements  to:  Mike  Burke,  Tech. 
Support  Manager,  The  Virginian-Pilot 
and  The  Ledger-Star,  150  W.  Bramble- 
ton  Ave.,  Norfolk,  VA  23510. 


EDITOR  &  PUBLISHER  for  March 


ADVERTISING/GENERAL  MANAGER 
Twenty  years  local,  regional,  national 
and  international  advertising  and  circu¬ 
lation  management.  Sales,  account 
management,  layout,  copy  writing, 
special  features,  telemarketing  and 
customer  service  experience.  Versatile 
professional  prefers  California,  Arizona, 
Nevada  area.  Box  3611,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MGR., 
Volume  Producer,  Presently  Employed 
New  York  City,  Daily  &  Weekly  Experi¬ 
ence,  Very  Strong  Credentials,  Recruit¬ 
ing,  Training,  Motivating,  Seeking  A 
Major  Challenge.  Box  3^3,  Editor  & 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


CARTOONIST 


AWARD-WINNING  CARTOONIST  on 
nation's  largest  college  daily  seeks  posi¬ 
tion  in  the  real  world.  Contact  Steve 
Pica,  2330  S.W.  35th  PL,  B-6,  Gaines¬ 
ville,  FL  32608.  (904)  373-9608. 


CIRCULATION 


SEASONED  ALL  OPERATIONS.  Strong/ 
sales/field/personnel  circulator  ready  to 
relocate.  (714)  538-3053. 


EDITORIAL 


Enterprising  reporter  graduating  in  May 
from  top  J-school  will  be  seeking  job 
opening  as  general  assignment  rep^er. 
Experience:  internship  with  medium¬ 
sized  daily,  campus  correspondent  for 
major  daily  3  years  experience  with 
college  newspaper.  Will  live  anywhere. 
Box  3687,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  WRITER 
After  four-plus  years  of  major  league 
baseball,  NBA  and  college  basketball, 
and  writing  for  both  AM  and  PM 
editions,  this  hardworker  is  ready  to 
move  up  and  relocate.  Box  3686,  Editor 
&  Publisher. 


Experienced  Feature/Religion  Editor 
seeks  position  with  creativity,  chal¬ 
lenge.  Accuracy,  layout  strengths.  Call 
Chuck,  telephone  (405)  237-1936. 


I  CAN  DELIVER 

a  paper  readers  want  that  informs, 
enlightens  and  entertains  them.  If  you 
are  looking  for  a  top  editor  who  can 
marshal  a  staff  effectively  to  achieve 
these  goals,  my  history  of  successes  will 
show  that  I'm  the  one.  Box  3681, 
Editor  &  Publisher. 


JOURNALIST  with  five  years  experience 
seeks  position  on  a  daily  in  the  NY-NJ- 
PA-CT  area.  Has  written  on  business 
affairs.  Can  do  copy  editing,  word 
processing  and  layout.  Call  Joe  Scotch- 
le  during  the  day  at  (718)  706-7830. 


SPORTS  REPORTER  at  medium-sized 
Oklahoma  daily  seeks  major  college  or 
general  assignment  sports  beat  on 
major  metro  paper  in  any  zone.  Aggres¬ 
sive,  hard-working  with  six  years  of 
sports  editing/writing  experience.  I  have 
covered  everything  from  preps  to  pros 
(all  major  and  minor  sports).  Excellent 
feature  writer.  Call  Bill  at  (918) 
423-2359. 


SPORTSWR  ITER/COPY  EDITOR 
Four  years  experience  with  AM,  PM 
dailies.  Strong  page  design.  Photo 
skills.  Excellent  clips  and  references. 
Box  3654,  Editor  &  Publisher. 


VETERAN  TRIAL  ATTORNEY  with  jour¬ 
nalism  MA  seeks  law  or  general  assign¬ 
ment  job.  Great  daily  clips.  Glowing 
references.  David  Vestal,  1704  Glen¬ 
dale  Road,  Iowa  City,  lA  52245. 

(319)  338-0396. 


FREELANCE 


FLORIDA-BASED  WRITER.  Internation¬ 
al  experience.  Covers  Aerospace 
(NASA-accredited),  hi-tech,  tourism, 
etc.  Samuels,  160  Bounty  St.,  Merritt 
Island,  FL  32952;  (407)  453-1772. 


PRODUCTION 


ATEX  systems  manner  or  systems  staff 
position.  5  years  ATEX  exMrience.  10 
years  electronics.  Box  3677,  Editor  & 
Publisher. 


AUSTRALIAN,  32  years  old  (production 
supenrisor),  seeks  hands-on  position  in 
a  newspaper  or  commercial  web.  Zone 
9,  USA.  Experienced  in  prepress 
bindery,  Goss  community,  press 
repairs,  etc. 

For  resume,  please  write  Box  216, 
Henley  Beach,  South  Australia  5022. 


PRODUCTION  MANAGER.  Exper¬ 
ienced.  Broad  knowledge  of  printing 
production.  Excellent  administrative 
skills.  Best  of  references.  Reply  to  Box 
3652,  Editor  &  Publisher. 


EliP  EmploymMl  Zone  Cluiit 

Use  zone  number  to  indicale  location 

without  specific  identification 
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SHOP  TALK  AT  THIRTY 

‘Value  added’  advertising  —  the  latest  buzz  words 


By  John  T.  Mennenga 

“Value  added,”  is  the  latest  in 
advertising  buzz  words. 

How  did  the  oldest  of  classical  eco¬ 
nomic  concepts  come  to  be  applied  to 
advertising?  What  does  it  mean  when 
applied  to  the  media?  How  are  the 
media  responding  to  it?  What  are  the 
implications  for  newspapers?  Will  it 
be  lasting  or  just  another  of  many 
passing  fads? 

Historically,  of  course,  “value 
added,”  in  its  simplest  application  to 
manufacturing,  has  been  the  differ¬ 
ence  between  the  final  sales  price  of 
goods  and  the  cost  of  purchased  mate¬ 
rials. 

However,  just  25  years  ago,  Peter 
Drucker  suggested  in  Managing  for 
Results  that  such  a  definition  of  value 
added  would  be  better  described  as 
“cost  added.” 

“In  the  first  place  only  the  cus¬ 
tomer  adds  value,”  because,  Drucker 
claims,  “All  manufacturer  and  dis¬ 
tributor  can  do  is  to  add  costs.” 

That  first  suggestion  that  value 
added  is  in  the  “eye  of  the  customer” 
has  been  generally  accepted  and 
expanded  upon  in  recent  years. 

indeed,  in  Thriving  on  Chaos,  Tom 
Peters  adds  the  adjective  “high”  in 
front  of  value  added  and  defines  it  as 
“products  or  services  which  empha¬ 
size  innovative  design  tailored  for 
narrow  markets  and  resulting  from 

(Mennenga  is  senior  vice  president/ 
marketing  and  research  for  Sawyer 
Ferguson  Walker  Co.  Inc.) 


Get  your  copy  of 

AdNeivs 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

- ^*6 - 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
I  Please  send  me  AD  NEWS  for  one 
■  Cw!  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $128. 

Name: _ 

Address: _ 


more  intensive  listening  to  cm  nm-  groups  are  the  leaders  in  trying  to  add 
ers.  extra  value. 

Though  Peters  argues  that  it  is  the  For  example,  Meredith  Corp.,  best 
emergence  of  specialist  producers  or  known  as  publishers  of  Better  Homes 
niche  creators  which  have  often  and  Gardens,  goes  beyond  customer 
become  dominant  business  winners,  coverage  programs  to  offer  such 
it  is  his  theme  of  "exceptional  service  extras  as  videos  for  promotional  use, 
and  responsiveness  to  customers"  books  for  consumer  premiums,  direct 
which  will  be  at  the  center  of  what  mail  lists  and  attitudinal  marketing 

follows.  research. 

1.  What  does  value  added  mean  New  York  Woman  gives  retailers 
when  applied  to  advertising?  free  access  to  an  SOO-number  service 

Clearly,  it  does  not  mean  price,  called  “Shopline.”  House  advertis- 
which  is  the  final  cost  of  the  advertis-  ing  displays  advertisers’  logos  and 
ing  product  as  offered  to  the  adver-  tells  readers  to  call  and  hear  recorded 
tiser.  messages  from  retailers. 

Just  as  clearly,  it  means  more  Magazines  are  not  the  only  medium 
intense  listening  to  customers  who  toadoptadded  value  programs.  Seltel 
have  been  telling  all  media  that  they  broadcast  representatives  have 
are  increasingly  unwilling  to  pay  developed  “Direct  Impact  on  Sales,” 

These  traditional  newspaper  programs  seem  to  fall 
short  of  what  newspapers’  competition  are  willing  to 
offer  in  the  way  of  added  value. 


prices  which  have  outpaced,  by  a  in  which  grocery  store  end-aisle  dis- 

wide  margin,  virtually  all  their  other  plays  are  made  available  to  advertis- 

costs  of  doing  business.  ers  committing  larger  shares  of  spot 

Peter  Francese,  author  of  Ameri-  buys  to  Seltel  client  stations. 

can  Demographics,  labels  it  the  40-  At  the  most  recent  Radio  Advertis- 
20-80  model:  advertiser  sales  are  up  ing  Bureau  sales  conference,  a  panel 

40%,  manufacturing  costs  are  up  discussion  for  stations  in  large  and 

20%,  advertising/promotion  costs  are  medium  markets  was  titled  “Value 
up  80%.  Added  Selling  —  The  Art  of  Getting 

Because  advertisers  have  not  per-  Your  Rate.” 
ceived  that  the  benefits  of  advertising  3.  What  are  the  implications  of  value 

have  increased  by  80%  —  sales  are  added  advertising  for  newspapers? 
up  only  40%  —  they  are  calling  for  Make  no  mistake  about  it,  newspa- 
added  value  which  need  not  neces-  pers  are  being  asked  for  more  than  has 

sarily  be  the  same  as  lower  prices.  been  traditional.  Perhaps  the  most 
“Therefore,  the  buyer  must  obtain  obvious  example  is  national  advertis- 
‘extra  value’  that  is  built  into  the  ers’  efforts  to  overcome  the  national/ 

negotiated  price  to  provide  advertis-  local  rate  differential  with  creative 

ing  with  a  more  meaningful  package  positioning  such  as  island  positions 
as  opposed  to  a  simple  ‘price  cut’  or  on  stock  table  pages.. 

‘off-card  deal,’  ”  states  Roy  Minster,  At  one  time,  many  newspapers 
media  director  of  Hammond  Farrell  offered  merchandising  to  the  trade 

Inc.,  when  discussing  trade  magazine  such  as  direct  mail  and/or  house 
advertising.  advertising  announcements  of  pack- 

“What  extra  effort  are  they  age  goods  advertisers  using  ROP  coj- 
[magazines]  making  to  add  extra  pons  on  best  food  day. 
impact  to  my  ad?”  asks  David  Buck-  Other  newspapers  have  over- 
ley,  vice  president/media  director,  printed  and  continue  to  overprint  spe- 
the  Shalek  Agency,  Los  Angeles.  cial  sections  for  advertisers  to  distrib- 
2.  How  are  the  media  responding  to  ute  to  their  prospects  and  customers, 
the  advertisers’  demands  for  added  These  traditional  newspaper  pro¬ 
value?  grams  seem  to  fall  short  of  what  news- 

The  extensive  rate  negotiating  in  papers’  competition  are  willing  to 

magazine  advertising  is  likely  the  rea-  offer  in  the  way  of  added  value.  For 

son  that  magazines  and  magazine  (Continued  on  page  41) 
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ANRA  Technical  Exposition  and  Conference 
New  Orleans,  LA  June  10-14 


New  Orleans,  the  city  of  celebration  is  the  site  for  this  year's  annual  ANPA/TEC  Exposition  and 
Conference.  Come  celebrate  with  E&P  by  placing  your  advertising  message  in  our  three  key 
issues  tied  to  this  great  industry  event!  ^ 

EfifP  Planning  Issue  —  May  13,  1989  This  issue,  published  a  month  before 

the  main  event,  is  a  favorite  among  conference  attendees.  It  is  in  the  format  of  a  pullout  section 
within  the  regular  ESfP  issue  and  is  used  by  our  readers  to  plan  their  convention  time.  It  lists  the  exhibi¬ 
tors  and  what  they  will  be  featuring  at  their  booths  with  special  emphasis  on  "what's  new"  in  the  industry. 
Your  ad  here  will  reach  high-quality  prospects  who  plan  their  time  carefully  and  will  therefore  ensure  high- 
quality  traffic  at  your  exhibit.  Additionally,  your  ad  here  promotes  your  products  and  services  to  the  entire  list 
of  newspaper  products  and  service  buyers  who  subscribe  to  and  receive  E&P  regularly. 

SPECIAL  OFFER  *—  Find  out  about  our  “Exhibitor's  Personal  Memo"  offer  for  the  Planning  Issue!  It's  a 
new  feature  designed  to  bring  manufacturers  and  buyers  closer  together.  Call  your  local  ESePad  rep  and  get  all 
the  details!  Closings:  Space  —  April  12,  Ad  Material  —  May  3 

•  •  4 

E&fP's  Conference  Issue  —  June  lO,  1989  This  "at  the  show"  issue 

will  be  distributed  at  the  conference  (in  both  exhibit  hails)  and  of  course,  it  will  go  to  the  complete 
list  of  E&P  subscribers.  This  issue  gives  your  ad  message  added  exposure  because  it  will  have  an 
impact  on  quality  buyers  at  the  show  as  well  as  those  who  couldn't  make  it  to  the  show  —  our  regular 
subscribers.  The  HEWS/TEC  environment  of  this  issue  provides  the  ideal  showcase  for  your  products 
and  enhances  your  ad  message  both  with  conference  attendees  and  at  newspaper  plants  around  the 
country.  .  Closings:  Space  —  May  30,  Ad  Material  —  June  1 

EfifP's  Post  Conference  Issue  —  June  17,  1989  Your  ad  in 

this  issue  serves  to  welcome  your  prospects  home  and  immediately  reminds  them  of  what 
they  saw  at  your  booth.  Your  ad  here  utilizes  the  techniques  of  a  sales-call  follow-up  leaving  a 
strong  impression  on  the  minds  of  the  returning  attendees.  The  editorial  focus  is  on  the  high¬ 
lights  of  the  conference,  giving  your  ad  the  right  setting  to  impress  those  prospects  who  did 
not  attend  the  conference.  Closings:  Space  —  June  7,  Ad  Material  —  June  9 


Ensure  greater  impact  on  buyers  and  prospects 
with  a  strong  and  focused  advertising  campaign 
in  all  three  E8tF  "TEC"  issues! 


NEW  YORK 
212  *675  *4380 


CHICAGO 
312  *645  *0123 


SALES  OFFICES 

LOS  ANGELES 
213  *382  *6346 


SAN  FRANCISCO 
415  *421  *7950 


TORONTO 
416 -833  *6200 
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THE  FRIENDLY  VOICE 


A  couple  of  hundred  times  a  day,  Carolyn  Turner’s 
phone  rings.  Someone  has  a  problem.  Sometimes  the 
caller  is  angry. 

Carolyn  Turner  is  a  customer  service  represen¬ 
tative  in  the  circulation  department  of  the  Rocky 
Mountain  News.  She’s  at  the  forefront  of  Denver’s  hot 
circulation  battle,  where  any  little  edge  counts. 

If  a  paper  is  wet  or  missing,  if  someone  is  going 
on  vacation,  if  the  caller  wants  to  subscribe,  Carolyn 
has  an  answer— or  finds  one.  If  customers  want  to 


cancel,  she  frequently  talks  them  out  of  it 

“The  key  is  making  customers  feel  you  care’’  she 
says.  “I  let  them  know  we  want  their  business  and  want 
to  give  them  quality  service!’ 

She  stays  in  constant  contact  with  the  district  man¬ 
agers.  As  a  result,  the  News  is  where  it’s  supposed  to  be 
each  morning— dry,  on  time  and  right  by  the  front  door. 

Carolyn  Turner  Caring.  Efficient.  The  fiiendly 
voice.  One  of  more  than  8,000  people  at  Scripps  Howard 
Newspapers. 


PEOPLE  COMMITTED  TOEXCELLENCE 

M  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


